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HOB-NAIL DESIGN 


. 3034—Size: 18°x18" ' Each $3.50 
Per Dozen 37.50 
. 3035—Size: 18°x47" ... Each $7.25 
Per Dozen 80.00 


wo Mone 
Decon-Vor. Designs 


2 SIZES IN EACH 


HOB-NAIL AND PYRAMID DESIGNS 
FOR ARCHITECTURAL TREATMENTS 
IN DEEP DIMENSION OF VACUUM FORMED PLASTIC 


i setae | Enon Soon Dimensional textures, in modern classic design, deep formed in con- 
Per Dozen 80.00 tinuing patterns, of light weight easy to use vacuum formed plastic. 
Add dimension to wall areas, create drop ceilings, decorate curtain 
walls, treat posts and window backgrounds. Use for simple remodel- 
ing or new construction. Hundreds of permanent and temporary 
applications. Translucent when used with light. In soft flat white, 
can be finished as desired, washed when soiled. Beautiful. . . long life. 


FOR SMART, LOW COST ARCHITECTURAL REMODELING AND DISPLAY, USE WLS DECOR-VAC DESIGNS 


PYRAMID DESIGN 
No. 3031—Size: 18°x18 











W. L. STENSGAARD AND ASSOCIATES, INC. 


1931-1959 346 N. Justine St., Chicago 7, Illinois 
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Editor's Comment . 


Manhattan Displays Vary from Sacred to Sensual 
By Clara Baldwin 


Latest Jordan Marsh Store Accents Display By Claire Brown 
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Display It — Wholesale! By Dwaine S. Meek . 
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Display Installation: Will History Repeat? By Sol Fisher 
Versatile Appliance Display . 

New Look in Optical Display . , : ;, 

Display Parade By Al Couch 

Your Column 

Maletich Wins Award , 
Penguins Splash-Hit in Washington Window By Myrtle Stewart 
Trade Personalities By Al Couch 
Practical Display Suggestions for Every Store By Jim Kiley 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


THE COVER 


This colorful display of dress fabrics 
was created by Hermann Schlipphacke, 
Kaufhof, Cologne, Germany. The taller- 
than-normal mannequins are draped with 
the fabrics. The figurine on the French 
rococo clock was turning around auto- 
matically and there were luminous effects 
on the dial. Both clock and chandelier 
were made in his own shop. 


« 
OUR NEXT ISSUE 


Robinson's new store at Pasadena, 
Calif., will receive prominence in the 
March issue, along with a thorough re- 
port of the display operations of Illinois 
Bell Telephone Company of Chicago... 
There will be numerous reports on display 
activities throughout the world as well 
as several articles and sketches of a 
how-to-do-it nature. Be sure and watch 
for the March issue, in the mails Feb- 
ruory 20. 


& 
EXECUTIVE STAFF 

H. C. Menefee, President 
Nathan Silverblatt, Managing Editor 
Paul T. Knapp, Associate Editor 
R. James Shriver, Advertising Manager 
Donald L. Kern, Circulation Manager 
John Mendell, Production Manager 

* 

Eastern Office 


Homer Guck, 175 Fifth Ave., New York 
City 10. Phone GRamercy 3-3737. 


Western Office 


Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone STanley 7-7556. 


a 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Display Industries 
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Audit Associated 
Bureau of Business 
Circulation Publications, Inc. 

MS 
Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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mid-twentieth centU | at | AL 
America speaks for all the western world. Mary 
Brosnan’s wonderful mannequin, symbolizing the 7 < 
vielaat- [ame] Mell iam diaal-mmn ¢-1-lolal-s- male malelalela-.eMasliiilels ( 
shoppers how to look, smarter and dress better 


than women ever dressed before. 


498 Seventh Avenue, N. Y. 18 * Mary Brosnan Mannequins *« Durabelle Plastic Mannequins 











DISPLAY WORLD's big contest for 1959 
got under way January |. Decide now 
to take part. There are 65 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
medal awards. This Eleventh International 
Display Contest — with 211 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 





DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 

















CLASSIFICATIONS 


32. China, Glassware, 


10. Women's Hosiery it 
iiverware 


i!. Bags, Gloves, Accessories 

12. Cosmetics, Perfumes 33. Toys 

13. Women's Bathing Suits, 34. Luggage 
Beach Wear 35. Sporting Goods 

14. Children's and Intants 36. Musical Instruments 
Wear 37. Radio, Television, 


15. Teenage Apparel 

16. Men's Clothing 

17. Men's Shirts, Neckwear 

18. Men's Hats 

19. Men's Shoes Stationery 

20. Men's Underwear 40. D 

21. Men's Bathing Suits , é 

22. Men's Sweaters, Sports- “1. Tobacco, Smoking 
wear Accessories 

23. Men's Gloves, Toiletries, 42. Groceries 
Accessories 43. Candy, Nuts 


38. Office Equipment, 
Supplies 


|. Women's Dresses 24. Men's Robes, Pajamas 
2. Women's Sportswear 25. Yard Goods 

3. Women's Coats, Suits 26. Notions 

4. Furs 27. Linens, Bedding 

5. Bridal Displays 28. Furniture 

“; a 29. House Furnishings 

. Lingerie Wy, 

8. Foundation Garments ~ — ow 

9. Women's Shoes gay a elena 


Phonographs, Records 


39. Books, Greeting Cards, 


44. 
45. 
46. 


65. 


Liquor, Bottled Goods 
Hardware 

Auto Accessories, 
Equipment 

Auto Showrooms 
Major Appliances 
Minor Appliances 
Florist Displays 
Photographic 
Equipment 

Optical Goods 
Travel Displays 
Exhibit Booths 

Floats 

Style Show Settings 
Institutional Displays 
Storewide Promotions 
Civic Displays 
Holiday Displays 
Special Event Displays 
Christmas Displays 


. Christmas Interiors 


National Advertiser's 
Window Display 
National Advertiser's 
Display Unit 


Mail Your Entries to Contest Editor 











Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 65 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 211 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 
chances for international recognition. 


1. Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the : 
year 1959. 

. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

4. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: ‘John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 46’. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the month”. The contest ends December 31, 1959. 

8. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

8. Each photograph entered will be eligible for only 
one classification. 

10. Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

11. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 
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SIGN MACHINES 
and supplies 


SIGN MACHINES ... The Line-O-Scribe comes 


—=<», in 4 sizes and 8 models, using standard metal and 


wood type, prints any cuts or half tones. 


CARDBOARD .... All colors, 6-ply coated 2 sides 
-—\f-] and 14-ply finished one side. Best quality, sheared 
to all wanted sizes . . . Scroll paper, too, in 5 colors. 


INKS ... Fast-Dri inks that come in every color, 


special shades mixed to match any sample. Dry in 





5 to 10 minutes. Do not set on type or rollers if 
left on, can be easily cleaned anytime. 


CLEANERS ... Type and Roller Cleaner for use 


o> 
(ie with Fast-Dri or similar inks. Leave rollers in 


clean, dry condition for next use. Hand Cleaners 
that remove any ink and keep skin soft. 


_——\ TOPPERS and IMPRINTED BLANKS ... . for 
a sales and special events, speed up signing for sales 
and give your merchandise the extra-value appeal. 


‘gizty) CUTS and DESIGNS... Attract attention, sell 
pm extra merchandise 


for special promotions, 
Mother’s Day, Dollar Days, Christmas, etc. 


TYPE ... All the standard styles and sizes plus. . . 


exclusive studio lettering, Beaufonte, Bellaire, Bon- 





Air and Beaux-Art type in display sizes. 


FEBRUARY, 1959 
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i SIGN EASEL and SCROLL HOLDERS... in all 


/J\, brass, come in a range of sizes to handle all the 


sizes normally used. 


| : CARD HOLDERS ... Conventional chrome 
) 


T + finishes with flat or round bases in the full range 


of sizes. 





REQUISITION FORMS... that show your people 


how to write good sign copy, controlled by layout 


at 
4 
\ 


Ne 


and lineage, design based on research and copy- 


righted. 


SALES and SERVICE .. . QOur national sales 
© /? organization is qualified and ready to help you 
ry with an aggressive sales promotion program in 
, your store, and our company wants to serve you 


faster and better. 


Write for New Catalog M59 on 
Line-O-Scribe sign machines 


and supplies. 
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AAR AA/WA presents the new exciting... 





Trade Mark 


““900”" ECONOMY SERIES 


Now... You can dramatize your displays at low cost with 
the new exciting DECRO-WALL "900" Series . . . This truly 
dimensional do-it-yourself vinyl wallpaneling has captured 
the imagination of display men and decorators throughout 
the nation. 


Contact MAHARAM or your local dealer today and 
prove to yourself how MAHARAM's NEW DECRO-WALL 
900" SERIES can turn your window traffic into more sales! 


Only DECRO-WALL panels are made of 100% virgin 
VINYL. DECRO-WALL VINYL panels are fire retardant 
(will not support combustion). These vinyl units are 
grease and stain resistant, can be painted, are washable 
and waterproof. With DECRO-WALL Adhesive and 
without special preparation, the panels will adhere to 
any surface—concrete, cinderblock, plaster, wallboard, 
wallpaper, etc. 


No. 965—Wrought Iron 
Grill, White 
Sheet Size 1814" x 30%" 


List Price $1.29 


No. 966—Wrought Iron 
Gril., Gold on White 
Sheet Size 18%" x 30%" 


List Price $1.79 


No. 960—Wood Paneling, 
White 
Sheet Size 1814" x 30%" 


List Price $1.29 


No. 961—Wood Paneling, 
Gold on White 
Sheet Size 1814" x 30%" 


List Price $1.79 
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No. 970—Bamboo, White No. 945—Madison, White 

Sheet Size 1814''x30%4". List Price $1.29 Sheet Size 18'4"x30'%". List Price $.99 
No. 946—Madison, Red 

Sheet Size 18'4''x30'4". List Price $1.79 


No. 955—Modern Grid, 
White 
Sheet Size 1814" x 27%" 


List Price $.99 


No. 956—Modern Grid, 
Gold on White 
Sheet Size 1844" x 271%" 


List Price $1.69 
No. 957—Modern Grid, 


Grey on White 
Sheet Size 18%4" x27" 


List Price $1.69 






No. 940—Van Dyke, White No. 950—Canyon Stone, White 
Sheet Size 18'4'x30'4". List Price $.99 Sheet Size 18'4''x30'4". List Price $1.25 
No. 941—Van Dyke, Red No. 951—Canyon Stone, Grey 


Sheet Size 18'4''x30'%". List Price $1.79 Sheet Size 18'4''x30'". List Price $2.39 


No. 952—Canyon Stone, Beige 
Sheet Size 18'4''x30'~". List Price $2.39 
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DIFFERENT WAYS 


to use Penmetal expanded metal in displays 


CUTOUTS 


Fashioned to symbolize your featured line, cutouts made 
from Penmetal expanded metal evoke a product image, 
help your displays say more, sell more. Comes in many 
mesh sizes. Easy to cut or shape. 


TRIM 


Trim a counter, trim a cart, anywhere you trim, the 
diamond pattern of Penmetal expanded metal will turn 
eyers into buyers. Can be galvanized, tinned, polished, 
plated, painted or enameled. 
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RACKS AND SHELVES 


Very strong, yet weighing next to nothing, Penmetal 
expanded metal is ideal for racks and shelves. The 
handsome, open mesh practically cleans itself. Cost: 
Surprisingly little. 


AREA DIVIDERS 


What a perfect area divider. Clean and crisply contem- 
porary, expanded metal dignity blends with any decor. Its 
real beauty: You can achieve a Fifth Avenue atmosphere 
at bargain cost. 


PENN METAL COMPANY, INC. 


General Sales Office: 40 Central Street, Boston 9, Mass. 


Plant: Parkersburg, W. Va. 


District Sales Offices: Boston, New York, Philadelphia, Pittsburgh, 
Chicago, Detroit, St. Louis, Dallas, Little Rock, Seattle, 


San Francisco, Los Angeles, Parkersburg ~ 


a name to remember 


DISPLAY 

















Display’s Great Monthly Digest 


SERVICE 
BUREAU 





The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

() Air Brushes 

|} Airpainting Equipment 

{} Animated Signs 

(} Artificial Flowers 

{) Artificial Snow 

(_] Backgrounds 

[} Background Colors 

{) Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Screens, Display 
Show Card Colors 
Show Cards 
Show Cases 
Socks—-Window 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 

[] Veneers (Imitation) 

[1] Wall Board 

[) Wigs 

[] Window Lighting 
[) Do you wish a copy of their catalogue? 
[} Do you plan to remodel your store soon? 
[} Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Display Directors Love 


BUTLER 


“> Display Products 











Butler Stands for Service! 
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ADOLPH VAN HOLLANDER, Display Director, GIMBELS, Philadelphia, Upper Darby and Cheltenham says: 


‘We require service and quality. That's why we love to plan 
windows with Butler products. Regardless of the size of each 
order, we can count on our Butler distributor for the best 
service on Butler papers. Whether we order one or more of 
the 47 Sunfast Seamless colors or any of the coordinated spe- 


cialties, we know we will get quality display products on time.’ 


Superior Fashion Colors - Superior Service - Superior Rigidity - Superior Uniformity - Super Sunfastness 





WRITE OR WIRE COLLECT FOR FREE SUNFAST SEAMLESS 
SWATCHBOOK AND CATALOG OF DISPLAY SPECIALTIES . . . 
and name of your nearest Butler Distributor. 

















BUTLER PAPER NEW YORK CORP. 


655 Madison Avenue, New York 21, New York 











IN STOCK FOR IMMEDIATE DELIVERY 


The New Finish For “Do-It-Yourself” Display Men! 
IN GIANT 16.4 OZ. CANS 


FAST DRYING, SOFT COLORS 
SMOOTH VELVETY FINISH 


YOUR CHOICE OF 19 COLORS: € 
Gray Red Emerald 
Maize Aqua No. 2 Brt. Gold 


Silver Copper Orchid Wood Artificial Flowers 
Moss Nile Green Fuchsia . 
Glass Plaster of Paris 


at oman SE Gold Dark Blue Lt. Pink . Dien ial 
Brt. Gold Lt. Blue Autumn Brown aper isplay stands 
Dark Pink Cloth Papier Mache 
Also available in White, Clear and Black Gloss Metal Plastic Foam 
White and Gloss Black Lacquer 


RECOMMENDED FOR USE ON: 


Ruscus Backgrounds 


SINGLE OR ASSORTED COLORS Ribbon Oak Sprays 


or 2 $1 8.00 Per Can..... $1.60 € 
GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 





ational 








ssociation of 








ndustries 








Your center for display industry in- EXECUTIVE OFFICES 
formation ... headquarters for locating HOTEL NEW YORKER 
supply sources ... sponsors of June and SUITE 419 
December Market Weeks yearly. NEW VORK 1. N.Y. 





DISPLAY WORLD 
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for the 


DISPLAY MAN 


SOFT COLORS THAT 
PRODUCE A VELVETY 





IN GIANT 16.4 07. CANS =) [a 


RECOMMENDED FOR USE ON: 


e WOOD @® RUSCUS @ PAPIER MACHE 
@ GLASS @ RIBBON @ PLASTIC FOAM 
@ PAPER @ ARTIFICIAL FLOWERS @® BACKGROUNDS 
@ CLOTH @ PLASTER OF PARIS @ OAK SPRAYS 
@ METAL @ DISPLAY STANDS @ ETC 


YOUR CHOICE OF 18 COLORS 


@ GRAY @ RED @ EMERALD 
@ MAIZE ®@ AQUA @ DARK PINK 
@ SILVER @ COPPER @ ORCHID 
@® MOSS @ NILE GREEN @ FUCHSIA 
@ GOLD @ DARK BLUE @ LT. PINK 
@ BRT. GOLD @ LT. BLUE @ AUTUMN BROWN 
. ILLUSTRATION — 
Also Available in White, Clear and Black Gloss a. SAME SIZE © 
White and Gloss Black Lacquer Eg AS 16.4 02.0 


WE OFFER 


A new product created expressly for the display director who wishes to obtain the ultimate in 
results from his artists. Customer satisfaction is assured through the use of this DISPLAY FINISH, 
especially manufactured for the display man, by a paint manufacturer that has fabricated 
specialized paint finishes for over 59 years. 


MANUFACTURED BY 


THE Sargent-Gerke ay) 


producers of 


SARGENT PAINT PRODUCTS 


INDIANAPOLIS, INDIANA 


Distributor Inquiries Invited 


FEBRUARY, 1959 
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The decided upsurge in retail sales for the final months of 1958 
injected an air of optimism into the merchandising field that is 
carrying over into the new year. Predictions are that retail sales will 
top last year anywhere from five to ten per cent. 


This optimism has been definitely reflected in the soft goods 
markets in New York and the hard lines in Chicago during house 
furnishings and furniture market events. 


In such a business climate there is every reason to expect 
retailers to loosen their pursestrings and restore display budgets to 
levels that prevailed prior to last year. Display has been operating 
in an austere fashion, with the result that there has been less 
showmanship and dramatization in display presentations. 


Retailers cannot afford to neglect the tremendous selling power 
of top level display programming and aggressive displaymen now have a 
golden opportunity to sell store management on enlarged display 
activity. If management is approached with sounc, convincing 
merchandising plans, a favorable decision can be obtained in many 
instances. 


The challenge is yours. Accept it with enthusiasm and confidence. 


It is a remarkable coincidence that we should have scheduled for 
this issue articles concerning the work of two of the top four winners 
in the 1958 International Display Contest, the results of which is 
also featured in this issue. The coincidence carries even farther than 
that...-In our files awaiting publication are comprehensive articles 
concerning the other two top award winners. A series of articles about 
the display operation of George K. Payne, 1958 Sweepstakes winner, is in 
the mill for this summer. We hope that you will find these articles of 
interest and we will welcome your comments concerning them. 


You will also notice in coming issues an increased attention being 
given to the work of utility companies in the display of electric and 
gas appliances, an often neglected phase of retail display. 


A certain well-kKnown displayman told me recently that he would 
be unable to continue sending in entries in the display contest. He 
said that his store had decided that it was too expensive a proposition 
to continue to supply the photographs and that he couldn't afford to 
pay for them himself. This is an unfortunate situation and one we hope 
is only an exception. 


In case there are others with similar circumstances, it might 
serve to persuade management if they knew that all photos entered in 
the contest -- indeed all photos published in the magazine -- are sent to 
New York University School of Retailing in New York City, where they 
are used in the school's courses in visual merchandising. No doubt when 
these future retailers start thinking of employment in the better 
stores, they will recall the progressive stores inscribed on the backs 
of the display photographs they studied in class. 


With this thought in mind, stores should continue to be liberal in 
filling photographic requests of their (Please turn to page 50) 





Accepted at the NADI Show! 
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designs in decorative 
background and 
flooring papers. . 
textured to impart 
“feel” to your display 
... colored to blend 


—_ and accent the mood of 
There’s always something new Spring. 

Samples now available 
from your jobber or 


distributor. 


5925 Broadway, New York 63, N.Y. Division of Cellu-Craft Products Corp., New Hyde Park.N.Y. 
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Manhattan Dis 


By CLARA BALDWIN 


No end of variety in New York City's Christmas parade of 


displays ... Modern metal sculptury creates creche at Tiffany... 
Franklin Simon shows milady's holiday boudoir, cherubs and all 


HRISTMAS in Manhattan is indeed 
a many splendored thing — rich, glitter- 


ing, opulent, as well as sacred and 
beautiful, and all phases are portrayed through 
Manhattan’s (Christmas Selected 
from wonderful 


displays. 
among the great wealth of 
displays this season, the ones pictured with 
this article give something of a cross-section, 
a sampling of the many faces of Christmas 
offered by Manhattan displaymen. They range 
from the sacred at Tiffany to the delightful, 
Bloomingdale to the 
almost voluptuous window at Franklin Simon 


to jungle forests at Henri Bendel 


mechanical window at 


For Christmas at Tiffany, Gene Moore, the 
display director, used modern metal sculptury 


to transform one of the Fifth Avenue windows 
into a creche. The back wall was painted as 
a sky, blue, with layers of thin clouds. Snow 
was banked in drifts on the floor. An arching 
piece of sculpture suggested the manger, while 
under it was arranged a seated madonna hold- 
ing the child in her lap, Joseph reverently near, 
and to the other side, an ox lying down. 
Hanging suspended from the front edge of the 
stable roof single blue stone, which 
caught the light and radiated the brilliance of 
a Christmas star. 

In the 
Tiffany, 
sculptured 


Was a 


second Fifth Avenue window at 
Mr. Moore arranged 

metal figures. These were the 
three kings from the East, and on the snow lay 
a diamond and sapphire necklace and clip. 

At Bonwit ‘Teller, 
also the display director, handsome tree figures 
were placed at the top of step platforms on 
This 


three other 


where Gene Moore 1s 


which were displays of fine gift items. 
is not pictured. 

The 
man, where Tom Lee directs the display. 
red felt 
as well as 


step idea was used at Bergdorf Good 
Rich 
floor and 
window 


covered the window steps, 
opening. A 
with 


was twined over the red framing, and 


framed the 


garland of matching red roses green 
leaves 
in the center of each rose was a tiny red light, 
winking on and off. 

\ beige curtain was draped at the back of 
constructed 


a chicken wire base and papuiet 


the window. An elegant figure 
mache 
arms and head stood at the top of the steps, 
like the spirit of the Red 
tree branches were fastened to the chicken wire 
fanciful lady, the 
toward the hem edge in 


(hristmas tree. On the 


with 


(Christmas tree. 


to form a dress for the 
branches sweeping 
the shape of a 


branches were red shiny balls — some large, 
small. Tiny lights winked on and off 
mong the balls and branches. A string of 
small red balls was fastened at the neck of 
the tree dress and the figure held the ends of 
them looped out in her hands. More red 
branches, lights, balls, and shiny spike orna- 
ments formed an elaborate headdress. 

On the steps, gift 
along 


some 


items were displayed 
with silver wrapped gift that 
were tied with green ribbons and decorated 
with crimson lettered 
centered at 
“(Christmas 


boxes 


TOSSES, The COPY 


Was 


in red on a white satin ribbon 
the window 
Treats — all 

A series of glamorous and highly dramatic 
displays at Saks Fifth Avenue, where Henry 


I. Callahan is director of display, featured 


ledge. Copy read 


through the house.” 


—At top left, 
Bloomingdale's . 
Lord & Taylor 


by Edward Von Castelberg, 
. Top right, by Paul Vogler, 

Center, by Gene Moore, 
Tiffany Bottom, by Tom Lee, Bergdorf 
Goodman Opposite page: Top left, by 
Laurence Bartscher, Henri Bendel . . . Top right, 
by Edward Cranston, Oppenheim Collins . . . 
Center, by Henry F. Callahan, Saks Fifth Avenue 
. . « Bottom, by John Liles, Franklin Simon 
Photos courtesy Virginia Roehl Studios, 
York City.— 
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m Sacred to Sensual 


sophisticated gift suggestions. The copy 
for the one picture read: “Palatial hostess- 
ing— Our Caliph coat ensemble from our 
gifted negligee collections, Fourth Floor.” 
The window floor covered in_ black 
felt. The wall was a deep, deep grey, that 
dimmed into the background behind a cen- 
tral prop of arches made ot metallic flowers 
in brilliant multi-colors. The single manne 
quin posed within the flower arch wore the 
white with the 
slippers 
and she 


Was 


jacket 
pink to 


caliph ensemble in 
lined in pink. Her 
match the jacket lining, 
mass of crystal jewelry. 

Gilt and gift 
grouped at each end of the window 
To the left, the 
silver and in 
arranged silver, pearl and rhinestone jewelry 
At the right, the boxes 
and 


Were 
Wore a 
boxes merchandise were 
ledge. 
wrapped in 


boxes were 


green, and with them were 
and white slippers. 
were covered in pink, red and _ silver, 
arranged with a pair of black slippers stud 
ded with 


purses, and rhinestone jewelry. 


rhinestones, rhinestone jeweled 


'! Our 
Young 
caption 


“Tl can sing louder than you! 
(arolers, in bright 
People’s Floor, Seventh,” 
for a charmingly different Christmas 


Lord and Taylor. It 


robing trom the 
was the 
win 


dow at 


1959 


FEBRUARY, 


Was one ot a 


family groups showing various 
activities for the holidays that Paul Vogler, 
the display director, had designed. For the 
caroling display, the whole window was 
turned into a warm, glowing room from a 
fine home. The floor was of stained wood 
panels, and a small rug lay over part of it 
The wall was papered in antique gold-pat- 
terned paper. 

A fireplace 


series of 


back of the 
front of 
over the 


stood at the 
window with a brass firescreen in 
it. <A gilt-framed mirror hung 
mantel on which arranged candles 
and Christmas figures. A chandelier with 
candle light tapers hung from the ceiling. 
A trimmed Christmas tree table 
in one corner. Packages were hung on the 
tree and others were around its base. In 
front of the table was a green upholstered 


were 


stood on a 


chair, in the seat of which were two dolls 
dressed in red 

At the tar end of the 
framed picture was hung on the wall, and 


window, a gilt 


below it stood the piano. Two candelabra 
with lighted tapers stood on the piano at 
either side of the music rack 
with black traming, upholstered in gold and 
white, was pulled up to the 
piano. Eleven mannequins 
in the setting, them 
the piano with red 
tied with gold cords, in their hands 


\ big chau 


side ot the 
were arranged 
clustered neat 


books, 


most of 
covered music 

kach Christmas, fascinating, exciting, me 
chanical displays in the various store win 
dows draw great 
and young, who stand and watch enthralled. 


crowds ot admirers, old 


[Please turn to page 62| 





PeebLEteR 
sae? 


lil, newest store tor the Jordan Marsh 
(Company is located in the Northshore 
Shopping Center at Peabody, Mass., 16 
miles trom the heart ot 
that 


space lol 


Boston. It is inter- 

Northshore Center has 
8.500 automobiles and is 
drive of 458,955 families 
not including the corporate Boston popu 
RO1 S00! 458,955 
billion 


esting to note 
parking 
within one hour's 
families 
dollars 


‘| hese 
halt 


lation oft 


spend over one and a 
annually in retail stores 
This Jordan Marsh 247, 
OOO square feet of space, with 60,000 square 
feet ot that on mall level, and consists of a 
basement and three floors 
(graham & Co 
Northshore Shopping 


for the beautitully 


new store has 


John 
ot the 
architect 


both designer 
(enter and 
modern Jordan 


Was 


Marsh store, of which display is an integral 
part \ window of glass set 
in metal, rises the tull height of the build 
ing from lower basement to the roof. 

White pillars support the upper 
part of the building above a recessed walk 


huge corner 
level 

stone 
on the basement level. Display windows 
that The brick and 
white stone building has the company name 
on it an letters outlined in metal, 
and the letters are illuminated after dark. 

\ free-form display plattorm is 


line recessed walk 
glass 


within 


16 


Latest Jordan 


By CLAIRE BROWN 


New modern outlet at Peabody, Mass., designed 
oround appealing, functional display units, 
highlighted by proper lighting . . . Huge corner 
window rises full height of building, while other 


windows line recessed walk on basement level 


—Aill 
Reporting Bureau, 


the larger square corner window area on the 
lower level. An outside entrance to the mall 
level is beyond a retainer wall that borders 
the lower level parking area. 

I-verywhere within the store is more dis- 
play. Lighting is designed to highlight 
the displays. In addition to the regular 
flush ceiling lights, there are many special 
accent spotlights located strategically for 
purposes. All of the 
incandescent, and the ceiling lights are pre- 
dominently incandescent. 


display accents are 


The interior of the store was designed by 
Allied Stores Planning Division with Frank 
IX. Nye, as design manager and Bb. W. S1- 
monson as store planner. 

(One example of the effective display treat 
ment in the store is a special display plat- 
form and background panel in the men’s 
clothing section, located on the lower level. 
The panel has a design in textured relief on 
soft colored squares that represent the sun 
and the seagulls and ships. An 
antique ship's figurehead, an angel that strik- 
ingly resembles an early settler, is mounted 
on a wood panel. 

An old, hand-wrought 
below 


sea, with 


iron anchor rests 
the figurehead, propped against the 
wood panel. On the low display platform, 
in front of the textured panel, three male 


Retail 
New York City— 


photos courtesy of 


mannequins were arranged for one setting 
with green growing plants and luggage. 
One mannequin was seated on a low stool 
and held a furled umbrella in his hand. 
From the ceiling above the platform, eyeball 
spots are directed onto the displays. 

A wrought iron frame in the neckwear 
department holds cutout letters forming the 
sign for the shop. This shop is built against 
the lower level escalator. Leaded glass pan- 
els set in walnut frames are connected with 
a modern design treatment to form the 
background for a display of ties. Ties are 
grouped in different price brackets. For- 
ward stock for the neckwear department is 
kept in white and walnut Formica drawers. 

A slotted hanger fixture, on which jackets 
were hung for the accompanying illustration, 
can be raised or lowered according to the 
merchandise to be displayed upon it. Once 
more there are ceiling spots, but of a brack- 
et type. 

Ceilings on the lower level, as they are 
on all floors of the store, are of acoustic tile. 
Most of the floors are covered with vinyl 
tile. Among the exceptions to the floor 
covering on the lower level are the men’s 
clothing and the men’s and 
shoe section which are both carpeted. 

Large shadow boxes in the men’s and boys’ 


section boys’ 
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shoe section have light coral-colored in- 
teriors and are brilliantly lighted as a con- 
trast against dark paneling on the wall. 
Light is thrown on the bank of shadow 
boxes from egg crate lighting fixtures 
in the ceiling above. In addition to the 
shadow box displays, there is a display cabi- 
net flanked by handsome glass and brass 
light fixtures at one end of the room. A 
low cabinet serves as a divider to the area 
at the aisle end, as well as additional dis- 
play space. 

Translucent light fixtures, that resemble 
oblong blocks, depend from the ceiling 
around the smoke shop. Counters and 
shadow boxes are of walnut Formica, and 
displays are attractively arranged in them. 
The wall behind the shadow boxes is in 
a red, and the red is repeated in accents 
on the case fronts. 

Free form metal mesh leaves in green 
and aqua surround a column in the infant's 
wear section, turning the column into a styl- 
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ized tree. Stuffed toy animals are suspended 
from the metal leaves. At the base of the 
column-tree is a fixture topped by wire 
fencing to hold a load of other stuffed ani 
mals. Mesh wire winds around the tree 
trunk, or column, and other animals appear 
to be climbing it. Further along the aisle, 
a small child mannequin is swinging freely 
back and forth over the counter bases. Light 
softs in the department 
carnival tents. The treatment imparts a gay 
carnival atmosphere—a child’s world of fun! 

In the children’s shoe section is a mock-up 
of a red-roofed barn, with the shop sign on 
the barn roof. Each end of the 
display shadow box. White iron railing and 
carpeted steps lead to a small platform 
around a stone-walled flower bed, with steps 
and platform used for trying children’s 
shoes. A stone wall at the back of the de- 
partment flood-lighting that is 


resemble pastel 


barn is a 


conceals 


thrown onto country scenes at each side ot 
the barn. 


Marsh Store Accents Display 


Modern style display counters on the mall 
level are ot white and walnut 
columns on that level are of white vinyl, 
and stylized wood signs mark the different 
White planter 
Horal and foliage arrangements are placed 
on the top-ot-the-counter display 


Formica. The 


“hops. boxes with bright 


plattorms 
with featured 
plat 


along mannequins wearing 
costumes. 
forms are 
slim, white legs. 

Along the main aisle are display plattorms 
in front of the various sections, placed in 
front of columns. The platiorms are backed 
by panels topped by painted decor on wormy 


These top-ot-the-counter 


raised above back case level on 


chestnut. 

An interesting escalator sign has a planter 
above it. Much use 
store 1s made ot escalator areas. 


hox throughout the 

()ne side 

of the escalator on the lower level was used 

for the men’s neckwear mentioned 

above. The opposite side was tor boys’ tur 
[Please turn to page 46| 
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—At top left, by Harry Jupp, Charles A. Stevens 
... Above, by G. C. Bowen, Lytton's . . 
by Jack Boghosse, Goldblatt's Opposite 
page: Top left, by Carl James, Mandel’s 
Top right, by Clement Bradley, Carson's 


. Below, 


Second row, left, by Ted Lees, Gilmore's 
Second row, right, by Virginia Paxson, Marshall 
Field— 


Chicago 


Christmas 


By RICHARD DAY 


Carson's three-story beautiful panorama tells Christmas story 
for third straight year... Other merchants rely on strict merchan- 
dising promotions to boost sales . . . "Snow-mandels'" create 
unity throughout windows, counters and interior of Mandel's 


HICAGO’S State street was one enor- 
mous Christmas display. New lights 
along this shoppers’ strip 
decorated with gay, life-size elfin 
that seemed to scramble up and 
down the poles in a 4-mile game of tag. 
Pots built into the lampposts held live ever- 
greens. 


lamous 
were 
creatures 


Strings of evergreens were draped 
from lamp to lamp. Huge Christmas orna- 
ments were hung trom the strings. A 
beautifully decorated 60-foot Christmas tree, 
aglow with hundreds of lights, was visible 
up and down Michigan avenue. 

Standing out above all displays, not be- 
cause of its because of its true 
Christmas meaning beautifully handled, was 
the Carson’s Nativity panorama, winner of 
a DISPLAY WORLD award. The 
story Nativity was set up for its third 
above Carson's main corner entrance 
overlooking what is said to be the world’s 
busiest street corner. The manger scene 
wrapped around the curve of the building 
from State to Madison and extended from 
the second to the fifth floors. The rich 
blues, reds and golds of the scene in its 
two tormer appearances were 
white and blue. 


size but 


three- 


year 


redone in 


The background was made of large blue 


painted panels containing the scenery in 


bas-relief. The color of the background 
became ever lighter toward the top. Its 
figures were placed in front of the panorama 
background on a platform. On the State 
street side were the three kings with their 
gifts of gold, frankincense and myrrh. 
Joseph, Mary and the Infant Jesus were in 
the center, lighted from the base. An addi- 
tional spotlight was directed on the Baby. 
Two shepherds and a sheep were on the 
left above Madison street. A _ bright star 
shone out of the background. 

Chicago stores, on the whole, failed to 
represent the real significance of Christmas 
in their displays. The fact that stores can 
effectively use Christian displays at Christ- 
mastime has been proven by past experience. 
The 1956 season saw practically every store 
displaying at least one true Christmas win- 
dow. Many stores that year put meaningful 
displays in nearly all of their windows de- 
picting the advent of Christ. Christmas 
season sales will have to soar in 1958 to top 
those of two years earlier. Economic con- 
ditions played their part, of course, but the 
value of display to that sellingest of seasons 
cannot be minimized. 

Displays that put Christ into Christmas 
sell; many Chicago stores overlooked that 
fact this year and risked appearing Pagan 
in the process. 

Clement Bradley, Carson’s display direc- 
tor, and Dick Minto, window display man- 
ager, fitted their State street display win- 
dows with a series of “Carson’s Interna- 
tional Christmas Fair” displays, “Wishing 
you a world of gifts under your Christmas 
tree.” Each window used a uniquely deco- 
rated Christmas tree to represent an 
of the world. Illustrated is Carson’s Ori- 
ental display. Its gold-needled tree had 
Oriental-style silk-wound ball ornaments in 
variegated -colors. An incense burner painted 
on that drapery at the back wall was gold. 
Mr. Minto was particularly proud of the 
series because the Carson’s display depart- 
ment made and trimmed all the trees. 

One main introduction window was used. 
It was located at Carson’s main entrance 
just below the Nativity scene. The tree in 
it was decorated with red roses and green 
pear-shaped ornaments. Other trees in the 
series of displays were each different from 
the other. One was yellow with translucent 
blue ornaments; another was white with 
shiny red ornaments; still another had 
green, mossy limbs with large and small red 
glass ball ornaments. One tree with white 
furry limbs had delicately inlaid ornaments 
in blues, golds and greens; another with 


area 
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Windows Slight Nativity 


pale blue needles had lacy gold fan-shaped 
ornaments mixed with sequined silver balls. 

A tree with off-white branches was deco- 
rated with pink and gold glass teardrops. 
In this tree, black eye-masks were inter 
spersed with the ornaments. A toy window 
had a tree with red limbs decorated with 
animals and candy canes. 

All the trees were speckled with tiny 
clear lights. The setting in each display 
was regally matched to the colors and theme 
of the tree. 

Carson’s flocked its wrought iron grille- 
work in gold and installed it on the front 
of the store around each display window. 
Small white lights were placed above head 
height across the front. 

Angelo Migliaccio, Carson's interior dis- 
play manager, used gold frames 
around the inside columns. Clear electric 
candles glowed atop the frames while strings 
of evergreens draped below. The frames 
hung from the tops of the columns by four 
gold chains and were dotted with gold 
ornaments. Larger gold ornaments hung 
below the corners of each frame. “Seasons 


square 
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Greetings” banners hung over the main 
aisles. 

Carl James, Mandel’s display 
took the store-wide theme into his windows, 
“Mandels: where Christmas 
true.’ For his Christmas 
created hundreds of little schmoo-like crea 
tures and named them 


Made of styrofoam, the white snowmandels 


al rectot! 


dreams 
promotions he 


Come 


“snowmandels.” 


were used in display windows, on counters 
and throughout the store interior to guide 
shoppers to Mandel’s Toy Center. In the 
window pictured, the riding 
in a styrofoam helicopter, towed the theme 
banner behind them. <A 
glass window on the back wall pictured a 
Christmas tree. <A pair of 
against the off-white back wall on each side 
wore red and white plaid skirts 
and sweaters. Snowflake panels just 
behind the glass were in gold. White snow 
covered the floor. 

“The Snowmandels Are Coming,” was the 
catchy title of a Mandel’s corner-window toy 
promotion, not illustrated. It contained a 
blue and white snowy carnival scene in min 


snowmandels 
simulated stained 


mannequins 


jackets, 


side 


lature complete with terris wheel, para 
chute jump and roller coaster that circulated 
the entire window \ll were working models 
ridden by snowmandels, boy 
behind the plass () 
attracted to the 
hint to 
to what 


times thie 


fun-loving 
Were 
that 

display 


placed dire tly 


when children were 
they 
their Santa Claus-minded parents as 
( hristmas \t 


actually 


Pave hot-too subtle 
they wanted tor 


shoppers were standing in line to 
see this appealing exhibit 
Mr. James used a 


illustrated, 


windows, not 
three 


wood 1 bie 


Sc TICs ()7 
hackground (>? 
thick 


using a 


arches built of 6-1inch 


center arch had a red background wh.l 
the flanking 


terned 


arches had a snowflake-pat 
background \ 
stood hehind thie 


black 


white miannequilt 
center at 


tood 


in a red dress 
bye roilTe 


Mannequins in dresse 
the side arches 


In Mandel’s 


main 


miterior, the center otf thre 


aisles was trimmed overhead with a 
ridden by snowmandels in 
\ brightly 


tree tormed the peak of th 
[Please furn tO page 28 | 


merry-go-round 


Various pay lighted minia 


poses, 


ture ( hristmas 















































Making the 


GRAND 


at NADI 


FIRST COLUMN, TOP TO BOTTOM—Arnold Janowitz, Allied 
Display Materials, New York City; Leonard Pons, D. H. 
Holmes, New Orleans; Jack Bloch, Allied Display Materials— 
C. G. Woelky, Bulkley Dunton & Co., Corry, Pa.; Julian 
Hirschfield, A. S. Beck Shoe Corp., New Yerk City; Mrs. 
Hirschfield; Bill Hinson, Bulkley Dunton—Ralph Clark, Bert 
Cemstock and Earl Gasthoff, all of Earl W. Gasthoff Co., 
Danville, Ill.; Bernie Cotton, Fine Trimming Ce., Boston; Ed 
Joiner, Earl W. Gasthoff Co.—David Hamberger, David 
Hamberger, Inc., New York City; Charles Bechtold, Robert 
Bresee, Andrew Colby, all of Bresee's, Oneonta, N. Y.; 
Reuben Hamberger, David Hamberger, Inc.— Fred Rey- 
nolds, George W. Young, Reynolds Printasign, Paceima, 
Calif.; Ray Bianchi, Goldblatt Bros., Chicago; Grady V. 
Harris, Belk, Leggett Co., Durham, N. C.; Byron L. Schaffer, 
Reynolds Printasign—Mrs. Morris Stempler, Miss Jill Stemp- 
ler, Miss Diana Howard, relatives of Barney Stempler, 
Barney Stempler & Sons, Brooklyn; Irwin R. Rhodes, Madisonia 
Mannikins, New York City. 


SECOND COLUMN, TOP TO BOTTOM—Standing, Gilbert 
Weinberger, Bernard Weinberger, Met-Wood Floral Mfrs. 
Inc., Trenton, N. J.; Seated, Emil Lederer, Federated Depart- 
ment Store, Detroit; Joseph Helft, Met-Wood—-Ben Walters, 
Ben Walters, Inc., New York City; F. C. Huber, Strawbridge 
& Clothier, Jenkintown, Pa.—Arthur Zelneke, Economy Cover, 
New York City; David Stempler, U. S. Display Corp., Leng 
Island City, N. Y.; Wallace Bronner, Bronner Display and 
Sign Advertising Co., Frankenmuth, Mich.—Herbert Blatt, 
Dick Schena, Irving Galfund, Ted Colombo, all of Zaria 
Displays, New York City—Harry Menzin, Barton Menzin, Arts 
and Flewers Displays, New York City; David J. Cramer, 
Peck & Peck, New York City—Don Bernard, Jack M. Pentes, 
Commercial Art Shop, Charlotte, N. C. 


AT TOP—Larry Adler, D. G. Williams Co., New York City, 
Mrs. Margy Eaton, Belk's, Charlotte, N. C.—Claude O. 
Colson, William Brenner, S. Barton Hatof, all of Epstein's, 
Baltimore, Md.—AT BOTTOM—Noel R. Frank, Bernie Baron- 
dess, Gustave Rubner, Inc., New York City—Ronald Kowal- 
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Spring Market Week 


ski, Creative Displays, Jersey City, N. J.; Charles Tosi, 
Milan, Italy; Harry O. Bussey and Harry O. Bussey, Jr., 
Creative Displays. 


AT TOP—tLarry Adler, D. G. Williams Co., Roy W. 
Gutzmer, Sibley Lindsey & Curr Co., Rochester, N. Y.— 
J. E. Doerr, Joe Cappel, Doerr & Associates, Portsmouth, 
Ohio—AT BOTTOM—Phelix F. Hollinger, Montreal, Can- 
ada; Ted Key, Creative Promotions of California, Oak- 
land, Calif.—Clement Kieffer, Jr., Kleinhans, Buffalo, N. Y.; 
George Silvestri, Silvestri Art Manufacturing Co., Chi- 
cago; Escher Bettis, Stewart's, Louisville, Ky. 


NEXT COLUMN, TOP TO BOTTOM—Mr. and Mrs. 
Leslie D. Slack, Wurzburg, Grand Rapids, Mich.; Mrs. 
J. E. Appelt; Victor Haida, Victor Haida Displays, New 
York City—Jean Ballin, Douglas Ballin, Jr., Jean Ballin 
Designs, Greenwich, Conn.—Jimmy Model, Mr. and Mrs. 
Bob Lukins, Empire Display, New York City—Mr. and 
Mrs. William Price, Rip Studio, New York City—Jack 
Campbell, Gibraltar Corrugated Paper Co., Jersey 
City, N. J.; Ray F. Morgan, Morgan Sign Machine Co., 
Chicago. 


LAST COLUMN, TOP TO BOTTOM—Martin Renner, Max 
Maharam, Miss Demi, Arthur Maharam, Arthur Schafler, 
all of Maharam Fabric Corp., New York City—Andy 
Jackson, Cherry & Webb Co., Providence, R. |.; Al Bliss, 
Bliss Display Corp., Long Island City, N. Y.; Arthur 
Janikas, Cherry & Webb Co., Lawrence Mass.—Mose 
Denton, Harry C. Seiler, Lamont A. Ware, William 
Cohen, all of Art R. Cohen Co., Pittsburgh, Pa.—H. A. 
Riel, A. T. Nelson, Showcard Machine Co, Chicago; Mrs. 
Daniel W. Rowell, Ill., Bridgeport, Conn.; Alex Nagle, 
Showcard Machine; Mr. Rowell, Alex Green, Showcard 
Machine—Mack Baron, Park Lane Fabrics, New York City; 
Mrs. Tony Matarozza, Baltimore Displays, Baltimore; Lee 
Knable, Herman Stern, Park Lane Fabrics; Mr. Matarozza 
—Dick Ochsenbein, Sid Chairman, Harry S. Meyers, 
Harry Graves, all of Duplex Display and Manufacturing 
Co., Philadelphia. 
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Visual Merchandising 
At Crescent, Spokane 


By GRACE KIRKPATRICK 


Managment will welcome displaymen to its ranks when the display 
departments are willing to accept their share of the responsibility 
for their store's appearance, character and visual selling pro- 


gram ... The Crescent display department sets a fine example 


i « ree Al 
son BR 4 AY 


. Mia 
bf) \ mi 


the Spokane Dry Goods Company opened 

its doors for the first time. Merchandise 
was in place; windows trimmed; price tags 
affixed. The owners and staff had worked 
hard to prepare a good place of business 
for a city that was growing fast as a trading 
center of a wide spreading inter-mountain 
area of the pioneer west. 


ie 1899, the Crescent department store of 


This was on a Saturday. 

On Sunday —a hot still summer day — 
there was a sudden cry of alarm on the 
downtown streets. This city was on fire. 

It was a catastrophe that destroyed block 
after block of the business center, also 
homes — but not the Crescent. 

The flames stopped short of the new store 
and it was still ready for business with its 
stocks of blankets, sheets, household goods 
and furniture piled high and now in a 
stricken city with great quantities of such 
merchandise destroyed —in strong demand. 
Prices could go up and would be paid, but 
they did not. 

Right then the policy ot the store was 
established — it serves Spokane with dignity 
and prestige and tair merchandising and it, 
at that point, won a loyalty trom Spokane 
people that has helped it prosper as few 
home owned stores in the United States 
have prospered. 


—At top left, Robert Jeffers, assistant window 
display manager, seated, and Hib Bender, 
assistant interior display manager, standing, 
are shown with J. Howard Schneider, display 
director, conferring on work and window sched- 
ules . . . At top right, Miss Gloria Johnson, 
staff artist and designer, stands at her drawing 
board working on proposed sketches . . . Below 
her, David Watterson and Miss Nino Hayashi 
are busy at work in the sign department... 
At lower left, a view of the third floor dress 
department, showing only a few of the 75 man- 
nequins used on interior platforms throughout 
the store— 
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Also like Spokane, the Crescent is a shop- 
ping center of an “Inland Empire.” 

In explanation of this—Spokane is lo- 
cated in that wide spreading inter-mountain 
region of eastern Washington, northern 
Idaho and western Montana with a great 
wealth of resources in mining, lumbering, 
agriculture and scenic attractions. Spokane 
is the largest city between the twin cities 
of Minneapolis and St. Paul far to the east, 
and the cities of Pacific tidewater such as 
Seattle to the west of the Cascade moun- 
tains. Between the Cascades and the Rocky 
Mountains to the east lies what is known 
as the Inland Empire. Spokane is _ its 
metropolitan center and the Crescent its 
shopping center of importance. 

This has set a challenge for the store’s 
display department — one which it has met, 
for it too has won a wide reputation for its 
operation and results. 

“We in display 
responsible for the visual merchandising 
which includes the appearance and char 
acter of the store and has the one objective 
ot selling the store and its merchandise to 
the community,” said J. Howard Schneider, 
the Crescent’s display director. “The pri 
mary tunction of a displayman is to be a 
merchandiser and public relations expert at 
all times along with design and 
its applications which are fundamental re 
quirements. 


recognize that we are 


knowing 
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“We plan windows and try to gain our 
ideas from the merchandise. Usually, we 
consult the buyer first because they can tell 
us the story of why they bought the mer 
chandise and then we decide what phase we 
should promote, either that it is new in style, 
color or fabric, or many other tangents 
Ordinarily, we strive to subordinate the 
atmosphere or setting to the merchandise, 
except at certain aster 
and Christmas when we attempt to create 
atmosphere tor the entire store. 


seasons such as 


“In order that all within the store may be 
working in unison, holds 
monthly meetings with department heads 
throughout the entire and at 
sessions large promotions are laid out and 
planned for six months in and 
other special events are planned two months 
in advance,’ Mr. Schneider said. “At these 
meetings, I, of course, take notes and use 


management 
these 


Store, 


advance, 


—At top left, the captivating Easter corner window of last season . 


them to carry the ideas and thoughts back 
to the weekly meetings held with the display 
department staff. The two assistant display 
managers and all others in the department 
are asked to make suggestions and everyone 
begins to formulate 1deas which are brought 
forward and discussed as we plan aheas 
“The display personnel are recruited trom 
all fields 


schools Ot 


colleges and high 


protessions, 
trained by 
the store in the majority Of Cases We do 


this region and are 


not operate a display shop, but the depart 


ment enjoys tull cooperation with the store 


carpenters and painters and we try to buy 


basic props that can be stored without de 


terioration and which can be _ returbished 


in the paint shop and maintained by the 


staff It 
ticular care 


should be stressed again that par 
is given to this storage and with 
lose their identity and be 


props which can 


| Please turn to page 10| 


. . Against a sky blue background 


rose a rustic mill house with its tiny windows and churning water wheel with a continuous flow of 


water by a simulated pond ... Natural green foliage was banked on the high elevation 
Children of all ages in the crisp Easter frocks were posed among cages containing rabbits, 


chicks, ducks and puppies 


played the best Easter finery for the youngsters . 
pink, were the main props with hanging pink moss from the louvers 
photo showing a part of the main floor during the Easter season 


baby 
. . At top right, accomplished in tones of pink, this large window dis- 


. . Rattan houses, miniature in scale, and sprayed 


A bottom left, an interior 
. . White hanging flower baskets 


containing natural foliage hang high above the shoppers from aqua colored draped columns .. . 
Ledge units consist of white planter boxes and metal scroll units, lighted, adorned with related 


accessory groupings . 


. . A bottom right, is the young man's shop, featuring through this impressive 


doorway, oak paneling and brass fixtures— 


sf 
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Display It— Wholesale! 


By DWAINE S. MEEK, Display Consultant 
Kayser-Roth Corp., New York City 


Kayser lingerie mannequins wear jewelry in their window boudoirs 


... Gloves should be “doing things" as they are displayed—such as, 


dialing telephones, hanging posters, holding music sheets . . . Sales- 


men can furnish photos and information 


\ THEN JULIUS KAYSER & CO. 
opened its showrooms on Fifth ave- 
nue three years ago, it had the re- 

very effort has been taken 

Kayser’s products, 

down to actually showing complete window 


tailer in mind 
to help him sell even 
displays for his use 

The street floor entrance to the building is 
built as a promenade containing a series 
of actual display windows such as might be 
Ranging in size from 


found in any store. 


shadow boxes to regulation 10 foot 
windows, almost every type of display for 
Kayser’s many brand names can be dis- 
played to its best advantage. 

The policy at Kayser has been to stress 
quality in displays, and to let the merchan- 
dise tell its own story. Lingerie is all too 
often lumped into one large window which 
is expected to sell everything from founda- 
tion garments to hosiery. At Kayser, we be- 
lieve that each garment has its own story 


small 


to tell. Retailers show their Dior and 
Givenchy gowns as individual garments, ac- 
cessorized to the nines and in cameo set- 
tings. Some of these same retailers lump 
beautiful lingerie into a large window with 
panties, girdles and other items from the 
lingerie department. To prove our point, 
we show one garment, in a complimentary 
setting, and accessorize the mannequin with 
jewelry and appropriate § foot-wear. A 
woman may not wear jewelry and fancy 
shoes in her boudoir, but she likes to think 
of herself as a glamorous woman, even if 
secretly, and if the garment she is buying 
looks fit for Diana, then she in turn feels 
more glamorous wearing it. 

We emphasized the Diana feeling in a re- 
cent window pictured here. The gown being 
shown was a long filmy blue gown with a 
Grecian bust line. The mannequin was posed 
against a fluted column of soft gray, and 
she held a bunch of soft pink roses in her 
hand. The background of the window was a 
soft gray chiffon drape behind which sev- 
eral sets of miniature blue Italian Christ- 
mas lights were strung. The floor and walls 
were black, and the lighting complete the ro- 
mantic setting. The copy drew attention to 
the gown as “a gown guaranteed to make 
a Diana out of you.” 

In another window also pictured, a bright 
red gown was shown against a red velvet 
drape hung with gold roping and tassels. 
A gilt ballroom chair with jewelry and cos- 
metics displayed on it completed the set- 
ting. The copy read “You too can make 
history Wear Red! Red Seal lingerie 
from our Luxite Kayser collection.” 

These two displays were of long gowns, 
but a slip can be displayed just as effective- 
ly. We used a warm brown color in the slip 
to prove our point, and displayed it against 
a gold paper-sculpture archway. 

Jewelry is an important part of a lingerie 
display as with a suit or dress, it completes 
the finished appearance of the garment. 
More merchandise could have been shown in 
any one of these three windows, but the 
reaction to these displays proved that a sin- 
gle garment, in a dramatic setting has pow- 
erful sales pull. 

In the smaller windows we 
experimented with showing a single pair 
of gloves in the same manner as we had 
shown the single gown for lingerie. Our 
initial window shown here, was a fall win- 
dow for a simple wheat colored short cot- 
ton glove. A single glove was suspended 
in the center of a field of wheat stalks. The 
floor was covered with tan-bark, and the 
mate to the glove was held in a natural 
wooden glove form partially hidden in the 
bark. The window was dramatic, and scored 
a big hit with many buyers who sent their 


shadow-box 


displaymen in to see the display. 

Another window shown here, displayed six 
different white cotton shorty 
gloves. A single glove of each style was 
shown against a photographic cut-out ot an 


styles ot 


old engraving of arches, and sottened with 
pink roses. The background and floor of 
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the window were black felt, and the copy in 
three dimensional letters on the floor read, 
“The classic beauty of white ... found in 
gloves by Kayser.” 

The Holeproof Men’s Sock division of 
Kayser was promoting ribbed construction 
socks last fall, and an effective display was 
shown in one of the small shadow box win 
dows not shown here. A miniature set was 
constructed simulatiing the iron work of a 
building under construction. The ironwork 
Was painted orange, and across one corner 
natural wood planks supported a single yel. 
low sock on a form. The spotlight picked 
out this sock, and put the rest of the win 
dows into The remaining 
sock colors were shown at the bottom of the 
display, and the sign, hung on the iron- 
work as a construction company might hang 
“Construction by Holeproof 
socks of hi 


semi-darkness. 


sign, read 
mate 


their 

sweater 
bulk orlon.” 

Glove displays in larger 
tend to be stereotyped displays of rows and 
little thought or im- 
At Kayser, we try 
windows 


comftortized 


windows often 


rows of styles with 
agination behind them. 
to stimulate imagination in 
by departing from the usual in 


Gloves “do” things with people every day, 


glove 
displays 
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yy, 
so why shouldn't they be shown “doing 
things. To point up our argument for action 
in glove displays, we devoted one large win 
dow, shown here, to colored gloves and used 
props. Lhe 
helpful in 


the new colored telephones as 
telephone company most 
loaning us the instruments, 
pending them at various positions, 


Was 
and by sus 
and hay 
ing the hands wearing gloves doing various 
things with them, we had a window that 
created a great deal of comment. The sign 
read “The whole buzzing about 
gloves by Kayser.” 


town 18 


For a spring glove window, also pic tured, 
we used circus posters with the hands paint 
ing the posters with brushes and using 
of bright paints For a summer! 
window of 
hands wearing 
fancy manila hands around a cage full of 


jal ‘ 
colored 
| 


gloves, we suspended 


gloves 


shorty 
white and holding 
real parakeets. 

\ recent display of 
featured floating hands of an unseen group 
ot choristers holding yellow sheets of must 


Wiusti 


gloves, shown here, 


They were grouped around a white 
rack with the music to “Summertime” 
on it. The seat of the 
chair was covered with a bright yellow 
held a bunch ot 


Ope Ti¢ a 
unsecn ¢ onductors 
and 


orange checked fabric, and 


The floor is covered with 


scatter grass, and the rear panel is of 


summer daisies 
silver 
gray felt with yellow cafe curtains on either 
side The COpy reads “Sing a song of sum 


Kay SCT 


vloves we used a 


mer in wonderful gloves by 
spectator 
stall in s, also 


Made of bright red and pink striped 


To show 
flowe! 
shown 


one ot our display 
labric and holding jugs of all different types 
Ol Howers, init luding labeled pots ol ~Specta 
tors’, the that “The 
Hower ot her eye will be spectatol 

with Pin 


Se up a 


pomted out 
K ay SCT 


hin re°T ie 
ie 


display 


lo promote a set ot! 


wheel pleating as trim, we ledge 


here, teaturing children 


blue 


sprinkled with gold glitter dust. Fan 


display, shown 


’ 


pinwheels painted pink, and gold, ana 


the pinwheel im constant motion, and 


movement a real eve-catchet 


All out 
sent to uy 


VW ds 
photographed ana 


with 


display are 


salesmen for use their ae 


count lhev are also turnished with com 
] i 


plete imtormation a how to duplicate 
the display 

Lingerie and 
really exciting 
here at Kayset 
plays that wall spark 


buyers and displaymen 





Display Aids Spirit of Los 


Unusually warm weather fails to slow Christmas shoppers as 


attractive displays spur sales to expected record .. . Santa's circus 


comes to Broadway-Crenshaw . . . Rotating louvers change scenes 


in Ohrbach's windows . . . Stars get into act at Saks-Beverly Hills 


NLY THI 


window and interior displays kept the 


persistent assurance of 


spirit of Christmas buying active im 
Los Angeles. for 
to do its share, 


most ot the 


the weather dismally failed 
hot during 
The awe-in 
this 
stores 
this 


tavinge abnormally 


holiday season 


spiring displays readily overcame obsta- 


and in all probability, the will 


top all 


cle. 


previous sales records for area 
shown here at the 
Bill 
is the display manager, treated the shoppers 
animation entitled, “Santa's 
Miniature.’ Santa, to the 


course, the rimgmaster 


The main double window 


Broadway-Crenshaw. where ‘Thornton 


to an Circus in 
right, was, of 
He bowed ceremont 
removed his black top hat in the 
(On the left, 
male clown tightrope walking, and immediately 


ously and 


process extreme there was a 


behind him a female one swung on the trapeze 

\n elephant, partially exposed from a simu 
lated tent im the 
pantomime by 


hackground, observed the 


from side 


to side in unison with the calliope music pro 


swinging his head 


duced by the pianist on the extreme right, 


and which amplified onto the street 
“Pee Wee,” 
all the 


many 


was 
the popular parakeet, who came 
from La town of 

residents, especially in retail, 
perched himself on the elephant’s trunk balan 


way ( rescenta, a 


wealthy 


cing nimbly also in unison to the music 
a seal spinning a 


read. 


rhe foreground showed 


face 


(Crenshaw presents” 


double ‘Broadway 

“Santa's 
other To the 
man 


sign, which 
on one side and 
Circus im Miniature” on the 
left of the was 
difficulty bell, 
a strong mouse beside him easily raised an 
SOO Ib head 
Hitter 

a group of dolls in the far left were ap 


having’ 
while 


seal, a strong 


raising a S500 Ib. bar 
Unwashed sand 


one over his 


with jumbo pink covered the floor, 
and 
preciative spectators 

ill Meissner, display director at Ohrbach’s 


Wilshire on the “Miracle Mile.” 


the spectacular by animating the backgrounds 


went into 
ot the three main windows on Wilshire blvd 
Vertical 
ing two complete compositions 
identical im all the 
gold 


ing spelling out, “Season's Greetings.’ 


louvers rotated at 180 degrees creat 
One side was 
windows, which was a 
letter 

The 


other face shown in the example, formed into 


background with large red hand 


All exquisite { hristmas scene, each different : 


all. however, 1 the Curries and lves feeling’ 


of the Winter evenme 


The louvers were masked in the form of 


gigantic Christmas ornaments in shades of 


green and accented with sparkling snow 


Giant bull pine with flocked tips framed each 
side ot the 


windows Red ornaments. twink 


26 


lights, snow over the entire floor and 
gaily-wrapped gift boxes further emphasized 


the season. 


ling 


This was completed by the in- 
sertion of just a smattering of gift suggestions 
to subtly inspire purchases. 
Still on the “Miracle Mile,” May 
Wilshire 


( hristmas. 


Company 
Victorian 
manager, 
the application of ba- 
sconces with opaque 
and heavily decorated 
ornaments with accents of brass. 


into a 
Jarry Snider, display 
accomplished this by 
floral prints, 
gingerbread 


was transformed 


roques, 


globes, 


The square columns on the main floor were 
with red taffeta. Attached sconces, 
which were three tiered, had six arms, each 
holding a ten inch opaque globe, and decorated 
with white and green foliage. The ledges 
were adorned by 11 foot Christmas trees. 
These were heavily ladened with gingerbread 
men, popcorn balls, flickering candle lights 
musical instruments. The 13. fashion 
windows were Victorian living-room vignettes. 


covered 


and 


Red on red flocked wall paper, draped win- 
dows and gold cornices were their furnishings. 
And each presented one mannequin in holiday 
attire. 

The furniture windows had green and white 
flocked wallpaper, heavily decorated acces- 
sories and Victorian furniture. The photo 
shown here presents a living-room scene. A 
highly decorated white fireplace, with a framed 
mirror above, balanced the room in the back- 
W hite frames with floral 
prints hung on the wall, and two upholstered 
chairs and sofa decorated the room. These are 


ground baroque 


in gold with mahogany frames. 

The Christmas touch was the 7-foot Christ- 
mas tree in the left foreground richly trimmed 
with white and green balls and paper nosegays. 
Pine garland with green ornaments were over 
the mirror and gift packages in gold with red 
Gold carpet- 
ing, a suspended gas lamp and a table type 


ribbon were placed on the floor. 


in the far left corner completed the compo- 
sition. 
yule spirit at 
In one of the 
director, 
with a rich 
formal stairway and a humorous touch. Be- 
side an impressive 14-foot metallic gold holly 


emphasized the 
Beverly Hills. 


Hassinger, 


elegance 
W& J 


windows, 


Sloane 
Jim display 


developed a living room. scene 


tree, which was swagged with chains of red 
ball clusters, elliptical ornaments and lighted 
with amber ice ball lights, Dad was secretively 
costuming for his annual role of St. Nick. 
Mother, sitting on the floor nearby, silently 
gifts to 
those already under the Chrismas tree. 


wrapped the last of join 
While 


on the top landing, two youngsters knelt and 


many 


peered between the balustrades at this activity. 
They were ever so silent, helping their parents 
to keep their secret, too. 

The motif was all in red and gold. Even 
Dad's and belt lacquered gold. 
The gifts were gold wrapped and tied with red 
The wallpaper was red with a lighter 
Carpeting on floor and_ stair- 
mother’s gown, the Santa’s suit and 
children’s were red. The gold 
accents were wall scenes, railing and _ balus- 
trades, baroque frame holding a painting of a 
schoolboy, sofa and the scatter pillows. 

Stanley Thompson, display director, at May 
Los Angeles presented an exciting 
animated toy window. He cleverly captioned 
it. “North Pole Amusement Park,” and the 
copy humorously read, “There’s no people like 
snow people.” This referred to the white 
snow men, out of styrofoam, dressed in full 
wintry costumes — felt in pastel colors — who 
dominated the scene. 


boots was 
ribbon. 
tone design. 
case, 


robes also 


(Company 
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They rode the animated roller coaster, tun- 
nel-of-love boats with real water, sky ride, 
merry-go-round and ferris wheel. The midway 
was crowded with them, too, either participat- 
ing or observing such exciting attractions as 
the shooting gallery, fortune teller, cotton 
candy booth, or hot dog stand. Others were 
energetically ice-skating on the frozen lagoon 
in the park that also was in the area. Pastel 
tones, including snow on the floor, colored the 
different units against a predominating white 
atmosphere. 

Saks Fifth severly Hills incor- 
porated movie personalities in their Christmas 
trim of seven windows. Using the theme of 
the stars’ favorite colors, Art Alvarado, display 
director, centered each window with a Christ 
mas tree of one of the favorite colors. These 
were then accented with ornaments and mer- 
chandise in the same tones, in most cases, or 
coordinating colors. A photo of the star or 
stars was included in each window, as well as 


Avenue 


ete dee een anne 
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identity of their present entertainment activity 
or movie release. 

An amazingly attractive window 
of Lucille Ball and Desi Arnaz, 
shown Their favorite blue 
A pastel blue tree trimmed with blue sprays 
and star lights adorned the scene. <A _ photo 
of them with the caption on the reader, “Stars 


that 
which is 


Was 


here. color is 


of | Love Lucy, a Desilu Production,” was in 
front of the tree. 
was in keeping with the wealthy respect and 
appreciation the public holds for them, and 
consisted of a silver blue mink coat, a brown 
mink 

The other six windows saluted Yul Brynner 
(gold), Dinah Shore (pink), Day 
(white), Ingrid Bergman (green), Janet Leigh 
(silver) and Kim Novak (lavender ). 

May Company-Crenshaw in traditional col- 
ors swayed toward 
One series of Display 


The luxurious merchandise 


stole and blue accessories. 


| Joris 


their trim. 
Don 


windows presented red velvet covered obelisks 


elegance in 


Manager Pape’s 





trammed with gold delarobia and clear twink 
ling lights. An elegant gold candelabra with 
tall artificial tapers rested on top of it. Gift 
three-tiered merchandiser 
and on the floor adorned the left 


suggestions on a 
An exquisite 
white brocade gown balanced the composition 
on the right. The luxurious tatteta 
background keeping 


white 


swag was very well im 


with the desired motit 


—A top left (circus scene), by Bill Thornton, 
Below circus scene, by 
William Meissner, Obhrbach's-Downtown 
Bottom left, by Barry Snider, May Co.-Wilshire 

Bottom right, by Stanley Thompson, May 


Broadway-Crenshaw 


Co.-Downtown Top right, by Don Pape, 
May Co.-Crenshaw . . . Opposite page: Top, by 
Art Alvarado, Saks Fifth Avenue—Beverly Hills 
. . « Bottom, by Jim Hassinger, W. & J. Sloane- 


Beverly Hills— 
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1958 International Display 
George K. Payne 


A. Van Hollander, J. Howard Schneider, Joseph T. Sjursen only few 


points behind ... Results close throughout contest ... More individual 


N THE CLOSEST race ever recorded in 
the International Display Contest spon 
sored by DISPLAY WORLD, George K. 

Payne, display director of Woodward & 

Lothrop, Washington, D. C., came through 

to win the coveted sweepstakes award. Only 

hehind the A. Van 

(;imbel's, who, in 

Howard 


two points winner was 
Hollander, Philadephia, 
turn, was only one point ahead of J 
Spokane 

Frederick 


winner’, 


Schneider, 

Joseph ‘| 
Seattle, last years 
behind Mr. 


were all 


( rescent, 
AS Nelson, 
three 


Sjursen, 
only 
The 
( losely , not 


Was 


points Schneider next 


nine grouped more 
than one point separating them 

In addition. to the 
plaque, Mr. Payne three gold 
(first place), silver medals 
(second place) and five bronze medals (third 
place), which, on the basis of three points tor 


sweepstakes award 


will receive 


medals five 


each first place, two for second and one for 


winners than ever before . . . 1959 categories changed—rules same 


third, gives him a total of 24 points. 
Mr. Van Hollander two firsts, 
four seconds and eight thirds for a total of 
22 points and the Gold Plaque. Mr. Schneider 
won four firsts, four seconds and one third, 
for a total of 21 points, earning him the 
Silver Plaque. Mr. Sjursen won five firsts, 
one second and one third for a total of 18 
points and will receive the Bronze Plaque. 


received 


Tied for fifth place were Adrian Delsman, 
Famous Barr, St. Louis, and Julius Stein- 
berg, Filiene’s, Boston, both with 17 points. 
Next in order were: Heinz Sittard, Kauf- 
hof, Darmstadt, Germany, with 15; F. B. 
Asmussen, Myer Emporium, Melbourne, Aus- 
tralia, with 14; Thomas Comerford, Lit 
Brothers, Philadelphia, with 13; Fritz Bod- 
denberg, Kaufhof, Mulheim, Germany, with 
13; J. S. Dahlmann, Ohio 
Springfield, Ohio, with 12; Erich Freihoff, 
Kauhot, Ludenscheid, Germany, with 11; 
and Heinz Richter, Kaufhof, Frankfurt, Ger- 
many, with 10. 

Ot notable significance in this year’s con- 
test, other than the closeness of the results, 
was the fact that there were more individ- 
ual winners this year than ever before. In 
other words, the quality of work being done 
throughout the world today is such that it 
is no longer possible for a few talented dis- 
playmen to run away with most of the 
honors as in the past. This year only 47 of 
the 309 total awards were won by the top 
four winners. 
ners took 
awards. 


Edison Co., 


Last year the four top win- 
home 59 of the same number of 
There were 129 displaymen win- 
ning awards as compared to 116 last year. 

Likewise, consistency, rather than excep- 


—At top left, First Place, No. |, J. Howard 

Schneider, The Crescent, Spokane .. . At top 

right, First Place, No. 7, Adrian Delsman, 

Famous Barr, St. Louis . . . Bottom, First Place, 

No. 35, Leo Ruben, Kaufhaus Kunster, Dort- 
mund, Germany— 
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Contest Awards 


Wins Top Honors 


tional merit in a few categories, has proven 
itself by this year’s results. Both Mr. Payne 
and Mr. Van Hollander were _ out-first- 
placed by the next five winners in the order. 
Their strength result of 
ently placing in the top three. 


came as consist- 

There has been considerable revamping of 
the contest categories for the 1959 contest, 
while the rules will remain the = same. 
Several categories have been combined. This 
was done to avoid ambiguity, where related 
merchandise is normally found displayed in 
the same window. This has resulted in there 
being only 65 categories instead of 99. 

Added to the list of categories is No. 58, 
Storewide Promotions. This is also indica- 
tive of the new role of the display director 
in storewide planning. Entries in this 
category should show photographically and 
descriptively how their promotion was 
carried out through the interior, 
publicity stunts, etc., and should show co- 
ordination with other departments such as 
advertising and public relations. 

Complete results in each division are given 
in the following: 

No. 1, women’s and misses’ evening wear: 
first, J. Howard Schneider, Crescent, Spo- 
kane, Wash.: second, Virginia Paxson, Mar 
shall Field, Chicago; third, William Chris- 
tiansen, A. B. Holmbloms, Gothenburg, 
Sweden. 

No. 2, 
Schneider: 
Simon, New 


Myer 


window, 


first, J. Howard 
Liles, Franklin 
third, F. B. As- 
Melbourne, Aus. 


women's dresses: 
second, John 
York ( ity : 


mussen, kemporium, 


—At top left, First Place, No. 87, Joseph T. 
Sjursen, Frederick & Nelson, Seattle . .. At 
top riiht, First Place, No. 83, Alex Kaufman 
of Displaycraft, for El Al Israel Airlines, New 
York City . . . Bottom, First Place, No. 49, 
Heinz Sittard, Kaufhof, Darmstadt, Germany— 


‘vor 


FEBRUARY, 


No. 3, women’s sportswear: first, Joseph 
T. Sjursen, Frederick & Nelson, Seattle: 
Hans Fuchs, Volk KG, 
Wurzburg, Germany; third, A. Van Hollan 
der, Gimbel’s, Philadelphia. 


second, (George 


No. 4, women’s coats, suits: first, D. G. 
Woods, Owen Owen Ltd., Coventry, Eng 
land: second, Hans Kaufhof, Mu 
nich, Germany; third, Anton Heller, B. Alt 
man, New York City. 

No. 5, furs: first, C. W. Ferrick, 
& Wallace, Springfield, Mass.; second, Julius 
EK. Steinberg. Filene’s, third, F 
Fackel, Kaufhot, Solingen, Germany. 

No. 6, bridal display: first, Adrian Dels 
man, Famous Barr, St. Louis; 


Simons, 


Forbes 


Boston - 


second, Leslie 


nnounced 


ID). Slack, Wurzburg, Grand Rapids, Mich 

third, James F. Burnside, Hochschild Kohn, 

Baltimore. 
No. 7, 


second, 


lingerie: first, Adrian Delsman: 
Virginia Paxson: third, Erich 
Pischel, Kaufhoft, Wurzburg, Germany 

No. 8, millinery: first, Joseph T. 
second, Kdward Long, Oppenheim 
Buffalo; third, Heinz 
frankturt, Germany. 
No. 9, women’s 
Hollander: second, Sid 
New York City; third, Joseph 1 
No. 10, women’s hosiery: first, J. 1 
Stix, Baer & Fuller, St. Louis: 
Bergdort Goodman, New 
Luke Maletich, Gimbel’s, 


Sjursen : 
Collins, 
Richter, Kauthot, 

Van 
Miller, 
Sjyursen 
(Chord, 
second, ‘Tom 
York City; 
New Y ork 


first A 
Schneer, | 


tootwear : 


lLee, 
third, 
City 

No. Il, handbags, umbrellas: first, Erich 
Freshoff, Kauthof, 


second, I}: b 


(,ermany : 


Waldemar 


Ludenscheid, 


\smussen: third 


, 








—First Place, No. II: 


Werner, Kaufhof, Cologne, Germany 
No. 12, women’s gloves, accessories: 


4 . ; 
Dhomas I} 


delphia : 


first, 
Brothers, Phila 
Vilimas, Pogue’s, Cin 
cinnati; third, Emile Alline, Maison 
Blanche, New Orleans 

No. 13, jewelry: first, J. P. 
Kinsbergen, Brussels, 
Van Hollander: 

No. 14, handkerchiefs, 
Erich Frethoft: 
sen: third, Charles 
bergs, Warren, Ohio 

No. 15, corsets, surgical garments: first, 
Ted (gilmore's, Oak Park, Ill: second, 
J. T. Chord; third, Charles Fowler. 

No 16, 


(Comertord, lit 
second, 4 


Hans, A. 
second, A. 
Asmussen. 
blouses: first, 
William Christian 
Fowler, Hirsh- 


Belgium ; 
third, k. B. 


Sc ond, 


sStrouss 


Lees, 


women's bathing suits: first, 
Joseph T. Sjursen; Hans Erhardt, 
Jelmohi, Zurich, Switzerland; third, H. Sit 
tard, Kauthot, Darmstadt, Germany 

No. 17, cosmetics, perfumes, etc.: first, 
(,ene Moore, Bonwit Teller, New York 
City; second, Kkverett W. Quintrell, Elder & 
Johnston, Dayton, Ohio; third, George K. 
Payne, Woodward & Lothrop, Washington, 
D. Cc. 

No. 18, children’s apparel: 
Dai, Jordan Marsh, Boston: 
Maletich: third, Heinz Richter. 

No. 19, children’s hootwear: first, Boyd (), 
Brockman, South 
Atrica; second, Thomas B. Comerford; third, 
A Van Hollander. 

No. 20. children’s hosiery : 
Freishoff. (no other entries) 

No. 21, intant’s wear: first, Virginia Pax 
bye, Frank Masons & 
third, Karl Weber, 
Passage-Kauthaus, Saarbrucken, Germany. 

No. 22, 
Sjursen; second, 
Emile Alline. 

No. 23, men’s. shirts: 
Whorter, Hughes & Hatcher, Detroit: sec 
ond, Bob Cissell, Sater’s, Evansville, Ind.; 
third, George K. Payne. 

No. 24, men’s neckwear: first, Bob Cissell: 
second, Friedr. KEhrenkaufer, I. H. C. 
Werner-Blust, Freiburg, Germany; third, 


second, 


Michael 
Luke 


first, 


second, 


Barnes, Johannesburg, 


first, Erich 


son: second, B. G. 


Son, Ipswich, England: 
men's 


clothing: first, Joseph T. 


(,eorge K. Payne; third, 


first, Odell Me 
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Erich Freihoff, for Kaufhof, Ludenscheid, Germany— 


Joset Abrahams, Abrahams, Viersen-Rhine- 
land, Germany. 

No. 25, men’s hats: first, 
second, Josef Abrahams ; 
strom, AB Stroms 
holm, Sweden. 


Heinz Richter: 
third Gosta Sund- 
Herrekipering, Stock- 


No. 26, men's shoes: first, (lement Kieffer, 
Jr., Kleinhans, Buffalo; second, Merle Cun- 
ningham, Neiman-Marcus, Dallas, 
third, Krich Freithoff. 

No. 2/, men’s socks: first, (,eorge kK. 
Payne; second, Cal Gauthier, George Wil- 
Beaumont, third, Yoshiro, 
Tsukamoto, Imai's, Otaru City, Japan. 

No. 28, men’s underwear: first, Clement 
Kieffer, Jr.; second, F. B. Asmussen; third, 
surt EK. Pringle, Rosenblum’s, Jacksonville, 
Florida. 


Texas: 


‘Texas: 


, 
Sols, 


first Karle W. 
Youngstown, 
Hollander: third, 


No, 29, men’s swim suits: 
Pratt, Strouss Hurshbergs, 
Ohio: second, A. Van 
Kmile Alline. 

No. 30, men’s sportswear: first, F. B. 
Asmussen: second, Fritz Boddenberg, Kaut- 
hof, Mulheim, Germany; third, A. Van Hol 
lander. 

No. 31, men’s toiletries: first, Tony Mar 
kus, White House, San Francisco; 
Joachim Omneczinski, Nicholas Ungar, Port- 
land, Ore.: third, Charles Fowler. 

No. 32, men’s robes: first, Merle Cunning 
ham; second, Clement Kieffer, Jr. (no other 
entries) 

No. 33, men’s evening wear: first, Fk. B. 
Asmussen; second, George K. Payne; third, 
B. C. Meaders, Doby’s, Daytona Beach, Fla. 

No. 34, men’s gloves: first, F. Fkackel. (no 
other entries) 

No. 35, yard goods: first, 
Kaufhaus Kunster, Dormund, 
second, Helmut Weber, 
Germany; third, J. T. 

No. 36, notions: first, Erich Pischel: sec- 
ond, H. Nielsen, Greatermans, Bulawayo, 
Southern Rhodesia; third, B. G. Dye. 

No. 37, linens, bedding: first, Hans Fuchs; 
second, John W. Nugent, May Co. on the 
Heights, Cleveland, Ohio; third, A. T. Ka- 
lasky, Joslin’s, Denver. 


second, 


Rubin, 
Germany ; 
Furstenfeldbruck, 
Chord. 


| OU 


No. 38, furniture: first, A. Van Hollander; 
second, Harold Tanner, Southeast Furniture, 
Salt Lake City; third, Jim Hassinger, W. & 
J. Sloane, Los Angeles. 

No. 39, house furnishings: first, Charles 
Nelson, Snellenburgs, Philadelphia; second, 
Lee Platt, Robinson's, Los Angeles; third, 
Karl Weber. 

No. 40, paints, wallpaper: first, H. Sittard; 
second, A. Van Hollander; third, Charles 
Fowler. 

No. 41, china, glassware: first, J. Howard 
Schneider; second, James F. Burnside; third, 
Lee Platt. 

No. 42, silverware: first, Gene Moore, 
Tiffany’s, New York City; second, N. V. 
Magasyn, De Bijenkorf, Amsterdam, Hol- 
land; third, Ted Lees. 

No. 43, toys: first, Erhard Wagner, Alma- 
cenes el Aguila, Barcelona, Spain; second, 
Heinz Richter; third, Adrian Delsman. 

No. 44, luggage: first, Adrian Delsman; 
second, George K. Payne; third, A. Van 
Hollander. 

No. 45, sporting goods: first, Heinz Rich- 
ter: second, Charles Fowler; third, A. Van 
Hollander. 

No. 46, musical instruments: first, George 
Menne, Sears Roebuck, Camden, N. J.; sec- 
ond, Don Simon and Sam Zirlin, Dorn & 
Kirschner, Newark, N. J.; third, Adrian 
Delsman. 

No. 47, radios, television sets: first, Fritz 
Boddenberg : Kurt Wiesenthal, 
Kauthof, Koblenz, Germany; third, A. Mac- 
lLeod, Priehs, Mount Clemens, Mich. 

No. 48, gift novelties: first, Leshe OD. 
Slack; second, J. Howard Schneider; third, 
Fritz Boddenberg. 

No 49, books: first, H. Sittard; second, 
Fritz Boddenberg: third, Erich Freihof. 

No. 50, stationery: first, Nicholas Krysil, 
The Book Shop, Fitchburg, Mass.: 
John H. Tumminello, Stewart's, Baltimore; 
third, Theo Albrecht, Kaufhof, Mayen, Ger- 
many. 

No. 51, greeting cards: first, Adrian Dels- 
man; second, J. T. Chord; third, Waldemar 
Werner. 

No. 52, drugs: firs‘, 
other entries) 


second, 


second, 


James Hull, Jr. (no 

No. 53, tobacco, smoking equipment: (no 
entries) 
first, Heinrich Offer- 
geld, Kaufhof, Gladbach, Germany; second, 
I). G. Woods; third, A. Van Hollander. 

No. 55, candy: first, James B. Dyche, M 
Kk pstein, Morristown, N. J.; Fritz 
Boddenberg; third, Julius E. Steinberg. 

No. 56, liquor, other bottled goods: first, 
H. Sittard; second, Erich Pischel: third, 
Waldemar Werner. 

No. 57, refrigerators: first, R. E. Ander 
son, Minnesota Power & Light Co., Duluth, 
Minn.; second, J. S. DahIlmann, Ohio Edison 
Co., Springfield, Ohio; third, Kurt Wiesen 
thal. 

No. 58, ranges: first, J. S. DahIlmann;: sec 
ond, R. E. Anderson; third, George W. 
Browne, Public Service E & G Co., Newark, 
New Jersey. 

No. 59, laundry equipment: first, J. S. 
Dahlmann; second, J. W. Hoogerhyde, Ohio 
Edison Co., Akron, Ohio; third, D. A. 
Warden, John W. Stamp Pty Ltd., Mel- 
bourne, Australia. 

No. 60, lamps: first, J. Howard Schneider : 


No 54, groceries: 


second, 
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second, J. W. Hoogerhyde; third, Compania 
Cubana de Electricidad, Havana, Cuba. 

No. 61, electric and gas appliances: first, 
J. S. Dahlmann; second, E. R. Mitchell, 
Commonwealth Edison Co., Chicago; third, 
George W. Browne. 

No. 61-A, major appliances: first, George 
W. Browne; second, Emile Alline; third, 
FE. R. Mitchell. 

No. 62, vacuum cleaners: first, Harold 
Tanner; second, Otto H. Pearsall, Pennsyl- 
vania Power Co., New Castle, Pa.: third, 
J. S. Dahlmann. 

No. 63, kitchen equipment: first, Emery 
Gregory, Neiman-Marcus, Preston Center, 
Dallas, Texas; second, F. B. Asmussen: 
third, A. Van Hollander. 

No. 64, garden tools and equipment: first, 
H. Sittard; second, Frank J. Musmanno; 
third, Thomas B. Comerford. 

No. 65, hardware: first, Philip L. Wasson, 
Stebbins Anderson Co., Towson, Md.: sec- 
ond, Frank J. Musmanno; third, Miss Claire 
Bressler, Bressler’s Hardware, St. Albans, 
New York. 

No. 66, automobile showrooms: first, 
Lloyd G. Constantine, Harry Apple, Inc., 
Hollywood, Calif.; second, Don Simon and 
Samuel Zirlin, Union County Buick, Eliza- 
beth, N. J.; third, Paul Garnier, British 
Motors Center Ltd., San Jose, Calif. 

No. 67, automobile accessories and equip- 
ment: first, John Sears Roebuck, 
West Palm Beach, Fla. (no other entries) 

No. 68, florist display: first, Charles Nel- 
son; second, G. W. Peier, Crome & Gold- 
schmidt, Copenhagen, Denmark; third, Em- 
ery Gregory. 

No. 69, photographic equipment: first, 
Fritz Boddenberg; second, H. Sittard; third, 
Cat’s Display Studio, Johannesburg, South 
Africa. 

No. 70, optical goods: first, Jane Hushea, 
Ohio Optical, Canton, Ohio. (no other en- 
tries) 

No. 71, exhibit 


Corso, Union 


Feyas, 


booth: first, Charles J. 
sag-Camp Paper Corp., New 
York City; second, Cat’s Display Studios, 
for Irvin & Johnson Ltd., Johannesburg, 
South Africa; third, Armstrong Cork Co., 
Lancaster, Pa. 

No. 72, exhibit display: first, R. L. 
gaard, for Borg-Warner, ( hicago: second, 
Angelo Servilio, Irish Export Pro. Bd., 
New York City; third, FE. Donald Worthing 
ton, Pennsylvania Power & Light Co., Allen 
town, Pa. 

No. 73, institutional display: first, John 
Foley, Macy’s, New York City; 
Joseph T. Sjursen; third, George K. Payne. 

No. 74, civic display: first, Julius” E. 
Steinberg; second, George W. Peier; third, 
Kd Mitchell, Ohrbach’s, Los Angeles. 

No. 75, Christmas interior: first Adrian 
Delsman; second, A. Van Hollander; third, 
J. Howard Schneider. 

No. 76, Christmas facade 
first, Erhard Wagner; second, Thomas V. 
Drue, Webb’s City, St. Petersburg, Fla.; 
third, A. Van Hollander. 

No. 77, Christmas window display: first, 
Thomas B. Comerford; second, J. 
Schneider: third, George K. Payne. 

No. 78, floats: first, (,eorge Milton, Mili- 
tary Clothing and Textile Supply 
Philadelphia. (no other entries) 

No. 79, showcards, pen-lettered: first, 
Otto H. Pearsall; second, Kenneth Erickson, 


Stens- 


second, 


and marquee; 


Howard 


Agency, 


1959 


FEBRUARY, 


—First Place, No. 66: Lloyd G. Constantine, 


Olsen & Ebann Jewelry Co., Michigan City, 
Indiana. (no other entries) 

No. 80, showcards, machine-lettered: first, 
Kkdward W. Palmer, American Telephone & 
Telegraph, New York City; second, C. A. 
Hampshire, Brightside & Carbrook, Shefheld, 
Kngland; third, Jack S. Dodge, Wiss Sons, 
Inc., Newark, N. J. 

No. 8&1, showecards, hand-lettered: first, 
B. Evans Pringle; second, June McCracken, 
Miller & Paine, Lincoln, Nebr.; third, 
George K. Payne. 

No. 82, banks and other service institution 
display: first, Samuel C. Forsythe, Franklin 
Savings Bank, New York City; second, Alex 
Kaufman, Displaycraft, for Central Savings 
Bank, New York City; third, Cat's Display 
Studio, for Netherlands Bank of South 
Africa, Johannesburg, South Africa. 

No. 8&3, travel display: first, Alex Kauf 
man, Displaycrait, tor Kl Al Israel, New 
York City; second, Gerald N. Kurtz, Metro 
politan Travel Display, for KIM 
New York City; third, G. H 
Brandeis, (maha, Nebr. 

No. &4, display interior: first, 
Julius i. Steinberg ; second, Cat's Display 
Studio, for A. FE. & C.L., 
South Africa; third, Ff 
ton. 

No. 8&5, 
Le Grande 
J. Howard 
Son, 

No. &6, display: first, John 
Foley; second, Thomas B. Comertord;: third, 
Kverett W. Quintrell. 

No. 87, Valentine Day display 
T. Sjursen; second, J 
third, Luke Maletich. 

No. 8&8, display: first, Julius Ff 
Steinberg: second, George K. Payne; third, 
Frank Burgard, Jenkins Music Co., Kansas 
City, Mo. 


\irlines, 
Wagner, 


animated 


Johannesburg, 
Donald Worthing 
animated display, window: first, 
Bazar, Liege, Belgium: second, 


Schneider: third, Charles Nel 


anniversary 


first, Joseph 


Howard Schneider: 


easter 


for Harry Apple, Inc., Hollywood, Calif.— 


No. 89, mother’s day display: first, Michacl 
Dai: second, (,eorge kK. Payne: third, 
William Meissner, Ohrbach’s-Wilshire, |. 
Angeles. 

No. 90, 
Nielsen: 
William 

No. 91, 
K. Payne; second, Merle Cunningham ; 
(Clement Kieffer, Jr. 

No. 92, 
Lloyd (; 
florists, 


first. H. VP 
third. 


cotton week display 
Ierhard 
(hristiansen 


Wagener: 


second, 
father’s day display: first, George 
third, 
Independence first 


( ountry 


display 
(‘onstantine, Lown & 
Woodland Hills, Calit 
Charles J. Conniry, Marine Corps I-xchang 
San Diego 40, Calif. (no other entries) 


Day 
See ond, 
display: first, 


Savings w 


luliu 


No. 93, Thanksgiving Day 
Harold W 
loan Ass'n., 
Ke. Steinberg : 
Women's 
Ohio 

No. 94, 
lk. Steinberg: 
third, Kd Carlson, 
South Dakota 

No 5. 


Payne 


Baker, Cumberland 
Portland, Me 
third, Mrs. 
Federal S. & L. 


Se’ ond. 
Robert 


Veso 


Bennett 
. Cleveland, 
stvle show setting: first, Julius 
( onniry 


hall 


second. ( harles 
Shriver s, Sioux 


interior shops: first, George K. 
second, Frank Foyt, Sakowitz Bro 
third, Leshe DD. Slack 
No. 96, national advertiser's display 


\rthuts 


Shavers, 


Houston, Texas: 
first, 
electri 
Hlele It 
Y ork 


Roth 


Burke, Remington Rand 
second, 
Tie-Tie Giit Wrapping, New 
( ity : third, Meek, Kayse! 
Corp., New York City 

No 97, national advertiser s display Litiit 
first, Bill Philyan, Hallmark Cards, Kansas 
City, Mo.: Marler Haley Studios, 
London, England: third, T. G. H. Wiley, 
t. {ee Halitax, np 
land 

No. 98, miscellaneous 


Bridgeport, Conn 
Snyder, 


Dywaine S 


Se ond, 
()rganization Ltd... 


first, Clement Brad 
Pirie, Scott, Chicago: 

(omertord: third, Anton 

lich, Kauthof, Mainz, Germany. 


ley, Carson, 


1 ond, 


Thomas B Profit 





—James S. Plaut, right, deputy com- 
missioner of the United States Pa- 
vilion at the Brussels World's Fair, 
presents State Department Certifi- 
cate to Filene's, Boston, for the part 
played by the store in arranging 
displays and activities in the U. S. 
Pavilion. From left to right are 
Maurice Lazarus, Filene's president, 
and Julius E. Steinberg, display 


director— 


—Samuel C. Forsythe, left, of the public 
relations department of Franklin Savings 
Bank, New York City, accepts an award 
of $100 in Travelers Checques from the 
hand of Bank President Stuart A. Lyman 
as result of his prize-winning display in 
nationwide contest sponsored by Amer- 
ican Express Company— 


—Accepting their grand prize vacation trips from Gabriel Valenti, NADI managing 


director (center), at December Mariet Wee w 


ro Lianley Goodman, promotion director, 


Grayson-Robinson, New York City, who won the vacation at Grossinger’s resort in 

upper New York State, (left) and Eugene A. Perrault, displayman of Genung’s, Inc., 

Norwalk, Conn. Mr. Perrault and his mother, Mrs. Ulric Perrault of Saylesville, R. I., 
left January 3 for Miami and a week vacation at the Carillon hotel there— 





—Vincent J. Caminiti, formerly with the 
display departments of Saks Fifth Avenue 
and Lord and Taylor, New York City, was 
named recently as head of the display 
department of bthe John Wanamaker 
Westchester store, Yonkers, N. Y. He is 
a resident of White Plains, N. Y.— 


Photographs for this page are 
always welcome, the more in- 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |. 


—Stopping by the Ben Walters Inc. exhibit 
at December Market Week was Robert 
Walters, son of Ben Walters. The boy is a 
student at Peekskill (N. Y.) Military School. 
Father watches son at work with a Styro- 
foam forming tool on display at the booth— 
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MAIN OFFICE «© BRONSON, MICHIGAN 


DISTRIBUTORS IN ALL NEW YORK CHICAGO 
PRINCIPAL CITIES 47W. 34th 222 W. Adams 


FEBRUARY, 


1959 


@ GROWING GIRLS 
@ SUBTEENS 
@ GROWING BOYS 


i 4 


LOS ANGELES 
1828 S. Flower 


@ FRATERNITY PREPS 
@ RUBBER BABIES 


Clipe and Wait Today! 


L.A. DARLING COMPANY, Bronson, Michigan Dept. 300 
Please send complete information on the new ‘‘Spritely Kids’. 
Name. 

Company 

Address 

City 











nand Opening... 
DISPLAY 


At last the demand for a DISPLAY CENTER in 
New York City has been met with the announce- 
ment of complete facilities in mid-Manhattan, 
right in the heart of the Display Industry. Office, 
showroom, sales and exhibition space, with the 
most modern appointments, are available at 
reasonable cost to fit the needs of display and 
allied companies, both large and small. For 
many firms right in the New York area whose 
location is not convenient to the display buyer, 


as well as those companies throughout the 


APRIL 1 


country which have been unable to obtain 
suitable facilities in New York City, this DISPLAY 
CENTER will fill a long-time need. One entire 
office and showroom floor and part of the 
exhibition floor have already been rented to 
trade leaders. 














This map shows the unusually convenient location 
of the DISPLAY CENTER at 400 Eighth Avenue, 
right in the heart of the display industry. One 


a 











block from the Pennsylvania Station, serving the 














| HOTEL NEW YORKER 
. 





entire nation. Nearby are the Hudson-Manhattan 
tubes, Sixth, Seventh, Eighth Ave. and BMT subway 
and bus lines. Excellent hotels and restaurants are 











MI 


plentiful along with ample parking facilities, in- 








cluding one lot immediately adjacent to the 


building. 
- 
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CENTER 
1959 = 


HERE IT IS! PALE ii ii ii jj 


@ A completely modernized fire-proof building ) - _ hi 5 ; ry 
with attractive marble-faced lobby and new . 2a = at So 
automatic elevators. ——- eas 

@ Fully air conditioned. 

| @ Fourteen-foot ceilings. 
@ Abundance of daylight. 
| @ New, modern lighting fixtures. 
@ Outstanding structure in the area. 


- 


- A central information desk together with telephone answering service 


| 
~ 
eal} ~ 











ee 


eal 


will be provided at no extra cost. Our conference room and library 





will be available for use by all tenants for business and staff meetings. 


We are also prepared to assist you with your staffing problems. 


The DISPLAY CENTER is a Service of the Display Credit Association. Write, wire or 
phone Maxwell A. Sturtz, Director, 251 W. 42 St., New York 36, N. Y. — Wlsconsin 7-8543-4. 


EIGHTH AVENUE 


SOUTHEAST CORNER OF 30th STREET * NEW YORK CITY 


DISPLAY INDUSTRY 
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Retail Sales Outlook Good, 


More Promotion Expected 


The outlook for retail sales for the first | 
six months of 1959 is good, according to a | 
survey of its members just completed by | 
the National Retail Merchants Association. | 


J. Gordon Dakins, executive vice-president 


of the Association, said that “it appears | 


as though many of the problems plaguing 
retailers 

Merchandise likely to show the best vol- 
ume inereases this spring is mostly in the 


are being brought under control.” 


soft goods category, the survey shows, led 


by ready-to-wear and fashion accessories. | 


Home furnishings and men’s wear volume 
are expected to ris also A few retailers 
appliance sales” this 


‘ xpect ta) wmicrecase 


prinp 
“In line with thes 
Mr. Dakin: 


steps to back up their opinions and secure 


optimistic outlook,” 
reports, “retailers are taking 
yreater volume this spring.” 
bye ta) 
would indicate we are im tor a coming sea 


promote mor aggressively, 


son of selling showmanship 


Amplex Trombolites Awarded 
To Market Week Visitors 


Winners of attendance prizes offered at 
NADI Market Week by Amplex 
(orporation, Carle Place, 
were: H. S. Fischer of Gertz, Long Island; 
| I: Parrett, display director ot Macy's, 
Kansas City, Mo., and \W 
dent of W. Isenberg Corp., of Silver Springs, 
Ma [hey will receive 


Spring 
Long 


lsenbet ’. presi 


Amplex Trombo 
lites. recently introduced combination of in- 
candescent and fluorescent desk and work- 
table lamps. The reflector contains a 60 
watt bulb encircled by a 22-watt fluorescent 


tube, both of which can be Copre rated together | 


Ol eparat It is highly maneuverable 
through telescoping rods and rotating swivel 
lyase Write to the firm tor furthes Mito 


mation 


Record Album Fixtures 
Announced by Stensgaard 
\ new 4-page 
ha itist heen issued hy W. l. 
and \ssociates, Ine... 
thew new SC \1] Seli-Selection 


and \ibum kixture ‘ 


illustrated catalogue sheet 
ste nsgaard 


(hicago, teaturing 


Record 
that can be used on any standard = pet 
forated wall 
tor the Record Album Fixture catalogue 


or m other arrangements \sk 


New Mannequin Firm 
Opens in Miami 

\rts & Craits Studios, Inc., Miami, unde 
the jyornt ownership of William Probst and 
Daniel Ritkin, is now manutacturing and 
repairing display mannequins. Mr. Probst 
uccesstully operated a mannequin manu 
facturing tactory in Chicago tor 30° vears 
prior to moving to Florida. Mr. Ritkin owns 
Displays Unlimited ot Miami. 


Connecticut Merchants Plan 


Colonial Store Fronts 

lhe Retail Merchants Division of the Mail 
ford, Conn., Chamber ot 
retail 
fronts m the central shopping area. 


studying a plan to improve 
Their 
ilea 1s to create a New England busi 
ness center similar to that carried out in 


Mass 


livannis, 


241 W. 23d St. 
NOVELTIES, ARTIFICIAL FLOWERS & 


Your New York 


Allied Display Materials, Inc. 
OR 5-6350 


DISPLAY MATERIALS 


For Windows and Interior Store Display 





16 West 77th Street 


American Fashion Museum 
TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 


Cen turnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion 
N.8.0.6.A 


Ask for information. Recommended by 





43 West 56th St. 


Arts & Flowers Displays, Inc. 
Cl 7-7610-11 12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





(One step will | 
which | 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 





37-21 32nd St., Long Island City | 


Bliss Display Corp. 
EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Disploys 





Island, | 


36 West 37th St. 


The L. J. Charrot Co., Inc. 
WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. 


Al 5-9620 
ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





13 West 27th St. 


Decorative Creation & 

Art Flower Co., Inc. 

MU 6.1798 

ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





136 West 24th St. 


Included are several | 


Decorative Plant Corp. 
WA 4.4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





149 West 24th St. 


Victor Haida Displays, Inc. 

CH 3-3540 

DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





136 West 3ist St. 


David Hamberger, Inc. 
PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units. 
Backgrounds, Novelties 





107 Lawrence St., Brooklyn 1, N. Y. 
FOODS FOR PERMANENT DISPLAYS 


{ ommerce 1s 


store | 


The Imitation Food Display Co. 


TR 5-1268 


Attractive and effective, they look good 
enough to eat. 








132 West 14th St. 


Kenbury Glass Works 
Tel.: WA 4-3186-7 


BUYING GUIDE 


A. Lutz 
3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Manko Fabrics Co., Inc., 
630 9th Ave. (cor. 45 St.) Cl 5-2880 


DISPLAY MATERIALS 


Specializing in imported silks — foils — rayons — 
plastics — ninons — velvets — novelty materials. 





Metropolitan Mechanical Display Co 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 
MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 


WI 7-7618 











Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-848! 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 


Glass Floats and Nettings, Bubbles in all finishes, 

Natural Shell Novelties, Apothecary-Show Globes, 

36 Laboratory Glassware, Jewelstones, Prisms, Wire- 
goods. 


It's Always MARKET WEEK in New York 
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...and the finest 





DISPLAY RESOURCES 


There has never been any question about the completeness and 
diversity of display facilities in New York, which enjoys generally 
accepted recognition as the display center of the world. Here you will 
find the best in display equipment, decoratives and accessories created 
by companies of fine reputation for originality. You can do a better 


display job for your store by working with these alert display houses. 


| 


WAYS MARKET WEEK IN NEW YORK 











CHICAGO CHRISTMAS WINDOWS 
SLIGHT NATIVITY 


[Continued from page 19] 


merry-go-round, All around the base was 
lettered, “The Merry Snowmandels will help 
you make your Christmas dreams come 
trae. Hanging white-needled “cat-tails” and 
large ornaments from myriads of gold cones 
bunched together in a mass were strung 
between columns. Helicopters holding snow- 
mandels hung from the ceiling. 

Outside, gold-flocked wrought iron awn- 
State street sidewalk 
The ironwork was wrapped with holly leaves 
and lighted with Christmas tree lamps. 
large wreaths between the windows added 
to the holiday flavor. 

ae towen, Lytton’s display 
applied his cut-out style to a 
yuletide promotions with a 


ings hung over the 


manager, 
series of 
(Christmas tree 
center of the window 
back wall, three star- 
triangles hung f 


hackground. In the 
illustrated, near the 
and-ball-ornamented irom 

Flanking them was a pair of 
outlined representing 
Three mannequins displayed the 
Ivergreen boughs and ornaments 
outlined each window just behind the glass 

L.ytton’s interior was decorated with ever 
from 
columns and evergreen wreaths. 

Ted Lees, (,ilmore’s display director, dis 
played skirt and trom the 
store’s Junior Show. The mannequins stood 
im front of panels at the right and lett 
from floor to ceiling about 
from the back wall. A third 
back wall served as a 
background for a pony-cart full of wrapped 
gifts topped by a decorated tree. <A stylized 
figure ribbons in her 
rode the 


the ceiling 
evergreen triangles 
more trees 
tashions 


green strings sweeping lights to 


dress fashions 


These reached 
halt 


panel 


way out 
against the 


hair 
in peppermint- 
striped pants led the decorated plaster pony 

lack Boghosse, Goldblatt’s display man 
aver, used a corner window tor an animated 
toy promotion. A 


with numerous 


cart while a_ boy 


snowy woods scene, as it 


out of a fairy tale, was created with styro 


foam chips, and boughs. 


Sprites, 


everprecn trees 


two teet tall, acted out such 
hall, 
cauldron, twirling 
“Visit Toyland,’ 
behind the 
lighting was used to turther the 

Mr. Boghosse also used a series of eight, 
‘At the top of hes list’ 
illustrated, dyed to-match 
dinates “tor (hristmas belle.” In each 
oft these three held a 
sign repeating Goldblatt's perennial slogan, 
“Your Christmas store tor 

Inside the store Mi 
holly leaves on the 
Main tloot 
gold glitter 

llarry 


Stunts 


as balancing a_ bright brewing up a 


steaming a parasol, et 
directed a large sign placed 
plass Blue and 


just magenta 


mood 
wish windows, not 
displaying coor 
your 


windows mannequins 


pitts valore.” 

Boghosse used gold 
columns and chandeliers 
Hocked with 


( olumns WCOT¢ red 


Jupp, Steven's display manager, 
filled his long, continuous tront window wit! 
hall 


svmbolistu 


an exoti LOW promotion using Crisp, 
trees ot 
cloth w rapped 
CONnCS \t the top 
Back 


rose to 


shiny ( hristmas trans 


parent plastic-impregnated 


around pink = ftiberglas 


of each tree was a red plastic star. 


ground settings were all pink and 
create atmosphere. The ball gowns promoted 
latest tashions \ sign 
“Brilliant designs in a Holiday mood.” 


elicited 


were the read. 


The 
tavorable comment 


display much 


38 


Mr. Jupp slants all his displays toward the 
sale of limited-stock merchandise directly 
from the window. Settings are kept simple 
since often his displays are changed daily. 

Virginia Paxson, Marshall Field's window 
display manager, used a_ series of ten 
Christmas gift windows in the Store for 
Men. Entitled “This is a Happy Man’s 
Christmas,’ the series used various wood 
backgrounds as settings for merchandise. 
The window pictured had a redwood back 
wall. A shadowbox ftrame in the center 
on the wall held deftly arranged gloves 
against a green velveteen backdrop. Other 
masculine gift merchandise was displayed on 
side tables and on the floor. Brown arti- 
ficial foliage around four corners of the 
opening and connected by green velvet rib- 
bon framed the display. 

Miss Paxson used a true Christmas dis- 
play entitled “Peace and understanding on 
earth.” The window, not illustrated, was a 
manger filled with mood that it 
left busy shoppers speechless. The crib was 
simply made of natural materials left in 
their rough state to give realism to the 
scene even though one-half size figures were 
used. Low-key lighting infused a moving 
beauty into the setting. Spotlights empha- 
sized the Christchild and the star above and 
behind the manger on the deep blue back 
wall. Two child mannequins just 
behind the glass peering into the scene as if 
transfixed, making shoppers stop if only 
to see what the two were staring at. 

“Wondertul Winter Wood” was the title 
of the major Field’s Christmas promotion, 
not illustrated. Miss Paxson used one of 
Field's big corner windows for the main 
display of the series. It was a woodsy, 
snowy were all the windows in 
the series —and contained a high platform 
in the center. Two-foot-in-diameter real 
oak tree trunks filled the white landscape 
around the platform. A= sign announced 
the series’ title. A group of signs hanging 
from a post gave the titles of other displays 
in the The corner window was the 
beginning of a “sleigh tour” of the 
and to tie in the 


scene so 


stood 


scene as 


series 
series 
children in 
the toreground were pulling each other on 
old-tashioned 

()ther sleigh tour con- 
tained a chimney package drop with gifts 


sleigh idea 
sleds 


windows on. the 


lastened to an endless belt revolving behind 
a huge Wagging 
a stovepipe-size candy cane seesaw- 
and tro; Ornament Orchard 
were picking 


fireplace; reindeer with 
heads: 
where 
ornaments 
(arol Corner where children sere- 

other 


Ing to 
child 

from trees; 
naded 


mannequins 


with Christmas carols. 
Others in the series included the Gift Shop 
with an and closing 
Valley 
dolls: 
Salita 
helpers and an automatic 
(;reenery with fir 


each 


door to the 
with 

(ard 
mal 


opening 
gilts: Snowflake dancing, 
Post, the 
complete 
letter 

and 
\ll the sub-windows 


swinging snowflake 
post 


with 


othcee tor ( laus 
busy 
sorter ; (rove trees, 
the Jingle Bells Room 
in the series held a card reterring shoppers 
to the 


of the sleigh tour 


main corner window tor the start 
\s is the case every vear, Field's interior 
displays drew the oft repeated 
“Ooh! better than 
\ren't they beautiful!” 

This year 
represented by 


comment, 


They re even last year 


four children’s stories were 


3-toot high figures on sepa 


rate revolving platforms above the main 
aisle. They were: Sleepimg Beauty, Hansel 
and Gretel, Old King Cole and Jack and 
the Beanstalk. The figures were adorned 
in costumes kept to the pale tenes except 
for a prominent figure in each story. Each 
platform was surreunded by electric candles 
on a frame supported by four wood columns. 
Cat-tail-like ribbons a foot in diameter 
swept up from the four corners of each 
display to a giant star several stories above 
the aisle in Field’s famous “well.” The 
cat-tails were lighted with red, yellow and 
green bulbs, the lights imparting some of 
their color to the ribbons. 

This year’s interior displays were done 
by the display department, which was quite 
an accomplishment on top of the group's 
regular work. These striking interior deco- 
rations had formerly been done by a special 
design department. 





J. T. Chord Resigns 
At Stix, Baer & Fuller 

Effective February 1, John T. Chord, who 
has been display director for Stix, Baer & 
Fuller, St. Louis, since 1953, will be 
ceeded by Gerald E. Satterlee, who has been 
assistant display director for the past three 
years. Mr. Chord plans to retire from the 
retail display field in favor of an association 
with his sister, Mrs. Ernest Haycox, widow 
of the western fiction writer. Ernest Haycox 
wrote many stories which have been adapted 
for movies and television, and Mr. Chord 
will redirect his talents into the further ex- 
ploitation of this material for these media, 
as well as pocket-book and foreign edition 
sales. 

Mr. Chord’s many friends in the display 
profession and industry wish him success in 
his new venture. 


suc- 


Herbert L. Greene 
Died January 5 

Herbert L. Greene, 58, display manager otf 
the William F. Gable Company, Altoona, 
Pa., died January 5 at Mercy Hospital, 
Altoona, where he was admitted December 
6, after an extended illness. He would have 
completed 39 years with the firm in Feb 
ruary. 

Clyde Querry, his 


former assistant, has 


taken over as display manager 


Displayman Promoted 
To Sales Promotion Post 

W. R. Murray, display director tor Cain 
Sloan Co., Nashville, Tenn., for many years, 
has been promoted to the position of sales 


manager. Wayne Foster, for 
merly assistant to Mr. Murray, was named 
display director. The announcement was 
made by John H. Dubuisson, firm 
president, who is a former displayman 


promotion 
VICE 


Red Wing Issues 
New 1959 Catalogue 


More than 200,000 retailers throughout 
the U. S. and abroad are receiving their 
copy of the new 1959 catalogue of display 
equipment, fixtures and supplies issued by 
Red Wing Products, New Hyde Park, N. Y 
A copy will be sent without obligation, upon 
receipt of such requests on a company let 
terhead 


DISPLAY WORLD 








* theyre decorative! 
°* they re functional! 
* they Il sell merchandise! 


The popularity of these captivating 

“TWIG SPRITES" has been most grati- 

fying. Irresistible eye-catchers, they 

adapt themselves to show jewelry, 

scarves, gloves, hose, lingerie and 

many other types of merchandise. 

Versatile and strong, they are not 

limited to one season. Seven differ- 

ent poses (No. 2 also comes without 

a base) approximately 24" overall, 

their mache-covered wire forms are 

in natural finish, vinyl-protected. 

Their pretty heads are artfully 
hand-painted, molded in rubber 
with leaf or fern trim head dress. $°7/.50 except No. 2 as 
Order by number from oO Aoueutth bese 


$8.25 each 


Sancti 


7 DIFFERENT POSES AVAILABLE pesione 
Send for our new catalog just completed P.O. BOX 912, GREENWICH, CONN. 


TWIGLETS° THE HIT OF THE DISPLAY SHOW | 











NEW New designs printed in the sparkling colors 


that have made Sayford Corobuff famous. 


1959 
SPRING —- 





de SUMMER MOTIFS—D-89—2: 
in red, blue and summer 


8° « 45, die-cut edge valance availa 
colors—V-122 


yfornd 

fa DOGWOOD—D-88—25' « 48 White On Uy 

blossoms against a sky blue ground Bright NEW A ayy 

green foliage [Of 
1959 % 

@ RABBITS & CHICKS—E-200—25' x 48". I CATALOG 


bright Easter pastel colors. BUNNIE VAL 
ANCE—B-I110—in pastel blues, yellow and WRITE 


green. Available in 8'' x 45' with die-cut edge DON MILLER 
Director 


Corobuff Division 7 


FRANK M. SAYFORD CO., Goshen Rd., Litchfield, Conn. 
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TWE LARGEST STOCK OF Quality MENS WEAR WEST 


_.. Here 


SPLAY ana there 


NOVEL example of an imaginative store window tie-in with 
A a national advertisement is the display at top by Walter J 
(Oppenheimer, display manager for Prager’s, Seattle, Wash 
how the mennequins in the display approximate the appear 
ince and posture of the models in the original Life ad (in center 
| display) which The Wool Bureau ran in one of its men’s wear 
eri recently Prager's, in turn, ran two local ads teaturing 
the art work in the national advertisement Mr. Oppenheimer 
reports that “business was terrific’ while this display was in 
\t the bottom right 1s one of two displays by J. T. Chord, leav- 
mg soon as display director tor Stix, Baer & Fuller, St. Louis, which 
itilizes the dealer display materials supplied by the Pro-Phy-Lac 
hic Brush Company He commends the company tor supplying 
play aids that subordinate the trade name and that continually 
come up with a new adaptable approach. Mr. Chord adds that 
other national advertisers would do well to follow this_ firm’s 
sample 
hrom Jindr. Hradec, Czechoslovakia, comes the display at lowet 


lett created rant lyvorak 


\gainst the framed artwork sup 


ported by a type of easel are women’s swim suits on forms. Life 

avers and two crossed paddles are handy props for the display 
oor is a mat duplicating the art of the background. Each 
priced, 

harles Fowler, display director for Strouss-Hirshberg’s, War 

Ohio, chose the display at right center as his favorite display 

958. Untortunately, it didn't arrive in time to be among the 


lavorites featured in the January issue. Sun Tan hosiery was 





mee 


OF CHICAGO. IM Sizes TO Se WALA OF ALL PROPORTIONS 


draped and displayed from an old weather beaten treasure chest. 
(iver the chest bends a palm tree which blends into the background, 
adding dimension to the arrangement. A white and yellow spot- 
light was used on the mannequin dressed in a white sailor-type 
dress, trimmed in red and blue. An array of colored lights played 


on the beach scene as well as a color wheel. 





ONE LESSON CONSISTS OF 8 ARTICLES A NOTE TO 


DISPLAY DIRECTORS 


This information is of vital economic 
importance to your display depart- 
ment. 








BECAUSE ...33 to 50% savings on refur- 
bishing your mannequins is now possible. 
$100,000 and twelve years of laboratory 
experimentation has developed time-saving 
methods that are workable, adaptable, and 
easy to learn. 


BECAUSE...This know-how, by mail, can 
be easily transmitted to a selected student. 
Presented in visual form, this patented and 
copyrighed training technique will soon be 
available and released to your department. 











BECAUSE...An employee of your choice 
can be trained professionally on-the-job, to 
refinish, repair, and re-posture mannequins 
with the skill of an accomplished master. 


BECAUSE... This phenomenal visual course 
will be self-paying: your trainee will produce 
more dollar-value in finished work while 
learning, than the total cost of course. 


Diese Mannejucrn 
VISUAL-AID MANNEQUIN Art School 
ART COURSE 


813 Articles WRITE FOR A FREE BROCHURE 


Comprise a 104 Lesson Course 





| Student's Preface Booklet 


Ss Sor nee Sata Dusko Mannequin Crt School 


104 Supplementary Series, 1000 Pictures 
500 Visual-Aid Series, 5900 Pictures 


A Complete 
104 Lesson 
Course 





909 MAHONING AVENUE — YOUNGSTOWN 2, OHIO 





Smart Merchandising begins with this 


VEROATILE NEW 
ey  _ FLOOR MERCHANDISER 


“ feees 
se > "> 


Sturdy... handsome amazingly functional and 
fiexible. Your imagination ts the only limit to the 
variations possible with this truly modern mer- 
chandiser, so uniquely adaptable to season, de 


weet 
° 


ree e< ¢. o* 


— 
NP? ee &- D2 & & 


a 


partment, type of merchandise 


Three sizes: 30° x 60° (as pictured), 48° x 60", 
60 x 60 Two-tone tan or two-tone gray Three 
leg styles: tapered round wood, brass ferrule, tapered 
or square metal, brass finish 


moderately priced! 





’ 
¥ i} ‘s r . “a ' a / a 
. s ,/ ‘ 
4 ‘ it 
aa a —— on 
basic unit with shelves with garment rods = with shelves and rods 
(shown without vertical pegboard divider) 


immediate delivery - Send Coupon Today! 


Pg ~eweeweesw weeqrq@ @ wwe = — 


In Store Improvement... ( The STORE KRAFT Mfg. Co. 


IT’S THE PLAN THAT COUNTS 
229 No. Main St., Beatrice, Nebraska 


an 
Store Kraft’s Progressive Development Planning Service | (2 LV ' 
offers vou an overall plan for store improvement that ot - | | am enclosing order for floor merchandisers 
may be implemented over a period of two or three years i [_] Please send me further information 

| | | | am interested in hearing more about the S-K 


Why not take advantage of this service that 1s bound Store Kraft, for 38 years 
Progressive Planning Service’ at no obligation 


to save Vou Money as ompared with haphazard, piece planners, designers and 


meal modernization carried out without a plan Just manufacturers of quality 


send Coupon : 
fixtures. Please attach coupon to your letterhead 


fee ae oe ee ee ee ee ee ee ee ee oe oe oe oe oe oe onl 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








Fk A JUNE MARKET WEEK ranks as a 
work comparable in effort to what goes 
into a production for the winter theatre 
rate in the 
And, like in a summer 
stock production, the efforts of many must 


season, our December shows 


summer stock class 
he blended to achieve a hit 

That's just about what we came up with 
Market Week a hit. A capsule 
another fine showing 


this past 
appraisal would be: 
craltsmen., 
We opened to a packed 
on Sunday, December 7th 


by master 

matinee house 
From the lobbies 
into the wings, stocks of spring and summer 
items show. Com 
Irom oul were gener- 


season display were on 


mentaries “audience” 
favorable Buying Was brisk, especially 


im the 


ally 
jobber Rroups 

Attendance was better than our December, 
1957, show at a figure of 2,500. A June show 
draws about 4,500 registrants. The heaviest 
from the [astern sea 
a creditable turnout from 
sprinkling from the 


More than half of the registrants 


concentration came 
hoard tollowed by 
the Mid-West 
kar West 


Wore 


and a 


from the store personnel group, about 
25 per cent m the manutacturer, national 
advertises Rroup and about 15 per cent in the 
jobber classification 
(Confidence was another keynote of the en 
tire event, and it emanated trom both buy 
ers and suppliers. From the buyer stand 
retail 1958 in 


stilled bright expectations tor the new ycaf¢r, 


! 


pot, the 


boom im sales in 


Stepped up buying in many display product 


areas such as fixtures, screens, panels and 


lohlage was noted. From the supplier stand 


pomt, many expressions of satistaction were 
heard Sone exhibitors were pleasantly Sul 


prised by the way their lines were re 


ceived and by the amount of orders written 
In this group were NADI members who sell 
Another group 
lelt that tollow-ups on leads obtained would 
result mm orders lates 

It all adds up to this: that exhibiting at 
Market Week ranks as an excellent market 
ing medium. We'll be back at the New 
York Trade Show building in’ December, 
1959, and, ot course, June 21-25 we will be 
at the Conrad Hilton hotel in Chicago. Bet 


1059 


ce the Store or use! directly 


ter mark those brand new calendars 


now so you wont torget to attend these 
shows 

BUYERS GUIDE: We brought he Buyer's 
date tor the Market Week 


This is the only display buyer's 
book 


(,uide up to 
directory 


reference around, to my 


knowledge, 


42 


and rates as something both practical and 
prized in the trade. A few copies were left 
over after the show. Any buyer is invited 
to write in for his copy. Address your re- 
quest to the National Association of Display 
Industries, Hotel New Yorker, Suite 419, 
New York City. 

GRAND PRIZES: We had two grand 
prizes in connection with Market Week. One 
winner was Eugene Perrault, display man- 
ager, Genung’s, Norwalk, Conn. He left 
last Saturday, January 3, for a week’s vaca- 
tion at the Carillon hotel, Miami Beach, via 
a National Airlines Jet Star flight. 

The other winner, Stanley Goodman, pro- 
motion director, Grayson- Robinson Stores, 
Inc., New York City, is scheduled for a one- 
week vacation at Grossinger’s, up-state New 
York, in March. 

After the draw for the big prizes, three 
Emerson transistor radios were given away 
among registrants in the Trade Show build- 
ing while the drawing was in progress. Win- 
ners were: Dan Decker of Jordan Marsh, 
Roy Requa, Roy Requa Associates, and 
H. G. Houghtaling of H. G. H. Studios. 
Kight more radios were presented during the 
show to holders of lucky keys. win- 
ner, Alex Ensminger of Filene’s, also turned 
up with a lucky key at our June, 1958, show. 
That's really beating the odds. See you in 
(Chicago, Mr. Ensminger, where you can 
try for the jackpot, a grand prize vacation 
trip 

Some people attending the show 


(ne 


inquired 
as to where the chests and keys could be 
The supplier is the 
Lock Company ot Fitchburg, Mass. 

State of the Association: January is a 
month studded with status reports focusing 
like the state of the na 
tion report, to list one. And that’s as handy 


bought Independent 


On past progress, 


a cue as | can call up tor reporting on how 
the NADI is doing. 
During the 


It's doing fine. 

1958, we added 19 
new members to our roster, which now totals 
144. 


expanding 


course ol} 
This is a high mark for recent years. 
pains 
resulted 


membership coupled to 
1958 
strengthening of our 
Rompe enterprise 
vancement of our industry 


successtul shows 


further 


irom two 


in a position 
dedicated to the ad 
That's tor the 
part of the ledger. 

Now tor the part between the lines. A 
made-to-order lead into it 1s the line, “How 
Abe Lincoln 
had the answer to that: “Long enough to 
1958, as an 


dS a 


“easv-to-see 


long should a man’s legs be?” 


reach the ground.” During 


association, we had our legs firmly planted 
on the ground, and they were long enough 
to help meet many industry needs. For tar- 
gets, we had: 1. Promotion of Display. 2. 
More display liaison and cooperation be- 
tween the industry and its customers. 3. 
Advancement of the display industry so 
that it achieves its true worth in the mer- 
chandising picture. 4. Practical service to 
the trade. 

In all areas we took giant steps forward 
during the past year, particularly from the 
overall aspect of public relations, keeping 
in mind that our “public” includes many 
groups and levels. We endeavored to create 
and maintain good will and greater recogni- 
tion for the association and industry within 
each group during the past year. For 1959, 
our goal is to move a few more giant steps 
ahead. And so, on behalf of the membership 
of the NADI, our appreciation is conveyed 
to the trade for its past cooperation with 
the hope that we may continue to count on 
it for the future. 

NEW MEMBER APPLICATIONS: Ap 
plications from firms interested in joining 
the NADI 


it was 


received. However, 
decided at the last Board of Dzi- 
rector’s session that applications would be 
considered only at regular or special meet 
ings of the Board. In effect, this means 
that now it may take anywhere up to six 
months to vet a 
submitted. 
will be to 


are being 


applications 
The long term effect of such a 
take in interested 
only im permanent affiliation with our trade 
group. Any firm in the United States, Can 
ada, Mexico, Central America and in th 
West Indies is eligible to apply for mem 
bership. For details write to the NADI at 
its headquarter’s office in New York City 
COMMITTEES: For the period January to 
June 1959, when we have our next regular 
1958 Committee slates will not be 
changed, according to Earl Gasthoff, NADI 
presidoent. However, Mr. Gasthoff did 
Irwin Rhodes as Chairman ot 


decision on 


move firms 


meeting, 


designate Mr 
Nominating Committee to function 
during the months. (Committee 
(chairmen continue are: Bernard 
Week: Alvin Mendle. 
Ikdgar Moser, Finance, and 
Silverblatt, Pub 


the new 
next SIX 
who will 
Schwartz, Market 

(;sraduate Work: 
Nathan 
licity. 

EMPLOYMENT During Market Week. 
two registrants interested in job changes 
stopped in at the NADI office to leave re 
sumes \Iso on file is a job opportunity n 


Promotion and 
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the New York City area for a displayman, 
three days a week, to work for a three store 
chain of ready-to-wear clothing. Wanted 
also are display salesmen and a display 
plant production manager. Please contact 
us, if interested, whether it be from the 
help wanted or the situations wanted stand- 
point. 

NEWS ITEMS: During the recent news- 
paper strike in New York City, out-of-town 
papers and lesser local dailies were being 
snapped up as fast as bargains at a Janu- 
ary White Sale. One paper that came my 
way was the New York “Age.” To my sur- 
prise, in it was an item about Charles 
Howard, an NADI member, who runs the 
Santa Claus School at Albion, N. Y. It 
related how Mr. Howard Plans to convert 
60 acres of western New York into a sort 
of national shrine to Santa Claus. The re- 
lease also told about how Santas are trained. 
A bachelor of Santa Claus degree is awarded 
after each course. 

Also noted during holiday reading, was a 
photograph in Life showing displayman 
Jerry Kirkland, of Joske’s department store 
in Houston, performing in his after work 
role as a dancer in a local production of 
the musical comedy “Damn Yankees.” 

Mention of this musical leads to another 
item of interest. On February 5th, the new 


musical “Redhead” opens in New York City. 


It stars Gwen Verdon of “Damn Yankees” 
fame. One of the sets in the show will be 
Madame Tussaud’s Wax Gallery. Madisonia 
Manikins, an NADI member, was selected 
to produce 19 of the special figures from his- 
tory to be used in eight of the show’s Gal- 
lery scenes. This is what can be called a 
quick switch from filling orders for modes 
to filling in for Madame Tussaud. Let's 
hope that Irwin Rhodes’ connections are still 
good when tickets for “Redhead” are at a 
premium. 

One last item. Noted in a recent issue of 
the “Reporter of Direct Mail Advertising” 
was an advertisement in full color featuring 
a display window by the Halle Bros. Co., 
Cleveland, Ohio. The headline said, “If 
You Can't Use A Window, Use Hammermill 
Opaque.” The body COPY opened with, we 
tough to beat the selling power of the 
product itself. But when you use Hammer 
mill Opaque, its smooth, level printing sur 
face, faithfully reproduces colors and de 
tails to give that ‘in person’ feeling.” A 
beautiful advertisement with a fine testi 
monial for the power of display 


Turntable's Too Fast? 
Try This One 


Here is a turntable that makes one revo 
lution each half hour. Normally this is for 
flower lovers and florists so the flowers 
a bouquet each get the same amount of sun 
light and are constantly presenting a new 
composition. The manutacturer, The Birk 
Mtg. Co., Oswegatchie Hulls road, Niantic, 
(onn., would like to know if it has display 
application. Write and let him know 


John Lachaud Joins 
Brunn & Bertheim 

Now sales representative tor Brunn & 
Bertheim, New York City display novelty 
and import firm, is John P. Lachaud, for 
merly of Favrex Designs, Hackensack, N. J. 
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Because of a new concept in mens- 
wear ACTIVFORM now takes an 
active part in display. 

Simply adapted to your form 
ACTIVFORM head and arms 
characterize headwear, um- 


brellas, gloves and suiting. 


. of flexible and pliable 
wire, your forms gain 
new stature for every 


new display. 


Nats Gat tas 


ACTIVFORM heads are sold 
separately for headwear  pro- 
motions, counter and window 
display. 


Complete set .... $10 


Head .. $5 Arms .. $6 
All orders COD plus postage 


co 


ACTIVFORM 


co ARCHITECTURAL DISPLAY 
28 ST. MARKS PLACE — NEW YORK 3, N. Y. 














Paramir (A)—dramatic multi-color mirrors 
Parafiex (B)—silver & colored faceted sheets 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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Display Installation: 


ill History Repeat? 


By SOL FISHER 
Fisher Display Company, Chicago 


How long will national advertisers be content 


with present unreliable method of distribution? 


There is point-of-sale space available for the asking 


GREAT change has 
thie method (7 


taken place in 


mstallation of point 


ol-sale displays tor national advet 


tisers leon Manly Vca?&s, lot CCONOTMIC 


de ora 
with the 


reasons, crepe paper was the main 


tive material used im conjunction 


advertisers’ display material 


cents was the maximum amount allowed and 
im some mstances only 15 cents could he 
pared tor each display 

that advertisers in 


as 16,000 to 25,000 displays 


Based on the tact 
stalled as many 
Poul to SIX timies a 


per month, year, you 


can readily see that the total ran into quit 
a suum of Money 
\rtistic effects 


perience: mstallers 


were devised through ex 


were tramed to install 
attractive displays tollowing the given spect 
ncations timed to be 
mstalled 


In creating 


Such displays wer 


within 15 minutes. 


predominantly crepe paper 


displays, simple mstructions had to be given 


so that they could be duplicated trom coast 
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Twenty-tive 


that 
ove»r 


advertisers insisted 


installed 


to Coast, because 


their displays be unitormly 
advertiser set a 


deadline 


the nation Usually an 


definite date tor beginning and a 
tor finishing the quota of displays in each 
City Theretore, the display installation 
services in those days had to maintain large 
installers. 


crews ot display 


Kkach one installed six to eight 
1.000 dis 
plays were to be installed within one week, 
one had to use a crew of at least 25 display 
The practical wage 
was piece work, because the display installer 


usually 
displays each eight-hour day. It 


installers only scale 
from any supervisory control. 


installation, there 


was away 

Besides the regular 
were the deluxe installations, tor the better 
class of retail outlets. In these, crepe paper 
was used as decorative material, but instead 
of tour or five tolds, eight to ten folds were 
used The specifications were more elabo 
rate and display installers were paid double 


the amount paid for the regular installations 


Today, the situation is entirely different 
Time is 
display in- 
many costly 
The installa- 
assume certain 
auto ex 


increased costs. 


essence, 


due greatly to 
of the extreme The 
stallers are organized and 
benefits obtained. 
tion have had to 
obligations, such as payment tor 


have been 


services 


pense, social security, welfare fund, insur- 
ance and sick and accident benefits. Time 
is very costly, therefore, displays have to be 
created which can be installed within five 
to ten minutes and still keep the cost of the 
display material down to a minimum. 
Therefore. crepe paper had to give way 
as the only decorating material in these na- 
tional advertisers’ installed displays to con- 
trol the cost. Yes, it is. still used, but 
mostly for floor side 
Colored or decorative corrugated 
now more generally used. It is being sub- 
stituted because of the time element in 1n 
stalling a display and because it can be 
fabricated in the shop. All the installer 
does is arrange it within five to ten minutes 
following the specifications for the particu 


covering or drapes. 


paper is 


lar display. 

Large crews are not 
six installers today install as 
or 24 did yesterday. Six men, averaging 
15 to 20 installations per day, will install 
500 installations in one week. 

Finally, the advertisers have curtailed ex- 
this medium of advertising 
reasons, Other media have out 
sold display and the point-of-sale dollars 
have gone into other channels There is 
great need for a reappraisal of this practice 
for my experience has proven that the dis 
play dollar will produce far greater results 
than is possible with any other sales pro- 
motion method or advertising medium. 

However, installing displays at the point 
still an important factor in the 
scheme of advertising, and there are many 


necessary because 


many as 18 


penditures on 
for many 


ot-sale 1s 


advertisers who have special appropriations 
for this medium. 
A given quota of displays and locations 
which will give 
best coverage. 


are selected by a 
the advertised product the 
The retail locations are classified 
in the following categories: A—high rental 
B—medium rental areas and C—low 


system 
dealers’ 


areas, 
rental areas. 

A luxury product, such as perfume, toilet 
ries or sun tan lotions, are installed in “A” 
locations, products, 
tooth paste, mouth washes, patent medicines, 
and television 
cameras, 


(,eneral use such as 


vitamins, radio sets, 
electrical 
paints, polishes and dog and cat toods are 
and “B” locations. 


hand lotions, 


tonics, 
appliances, chocolates, 
usually installed in “A” 
Deodorants, toot 
roach powder, air deodorants, home perma 
washing 


remedies, 


nents, shaving needs, compounds 


[Please turn to page 54] 


—At top left, an ordinary one-unit crepe paper 
installation of the past; display cost 25 cents 
plus 75 cents to install . . . Top right, a deluxe 
crepe paper installation of the past; display 
cost 40 cents plus $1.50 to install .. Second 
row, left, ordinary one-unit corrugated and 
crepe paper installation today; costs 60 cents 
plus $1.25 (and other benefits) for installation 
... Second row, right, deluxe corrugated and 
crepe paper installation of today; display costs 
$1.60 plus installation costs of $2.50 (plus 
benefits) — 
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SAS. 


to get more/ ATTENTION Pag for YOUR DISPLAYS 


POTTERS =a SILVER GLASS TINSEL’ 


Unmatched for sparkle truly economical... nothing, but nothing, 

can match the sparkle of Potters Silver Glass Tinsel in silver or in your choice of colors. 
For longer lasting brilliance, silver is available in tarnish-resistant grades. 

And, for displays that glow in the dark, ask about Potters Reflective Spheres. 


Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 


awholly owned subsidiary of POTTERS BROS. INC. 





EMPIRE SCREEN 


No. 3142 


All white archway screen with balustrade 


. . . lower panel has slim white and gold 

turnings . . . brass trim and decorations 
. . size each panel 36" W x 96" H... 

two-panel screen (IN STOCK). 


$135.00 


complete 


ONS cna’ ascsciatee— 


INCORPORATED 
Display Designers and Manufacturers 


SECOND AND MASSIE STREETS, PORTSMOUTH, OHIO 
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LATEST JORDAN MARSH 
STORE ACCENTS DISPLAY 


[Continued from page 17] 


()n the mall level, one side of the 
escalator section was used for toiletries with 
a mock-up framing to create the effect of an 
shop. On the oppo- 


nishings 


old-time apothecary s 
site side is the hat bar. 

Many touches through the store suggest 
the Karly American historical flavor For 
example in the sportswear department, Early 
American painted on the upper 
The and ends of the floor 
finished in weathered shingles. 
Another shop with an Early American feel 
is the Pendleton Shop. A display platform 
across one side of the department forms a 
a display tor the depart- 
display tor the window 
Mannequins are arranged 
looking into the room. or 


decor 1s 


wall rear wall 


Cases ATC 


double tunction 
and also a 
that is back oft it 


eithet 


ment 


to tace 


jiooking out the window at the passersby. 
The platform floor and the wall of one win 
dow end are in dark stained wood. A stove 
a pot bellied stove seems to lead 
wall at the end of the 


The merchandise case in the Pen 


pipe tor 


into a stone othes 
window 
dleton Shop is white painted wood with an 
ornamental apron and pineapple trim. There 
and 


in the ceiling 


shades on the brass 


Spots 


are lacquer red 
glass hanging lamp 
provide highlights 
\ white, simulated brick wall 
the coat and raincoat sections ends in an un 


between 


usual display platform consisting of a white 
doorway and steps of Formica, as though the 
fine New England home. A 
railing of brass and white metal completes 
the doorway effect. The stairs face the rain- 


portico Ola 


wear section, and a mannequin wearing a 
featured ensemble stands on the 
fore the door 

\ circular birdcage-like enclosure centers 
the mullinery with the enclosure 
surrounded by glass panels that have gar- 
land designs. gilt-iramed mirrors, 
white lacquer, and white Formica cases turn 
the section into an elegant setting. A large 
circular rug and a brass chandelier with 
gold and white shades complete the picture. 

A curved plastic displayer in the shoe 
section has designs embedded in plastic pan- 
els that rise between metal grillwork. Glass 
light tubes are suspended in step fashion 
around a column just back of the plastic 
displayer. In addition to this handsome 
plastic displayer, the women’s shoe section 
is surrounded by white metal channel dis- 
players mounted on walnut panels set in 
metal frames. Brand names are in white 
above the displayers. A painted decor is on 
the upper wall. Chairs for the department 
are of walnut, upholstered in blue. White 
display tables stand near the entrances to 
the shop for even turther displays. 

Another example of the effective use of 
escalator space is on the second floor where 
an interesting cutlery shop is backed by 
lacquered, floor-to-ceiling frames that sup- 
port Pegboard panels in a variety of colors. 
On these boards, all manner of cutlery is 
displayed and the report is that the shop 
is doing a land-office business! The bunker 
unit drawer tronts are painted in bright 
apricot. Above the drawers are set-back 
shelves with clear partitions to separate the 
cutlery. A row of bracket type spotlights 


stoop he 


section, 


(,lass, 
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ceiling are arranged to turn the 
whole shop into a selling display. 

Floor to ceiling metal frames build a hand- 
some wall setup in the gift section on the 
second floor. Squares of metal covered 
with gold leaf are placed at various angles 
in the top of the frames to catch and reflect 
the light. Adjustable glass shelves display 
gift items to full advantage. 

On the third floor are the bedding, toy, 
rug, curtain, drapery, pillow and hassock 
departments, as well as the Skyline restau- 
rant. An unusual display treatment in the 
toy section has toys arranged the way a 
child would stow them on his closet shelves. 
Round white light globes are suspended in 
front of the shelves of toys, and in this 
department the big toys such as wagons, 
tricycles, doll carriages, are up on shelves 
or plattorms and the shelves 
raised or lowered on red uprights. 

Lighting in the rug section is from above 
a false ceiling. Unusual triangular display- 
ers for samples of carpetings are designed to 
revolve, ftorming an _ interesting pattern 
against a glass wall. Large carpets are 
on ceiling rollers, in 15 layers. This depart- 
ment is floored in 5-inch square parquet. 

Pillows and cushions are displayed in 
enameled metal and mesh holders that are 
actually double-tiered tables. Others of the 
holders have only one tier and are built 
around the columns. Mesh bands on the 
columns provide extra display space. Has- 
socks are displayed on plattorm tables. 

A row of translucent white glass hanging 
lamps in teardrop design make an _ inter- 
esting decor in the drapery section. Cir- 
cular floor fixtures of enamel baked on 
metal display sample lengths of each fabric. 

Weathered wood planking, a_ copper- 
hooded fireplace, with an interior of wormy 
chestnut carry out the Early American feel 
in the Skyline restaurant on the third floor. 

It is impossible in the scope of this article 
to give a cemplete picture of the many, 
many ingenious and elegant decor and dis- 
play details in the store. From lower level 
to Skyline restaurant. Jordan Marsh’s new 
store in Peabody is a handsome merchan- 
dising center — where display is highlighted 
to fullest advantage to please the eye of 
their multitude of customers and tempt them 
into buying. Carrying on the statistics of 
the first part of this article, the buying in- 
come of the trade area in the Northshore 
Shopping Center is figured to be more than 
the combined total of Cleveland and Miami, 
or of Pittsburgh and Dallas, or of Akron, 
Memphis and Seattle! 


on the 


may be 


Macaluso Re-Joins 
Adler-Jones Co. 


The Adler-Jones Co., Chicago, announces 
the appointment of August Macaluso, 1914 
Coronado avenue, Ft. Myers, Fla., as their 
new southeastern sales representative. He 
assumed the position on January 2. For- 
merly president of Adler-Jones, Mr. Maca- 
luso, accompanied by Mrs. Macaluso, will 
cover the following states three times year- 
ly: Florida, Georgia, Alabama, Tennessee, 
North and South Carolina, Virginia and 
West Virginia. A prominent figure in the 
display tratermity, Mr. Macaluso has had 
a long and varied career as a displayman, 
designer, manufacturer and salesman 


VISUAL MERCHANDISING 
AT CRESCENT, SPOKANE 


[Continued from page 23] 


skillfully redone a department can effect 
many savings.” 

In referring to the department’s sign shop, 
Mr. Schneider said that using all hand set 
type on flat bed equipment it has increased 
its annual production in five years from 
25,000 to 52,000 cards and 90 per cent of 
production of sign cards is 1 or 2 of a kind. 

At the Crescent, the display department 
is responsible for 24 large display windows 
which are changed weekly, and for 11 en- 
trance windows and 8 large escalator dis- 
plays. Speaking of windows, Mr. Schneider 
says, “To make the best impression, we 
endeavor to put across an idea taken from 
the merchandise in a bank of windows. 
Repetition is always most effective because 
the average shopper can pass a display in 
a very few seconds.” 

The sixty-five mannequins in various de- 
partments and on ledges throughout the 
store are also handled by display and are 
changed weekly. 

The supervising of all style shows staged 
in and out of the store is another respon- 
sibility of the display director and his staff. 
This includes shows in the windows during 
the annual spring and fall openings custom- 
ary here. The department also consults in 
the supervision of all store packag ng and 
Mr. Schneider, as director, advises and 
follows through with management in store 
planning for new or existing areas that 
will be redecorated. 


Darling Appoints 
New Distributor 


Rindler Display Center, 207 Terminal 
Sales Building, First avenue at Virginia, 
Seattle, has recently been appointed as an 
authorized distributor of the L. A. Darling 
Company, Bronson, Mich. The firm will 
cover the states of Washington, Oregon, 
Idaho, Western Montana and Alaska. 

The firm, formerly known as the Boyd 
Display Center, was taken over by R. B. 
Rindler in 1952 upon the retirement of 
Mr. Boyd. At the time of his retirement 
Mr. Boyd was the oldest displayman in the 
Pacific Northwest having been established 
for over 35 years. Mr. Rindler traveled as 
a salesman for the Boyd Display Center for 
seven years before assuming ownership of 
the firm. 

Under the leadership of Mr. Rindler the 
firm has enjoyed a steadily increasing busi- 
In 1954 they acquired 1,000 square 
show room space in the Terminal 
Sales building and in 1956 an additional 
2,000 square feet of storage space was 
acquired to improve service and handle the 
increasing sales. 


ness. 
feet of 


Fotovox Setting Up 
Display Division 


Information and price lists on various dis- 
play materials and services 1s requested by 
Fotovox, Inc., 1447 Union avenue, Memphis 
4, Tenn. The firm is establishing a display 
division. It also has offices in Little Rock, 
Arkansas. 
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Raynaud to Direct 


Neiman-Marcus Display 

Herb Raynaud of San Francisco, Calif., 
has been named display director of the 
Neiman-Marcus Company, Edward S. Mar- 
cus, executive vice-president of the Dallas 
specialty store, announced today. 

He has been serving as display director 
of Blum’s in San Francisco as well as a 
tree-lance designer engaged in display de- 
sign, store design, decor for large parties 
and work for advertising agencies. 

Mr. Raynaud is a second generation na- 


— Herb Raynaud — 


tive San Franciscan. He attended school in 
that city and also attended City College for 
two years. After City College, he enrolled 
at the Art Center School in Los Angeles, 
focusing his interests on industrial and 
architectural design. He attended Art Cen- 
ter for three years during which time he 
studied with such renowned people as 
Schindler, Richard Neutra, Harwell Hamil- 
ton Harris and Kem Weber 

After a tour of duty with the army he 
joined the display department at Gump’s, 
San Francisco. After a_ short period of 
time, he became display manager and re- 
mained in that position eight years during 
which time he received various national and 
international awards for his designs In 
his last three years at Gump's, he took on 
the added responsibility of advertising man- 
ager and public relations director. 

He left Gump’s to join R. H. Macy’s 
Herald Square Store in New York as in- 
terior display manager in 1952. During his 
stay in New York, he designed the sets 
and costumes for the Shakespeare Festival 
Guild’s production of “Hamlet.” The model 
of this set is in the New York City Museum. 

Mr. Raynaud then returned to San Fran- 
cisco where he became display director of 
Blum’s and also entered tree-lance work 


Jacobs Joins Madisonia 
As Sales Representative 

Morris Jacobs, who has worked in the 
display field for many years and is well 
known to display directors throughout east- 
ern and central United States, is now sales 
representative for Madisonia Manikins, Inc., 
serving accounts in the greater New York 
metropolitan area 
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“Bulkton Mr SEAMLESS (©) 


Is Available In 





Fashion-Rite 


COLORS 


@ New 
BLUE MIST 


INCLUDING 5 ® cron 


@ New 


N W SEAMLESS _ nae 
a COLORS sue creen 


@ New 
COLOR STIMULATES THE BUYING IMPULSE ERMIN GREY 

















SEAMLESS 


Aveilable in the following 


@ 107 in. width x 12 yds. @ Ribbon Widths 2-4-6-8 in. 
@ 107 in. width x 50 yds. @ Sheets 26 in. x 40 in. 


Don't Be Switched. _. INSIST ON A PROVEN PRODUCT 


SUPPLIED BY A RELIABLE SOURCE 


Write for Free Color Card ... Jobber Inquiries Invited 


BULKLEY DUNTON & (O., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 
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J-434 Versatile Appliance 


IDEAS FOR 
BUILDING SALES! 





New interior appliance display unit easy to construct .. . Attrac- 
tiveness belies economy . . . Incorporates removable copy panel, 


interchangeable backgrounds . . . ''Pin-back"’ plastic letters used 


pee eee eee eee eee 
VUE-MORE 


Rush me a free copy of your new 
OO LOREAL AAP SALLE AALAND Es. Le = iS EGE als sas Ble 8 


TS DRYER TIME AT YOUR APPLIANCE DEALER'S 
..SEE THE WONDERFUL NEW MODELS 


six-page Catalog 


Name 
Title 





Company 
Address 
(oily State 


DW.2 


Ty .;tretetReRReeReeeeeeeee se eT ee 


~ 


r waite cago © ake Ve ea 


NO HANG 


Just off the press! ‘ : laa ‘ ; 
\ terrific new catalog a y ¥ 


describing the com 





plete line of VUE- 
MORE display turn- 
tables and BREVEL 


animation motors. 








Write for your copy today. 


Se the handy coupon above! 


VUE-MORE Turntables are: 


QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 
TROUBLE-FREE VERSATILE 


(Quiet, versatile, eftheient 
Brevel motors are designed 
for maximum power and 
precise movement yet com- 
pact enough to be used in 
any motion display. 


VUE-MORE CORPORATION 


A ' REVEL PROD ? 
601 WEST 26th STREET . ia ae) | on, es 
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Display 


IMPLICITY, economy, attractiveness 
S and versatility have all been combined 

in the new interior display unit devel- 
oped by W. F. Burke of Con Edison, New 
York City utility company. Mr. Burke, as- 
sistant manager of the display and depart 
mental bureau, discovered that after first 
solving the problem of simplicity, the other 
three goals fell right in line. A large num- 
ber of compliments and continued customer 
interest have proven the results successtul. 

The basic display unit consists of a wood 
frame 16 feet long and 2 feet high, contain- 
ing an interchangeable copy panel. This is 
held aloft between two columns which pro- 
vide the side walls for the display. The 
entire unit is 12 feet tall, 16 feet wide and 
approximately 3 feet deep. Depth can be 
varied depending upon the amount and type 
of merchandise shown. 

As a background Mr. Burke uses either 
the bare permanent wall in a neutral brown 
tone or he covers this wall with various 
decorative materials. Recently he has been 
experimenting with the use of suspended 
panels of hard board and perforated board 
to add versatility and dimension to the 
background. Under construction are five 
10-foot by 4-foot hard board and perforated 
board panels each painted in a_ different 
color on each side. This will give him at 
least 15 different color combinations. 

The wood frame is covered with “™®-inch 
hard board, painted brown to harmonize 
with the showroom decor. This frame is 
hinged along the entire top so that the 
copy panel, which is covered with sheet 
cork, can be easily inserted and held snugly 
in place, The copy is spelled out with 
6-inch plastic leters of the “pin-back” type. 
These letters, of course, can be reused and 
the copy can be changed with a minimum of 
time and expense. 

An advantage of having the copy panel 
removable is so that the displayman can do 
a better—and more comtortable —job of 
aligning the letters when the panel ts flat in 
front of him. Also the surtace of the pane] 
can be covered with different colored ma 
terials to add variety. 

Lighting the entire bay are two New Ray 
fixtures with 12 spotlights totalling 1,500 
watts concealed in the valance. 

Mobile display elements and the panels 
mentioned are being hung trom 4. stage 
tracks in the ceiling of the hay. 

Merchandise is either tree standing on 
the showroom floor. as in the Christma 
display pictured, or it is atop a riser as in 
the other photo. 

Mr. Burke says that an adaption of this 
principle is being studied for use in the 
windows. This, he adds, will cut down 
the expense of producing and installing 
new basic units each time the displays are 
changed. Yet this can enable the display 
man to achieve attractive and versatile 
displays worthy of the displayman’s talents 
and the firm’s support. 
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Pinned down sleeves 
go UP in ARMS! 


Vow / you can convert your SUIT and 
Shirt Forms from. stiff, — silent 
statues into EYE CATCHING, 
LIFE and ACTION with ARMS. 





, = allow garments to hang smoothly 
and naturally without pinning 
down or padding . . . even on old 
out-moded forms. 


» = make SUITS, JACKETS, SHIRTS, 
etc. become ALIVE with ACTION 
. « « attract more attention... 
look better . . . make dressing 
all garments simple . . . Save Time. 


“ACTION ARMS" are made of wood and 
brass with 2-way bullet swivels that turn to 


180 and 360. 


Easily attached to any form 


Only $8.95 pair 
UNCONDITIONALLY GUARANTEED 


Buy them at your dealer or order direct 


D | $ p LAY Al D S$ C 0 e 18115 MIDDLEBELT RD., LIVONIA, MICH. 


WINDOWS ARE THE EYES OF YOUR STORE... ATTRACT EYES TO THEM 











PUT THE “SQUEEZE” 
ON DISPLAY , si 


36 different 
models and 80 


| , staple sizes for 
* any tacking 





requirement. 
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een Get simplified display 
tacking with fast, jam- 
proof performance. De- — We 3) a = 
— signed with the display webs 
man in mind to give you —e 
sturdy, lightweight con- 
eee struction and depend 


_ a. oo - 
HANSEN wou: TACKERS 


SIMPLE e SPEEDY * SURE 
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SAVE TIME WITH 
HANSEN VEST-KIT 

Assures you of a handy sup- 
ply of staples at all times. 
Packed 1000 staples per kit. 
Slips into shirt pocket. 


A.L. HANSEN MFG. CO. 


' 5041 Ravenswood Avenue e Chicago 40, Illinois 
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REDUCES COST-IMPROVES 
THE QUALITY OF YOUR 
CUTOUT WORK 


CUTS DESIGNS OF ANY SIZE IN AL- 
MOST ANY SHEET MATERIAL... 
The Cutawl starts cutting anywhere — 
makes its own starting hole. The mate- 
rial remains stationary; only the Cutawl 
is moved. Exclusive “swivel blade ac- 
tion” makes cutting even intricate de- 
signs almost effortless. Requires little 


training to operate. 


EXCLUSIVE FEATURES 


Faster Cutting Speed 

New Hi -Power Drive 
Lighter Weight 

Adjustable Guide Handles 
Front Panel Blade Controls 
Recessed Guide Lights -- 


Dust Blower 


® Rugged, Compact Design 


Write for 


and name of 


sheet 
Actual 


29-W 


local 


catalog price 
dealer. 
given on 


demonstrations request, 


INTERNATIONAL REGISTER CO. 
2622 W. WASHINGTON BLVD 
CHICAGO 12, ILLINOIS 


| surprise 
_ the more than 150 guests entered the ballroom 
_ on Saturday evening, December 20, they were 


' mond Head” 
| famous Waikiki hotels and beaches. 
the ballroom’s four columns had been trans- 


| floodlighted to further the 


_all arranged around 
| each 





| guests danced to the wee hours 


(Continued from page 12) 
display departments, as not only is the retailing 
industry being furthered but they are building 
prestige among potential employees. 


On the subject of photographs, 


displaymen 


are most welcome at any time to browse through 
the photographs of displays on hand in our files. 


Indeed, 


I can think of no more profitable 


experience for a displayman than studying the 
work of displaymen from all over the world. 
There is plenty of space available for study 


without interruption. 


Also at your disposal 


are bound files of back issues of DISPLAY WORLD 
and a very complete library of books on topics of 
wide interest to the display profession. 

Whenever you are in the vicinity of 
Cincinnati be sure and take advantage of this 


opportunity. 


Cordially yours, 


Faded 
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Record Crowd Attends 
St. Louis Guild Party 


An air of intrigue prevailed as the announce- 
ment notices of the St. Louis Display Guild's 
1958 Christmas party mysteriously hinted a 


awaited those who attended. As 


greeted by a gigantic traditional “Season's 


_ Greeting” Christmas card which blocked the 
ballroom interior from view. 


As they pro- 
Congress Hotel Carribbean 
Koom, they stopped in complete surprise for 
the ballroom had been transformed into a softly 
lit Hawatian beach. 

At a distance, behind the bandstand, a 20- 
foot mural pictured Hawaii's famous “Dia- 
with its romantic foreground of 
Kach of 


ceeded into the 


formed into clusters of palm trees, rising 
majestically to the ceiling, each cluster softly 
romantic atmos- 
phere so successfully created. Each of the 
20 tables featured a which 1in- 
cluded palm leaves, ripe pineapples, bananas, 


centerpiece 


| tropical flowers, orchids flown in from Hawai, 


a hurricane lamp. At 
found colorful menu 
covers, furnished by the Matson Steamship 
Line, matches, napkins and swirl sticks, all 
through the courtesy of famous Hawatian ho- 
tels. 
Following a 


setting, guests 


buffet serving, the 


each loud 


delicious 


Ee 
in his acclaim of the wonderful evening being 
enjoyed. 

The idea of the Hawatian theme came from 
the Guild social committee under the leader- 
ship of Vice-president Lynn Hickman. Mem- 
bers of his committee were Harvey Aguado, 
Carl Baum, Ronald Brummell, Homer Cherot, 
Roland Grossberg, Harry Guest, Frank Harri- 
son, Bob Minard, Les Wipperman and Don 
Zork. Assisting the committee were Mrs. 
H. Aguado and Mrs. H. Cherot who arranged 
the centerpiece and individual table 
decorations. 


setting 
The mural and bandstand were executed 
by Lynn Hickman while the column settings 
were assembled by Don Zork and his Stix 
Baer & Fuller Westroads staff. Then entire 
committee spent the day previous to the eve 
ning affair in the ballroom transformation. 

During the evening attendance prizes were 
awarded. The prizes were through the courte- 
sy of American Fixture, Inc., Bader’s Art 
Store, Famous-Barr Co., Fehlig Brothers Box 
& Lumber Co., Garrison-Wagner Co., Golde’s 
Department Store, Hill & Hill Displays, Inc., 
Laclede Gas Co., Nu-Era Displays, Inc., Allen 
Pollard, Stix, Baer & Fuller Co., Al Stoops 
Florist, Union Electric Co., and Walter E 
Zemitzsch Displays, Ine. 

The Guild held its first annual 
Night” on January 13, at which time Presi 
dent Harry Guest reported on 1958 accom- 
plishments and announced the 1959 program 
A complete report of this event will be made 


" Be SSeS 


in the next issue 
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Pittsburgh Press Salutes 
Art R. Cohen Co. 


Featured in “The Wonder of Christmas” 
edition of Sunday Roto, magazine section of 
The Pittsburgh Press, was the Art R. Cohen 
Co., Pittsburgh. Occupying two pages, one 
in color, were photographs and description 
of the firm’s preparation of holiday decora- 
tives. It also told of the history of the 
firm, which was celebrating its 25th anni- 
versary. The complete text of the article, 
written by staff writer Peter F. Clarke, is re- 
printed here: 

Santa works 12 months a year for a 
Pittsburgh firm to ensure that Christmas 
will be filled with color. 

Color, arranged in traditional and modern 
Christmas designs, is the business of the 
Art R. Cohen Co., 810 Penn avenue, which -_ 
this year celebrates its 25th anniversary. | usual 72 

The decorating firm was founded by the 
late Art R. Cohen as a small enterprise in | 
his home. It since has developed into the mats 
largest display house between New York | 
and Chicago. 

Although the company is one of the city’s 
little known industries, its work has been 
seen by almost all Puittsburghers. The 
Cohen company has designed and installed 
decorations on many of the city’s main 
buildings, including a number of depart 
ment stores. This year it has created the 
Christmas decorations for the new H. J 
Heinz building on the North Side. 

It services stores and business establish 
ments in all 48 states and does an interna 








THE BEST DISPLAY GRASS 
MONEY CAN BUY! 


‘78° has the beautiful. 
natural Sunshine green color 


3 Only Forevergreen 
7 Kxclusive “73° row quality instead of the 
@5', x 6ft.... 11% larger than ordinary 


@ Ends neatly hemmed—no raw cut edges 
_ Mildew-proofed and flame-proofed 
@ Order standard mats. rolls or special sizes 


@® Sold by all leading jobbers 


The JOSEPH M. STERN Company 
1968 East 66th Street e Cleveland 3, Ohio 
WORLD'S LARGEST MANUFACTURER OF DECORATIVE GRASS 


Laster Bunny Promotional Quttits 


Use These Handsome Costumes 
for Displays, Salesgirls, 
and Special Promotions 


tional business. (Cohen decorations grace 
stores as far away as Athens, Greece, and 
Reykjavik, Iceland. 

Other nations also play a part in supply 
ing Cohen with the materials that go into 
its creations. The firm’s buyers visit world 
markets to find new ideas. Presently they 
are buying for Christmas, 1959. Company 
artists are busy sketching tor next year, 
Manufacturing of the items continues 
throughout the year. 





Stanley Cohen, vice-president, reports that 
the traditional Christmas colors ot red and 
green are losing their dominance. White 
and gold, pinks and blues are becoming in- 
creasingly popular. Even tropical plants 
are gaining a position ot tavot 

The company employs 30 persons Its 
president is William Cohen 





Let this natty looking bunny help you increase Easter sales! Popu- 
lar Easter colors, and made of rich, satin materials this dapper 
costume has a purple cutaway coat with yellow lapels and a large 
white puff bunny tail. The handsome yellow vest and trousers are 
nicely set off by a pink, fine quality satin dickie. The purple hood 
... full cut for complete coverage . . . holds the yellow-lined 11 
ears erect at all times. A durable, multicolored bunny mask . 
the pride of any rabbit .. . completes this excellent outfit. 
Mo.6500 $10 
A more lovely bunny is hard to find! Realistic in every detail, it's 


—me G4) a one-piece full coverall outfit of rich, white plush. Sleeves and 
Sayford Issues Catalogue -— , trousers have elastic at the cuffs. The hood, of the same soft 


A cuddly material, is full cut for complete coverage and holds the 
Of Corrugated Materials pink-lined 11” ears proud and erect at all times. A multicolored 
A complete display guide to the fines plush bunny mask and a huge white 4° puff tail complete this 
| \ ¢ my lete display guide | * ine: t deluxe outfit. Excellent workmanship throughout. 
line ot corrugated display materials in 
America is the way Frank M. Saytord Co., 


Sizes: Full cut 16 (32) and 18 (36). Ne. 6508 $15 
Inc., describes its new Corobuff catalogue Order now for immediate delivery! 

“idee , de Complete line of Halloween costumes. Flags, organiza 
ror spring ard summet You can get one 

by writing to the firm at Goshen road, 


tion and advertising banners to your specifications 
Litchfield, Conn. 2 Celebrating 50 Years of Leadership 


’ Flag & Mfg. Co., Collegeville, Pa. 
Collegeville Philadeiphia: 716 Chestnut Street 


New York City: 200 Fifth Ave., W. F. Wimmer, Mgr 


WC, FLASHERS 
® Since 1900 


Force Attention, Increase Advertising Value 


REENLERS 
ELECTRIC COMPAKY Motor 


Motorless 3055 RIVER ROAD RIVER GROVE, ILL. Driven 











SOURCE SERVICE 

If in any of the illustrations in DIs- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1. and it will have prompt attention. 
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New Look in Optical Display 


“MEMBER back to the “puffed velour” 


days of optical display, when the 
would 
sink almost out of sight in this plush mate 
‘| hose 
pair of eyeglasses in plain view in the win 


dow 


hideously designed spectacles 


rial were the days when to see a 


would be equivalent to walking by a 
dentist's offcee and seeing a pair otf pliers 
clenching a de aved tooth on display. To 
evil’ and 


mind 


WCal glasses Was al “necessary 


certainly no one in his right really 


wanted to wear glasses 
has 


Fortunately, the design ot 


remarkably 


eyewear 


propre ssed ove;r the past few 
assisted largely by the rapid progress 
of the plastics industry since World War II. 


[his has caused the panic and tear that was 


Vcats, 


lormerly associated with wearing glasses to 
become passe’ 

lust as the 
the new 


thinking is taken out of 
fashions by 


pallle 


clothing them 


seeing 
displayed attractively 


display 


and invitingly in the 
windows, optical merchandise, too, 
brought to the 
by visual display 


is being attention 


publi 's 


I rt rk 


in optical display can be seen in the windows 


\n outstanding example of the new 


Gone are the days when 


opticians were afraid to dis- 
play their wares in their win- 
dows . . . New designs in lens, 
frames — plus public accept- 
ance—have opened new vistas 


of Ohio Optical Canton, Ohio, 
where Jane Hushea, wife of owner Fred J. 
Hushea, creates enticing and instructive dis- 


(ompany, 


plays causing passersby, especially women, 
to purchase “wardrobes of glasses.” In fact, 
appropriate women’s glasses hecome 
actual fashion accessories. 


have 


“Helping to make eyewear lend itself more 
Mrs. Hushea attests, 
“has been the creation of high fashion and 


accessible to display,” 


color changes in eyewear for all age groups, 
new industry-wide 


promotion of constructive vision aids. 


slogans, plus a= vast 
“The scientific development in lenses tor 
varying 


needs,” she claims, “is 
itself to powertul and 
worthwhile material for display.” 


everyday 


enough in create 


Pictured here are four displays 
which point out the which Mrs. 
Hushea goes to tell the optical story. As 
you notice, not always is the merchandise 
the focal point of her displays. Occasion- 
ally the slogan or the overall effect is of 
more importance than the individual frames. 


recent 
ends to 


For instance, the display containing the 
bespectacled owls 
wise, take your suspended 
from the and also spelled out by 
the small figures diagonally across the win- 
dow floor. 


repeats the slogan, “Be 


care of eyes,” 


ceiling 


In the window utilizing the photo blowup, 
Harlequin frames are displayed to the best 
advantage in a definite merchandise pres- 
entation, while the rainbow window stresses 
the availability of colored frames in general, 
as the frames themselves lose their individ 
uality in a blaze of color. 

Below the flying carpet in the other win- 
dow, another slogan gets preference, as the 
sultan’s harem tells the “What 
magic when you wear the right eyewear at 
the right time.” It takes a long 
glance for one to see that all except one un- 


passerby 


second 
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fortunate cutie on the carpet is wearing 
glasses. 

“Not all of the effects of a promotion can 
be ascertained from the start,” Mrs. Hushea 
adds. “Take this last window mentioned. 
During the period it was in place we sold 
more men’s eyeglasses than women’s — and 
there is not one man’s frame in the window, | 
except the pencil drawing on the contented | 
sultan.” Mrs. Hushea concludes, “Do you | 
think the sultan’s company on the carpet had | 
anything to do with it — something psycho- | 
logical maybe ?” | The Bliss SEELINGRILL revolutionizes all con- 

sedition | cepts of window trimming. It has been de- 
New Display Jobber | signed to give maximum use of horizontal 
Serving Toledo Area space without cluttering the floor. 
Tibbitts Paint & Wallpaper Co., 5113 Dorr 


street, Toledo, Ohio, has expanded its 
operation to include the sale of display ma- 
terials in that area. The firm has been in 
the interior and exterior paint field ex- 
clusively until recently. At present, the | 
firm is seeking sources of various display | 
materials with which to complete its offer- 
ing to local displaymen. Queries from manu- 
facturers are invited. 


COMING UP! 

National Crime Prevention Week. Feb. 8-14 
Advertising Week Feb. 8-14 
National Electrical Week Feb. 8-14 
National Beauty Salon Week Feb. 8-14 
Mardi Gras Feb. 10 
Abraham Lincoln’s Birthday Feb. 12 
St. Valentine’s Day Feb. 14 
Brotherhood Week Feb. 15-22 
National Cherry Week Feb. 15-21 
National Future Farmers of 

America Week Feb. 21-28 
George Washington’s Birthday Feb. 22 
Heart Sunday Feb. 22 
Sertoma’s Freedom Week Feb. 22-28 
Pencil Week Feb. 23-28 
1959 Easter Seal 

Campaign Feb. 27-March 29 
National 4-H Club Week Feb. 28-March 7 
Girl Scout Week March 8-14 
National Wildlife Week sbaoths Ate end pr tae elt center oeeete 
National Rice Week March 15-21 signed ae ae ape variety and 
National Salesmen’s Week March 15-21 speed of trimming in the minimum space. 
National Slenderizing Week March 15-22 
National Wallpaper 

Month March 15-April 15 

(also Sept. 15-Oct. 15) 

St. Patrick’s Day March 17 
Easter Sunday March 29 
National Hobby Month April 1-30 
Let’s All Play Ball Week April 4-10 
National Noise Abatement Week April 5-11 
National Boys’ Club Week April 6-12 
Pan American Week April 12-18 Practically every branch store built within the last five 


National Library Week April 12-18 years has been equipped with the Bliss SEELINGRILL. 
National Sunday School Week April 13-19 


American Comedy Week April 13-20 ; , , 
Geet Games thtations Week. Ancll 0-48 Please write for complete information. 
National Retail Credit Week April 19-25 | 
Bike Safety Week April 20-25 | 
National Baby Week April 25-May 2 | 

(DISPLAY WORLD will be glad to 
furnish the name and address of any of the 37-21 32nd STREET e LONG ISLAND CITY 1, NEW YORK 
sponsors of the above-mentioned events. 
Many of them make available free posters EXeter 2-3890 
or other display material, as well as ideas | 
for displays tying in with the occasion. 
Simply address your request to the Editor, 
DISPLAY WORLD, Cincinnati 1. 
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ENGRAVE YOUR OWN DISPLAYS 
with UNSKILLED LABOR 


‘The NEW HERMES port- 
able ENGRAVOGRAPH is 
specially designed to make 
small signs and nameplates 
quickly and easily, individ- 
ually or in small numbers. 


Make ideal displays for 
DISPLAY THEMES 
SPECIAL PROMOTIONS 
MERCHANDISING TIE-INS 


BEAUTIFUL EFFECTS can be obtained 
with a variety of materials —lami- 
nated plastics, plexiglas, metals, 
etc. Use a rainbow of colors too! 


EASY TO DO with unskilled labor, 
because of NEW HERMES tracer- 
guided principle. 


SAVES TIME—set the machine up in 
minutes, do beautiful, professional 
work quickly. Keep up with fast- 
moving display and merchandising 
developments. 


Handy Coupon 


ayy, * 
se@ae feernees enceravinc MACHINE CORP 


13-19 UNIVERSITY PLACE, NEW YORK 3. N.Y 


PLEASE send me your 
28-page Catalogue DE-1. 


Name 


Address 
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DISPLAY INSTALLATION 
WILL HISTORY REPEAT? 


[Continued from page 44| 


and soaps are usually installed in all three 
classifications. 

Of course, no matter what classifications 
are used, high traffic spots must be selected. 

On the other hand, if an advertiser uses 
point-of-sale as a dealers’ help, selectivity 
is not considered, Salesmen, detail men, 
jobbers’ salesmen fill out a form requesting 
a display for the retail store which has 


| ordered a dozen or a gross of a certain deal 
| ot the product involved. 


Such requests are 
advertisers without con- 
classification, traffic and 


honored by the 


| other essential points necessary to make the 
| installation productive, and with no assur- 
' ance that the display will be used. 
| waste of expensive display materials is the 
| result. 


(reat 


Practically every city of 300,000 or more 
has one or more display installation services. 
They serve national advertisers or are con- 
nected with a _ so-called national display 
installation agency. Some _ installation 
services depend entirely for their installation 
orders upon these national display installa- 
tion brokers, while others secure their or- 
ders from local or national advertisers on 
their own reputation for excellent per- 
formance. 

There is no need of proving that an adver- 
tiser using the above system of distribution 
of point-of-sale advertising material is sure 
of no waste. He gets 100 per cent for his 
display dollar. On the other hand, if an 
advertiser uses direct distribution by ex- 
press, the mails, house-to-house delivery 
or any other means of delivery, the waste 
is appalling. Out of 10,000 such delivered 
displays, only 1,000 may actually be used. 
The economy and effectiveness of profes- 





THE DISPLAY PARADE No.237 by Covct'> 


RECEIVED ART BACKGKOUND 
AT L.A. INSTITUTE OF ART, 
INTERIOR VECORATION ANP 
AND DESIGN; PISPLAY ANOS 
ADVERTISING, AT L.A. TRAVE 
TECHNICAL JR, COLLEGE, 

IN 1936 BECAME DISPLAY, 

PIR ECTOR FOR HOLMANS 
DEPT. STORE IN PACIFIC 
GROVE, CALIF, IN 1941 
RETURNED To LA. ANP 
JAOINED THE DISPLAY STAFF 
OF BULLOCKS, L.A.AS 
INTERIOR PISPLAY MAN. 

IN (946 CAME To:::: 
BARKER BROS. DISPLAY DEPT. 
FIVE VEARS LATER WAS 
MACE ASSISTANT TO THE 
PiRECTOR AND IN (1954 


MEMBER OF SOU. CALIFORNIA 
PISPLAVN CLUB..... 


INTERESTS ARE... 
INTERIOR PECORATION, 
ANTIQUES ANP MUSIC 


BO 





BECAME THE DISPLAY DIRECTOR, 
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display divector 
BARKER SKOS. 


los ANGELES, CALIF. 
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sionally installed displays is positive. 

Some years ago an organization known 
as the Window Advertising Display Asso- 
ciation was supported by the country’s larg- 
est national advertisers. Hundreds of per- 
sons representing advertisers, advertising 
agencies and producers of advertising ma- 
terials met at conventions annually. They 
were seriously trying to gain recognition 
for this medium in the general scheme of 
advertising. Surveys and tests made at that 
time disclosed that the direct method of 
distribution of point-of-sale advertising ma- 
terial was a very costly one because of the 
tremendous waste. 

The display installation trade could com- 
bine its resources and bring about substan- 
tially increased use of the point-of-sale 
medium. One of the things it could do is 
revive “Photo Check” which Eastman Kodak 
helped to develop. It failed before in spite 
of the fact that Bristol-Myers would not 
place an order for installations unless 
“Photo Check” was used. A premium of 
25 cents per installation was often paid 
to get a photo attached to each installation 
receipt. 

If newspapers, magazines, outdoor adver 
tising and direct mail can be used to 
promote radio and television programs, then 
point-of-sale can be used for the same 
purpose. Unfortunately, advertising agen- 
cies generally have overlooked or ignored 
this effective medium. 

It seems that history repeats itself. The 
situation is the same now as it was when 
the Window Advertising Display Associa 
tion was tormed. <A program to acquaint 
advertisers with this powerful medium is 
necessary and desirable. 

Windows oi the advertised products out 
lets are available. No rental fees are in- 
curred. The advertiser has at his disposal 
professional display installation firms to 
install attractive window and interior dis- 
plays and who will get the retailer's coop- 
eration. They welcome good displays. Let 
someone convince advertisers of this and 
their agencies will be bound to compete tor 
this space, procuring tremendous circulation 
at lowest cost. 


Burldrape Sales Praised 
By Van Arden Fabrics 

Stone-Cline Curtain Co., Inc., New York 
City, is doing a noteworthy selling job on 
its Best-Yet Burldrape draperies and cate 
curtains, states the material supplier, Van 
Arden Fabrics, 110 Murray street, New 
York City. This material is a heavy well 
bodied cloth dyed in 19 stock colors. Busi 
ness has been boosted by newspaper adver 
tisements by Bloomingdale's, New York 
City, Jordan Marsh, Boston, and _ others. 
Stone-Cline Curtain (Co., Inec., is located 
at 261 Fifth avenue. 


Bogner Directs Display 
For Hearn's, New York 

Recently appointed display director of 
Hearn’s, New York City, is Arthur Bogner, 
who has been with the store since 1944. A 
graduate of the Fine & Industrial Art 
School, Newark, N. J., Mr. Bogner’s display 
experience has included work for Bam- 
berger’s, Newark, S. S. Kresge Co., and Dis- 
play Decor, both of New York City. 
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Create Spectacular 
Floral Displays 
“POLY-FOL” 


Poly-Fol lifelike polyethylene plastic 
foliage will give your displays thot 
magic “natural” appearance. 


Poly-Fol is pliable, non-com- 
bustible, waterproof; resists 
fading, dust and heat. Folli- 
age and colors are so life- 
like since they are 
molded and matched 
from the living leaf. 


, > 
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“oS Distributor Inquiries Invited 


Over 35 foliage styles and special planting arrangements are available. 
Write for new catalog and prices. 











STANLEY BERNSTEIN, 101 E. 169 St., N.Y. 52, N.Y. LUdlow 8-7771 
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E “SIGNPRESS” 


SHOW CARD AND POSTER MACHINE 


A peste?! SPEED----SIMPLICITY 
ee LOW OPERATING COST-.-LONG LIFE 


MODEL “A” a 


With new “Magnetic” type 
lock up. Greatest advance- 
ment in sign machines within 
last 25 years. SPEEDS UP 
OPERATION” and provides 
complete flexibility of type 
arrangement. 


MODEL "B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 

Many national chains have 
from 50 to 500 or more Sign- 
press machines in use. 


MODEL A — 14x 22 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX B-144, ADRIAN, MICH. 
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Your Displays 
SELL MORE 


Color attracts customer attention .. . 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Dolt BEST with 
BEST acromere GOLOR WHEELS 


Unit consists of @ 13'' diameter plastic filter 
wheel having longer tasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw. Revolving wheel is powered by 110 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
as: store windows, night clubs, interior dis- 


So iy mannenne theatres, we $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo.., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 























BEST YET 
GRASS MATS 


BRIGHTENS ALL DISPLAYS 


3/4 x 6 ft. Most Popular—Mat Weighs 6 Ibs. 
High Tufted Stitched to Burlap. 


JOBBERS PRICES 
F. O. B. our Cincinnati, Ohio factory 


50 mats $2.40 each 
25 mats....$2.50 each; 6 mats....$2.75 each 


Burlap '8 colors 
Linen Theatrical Gauze — Fishnets 


VAN ARDEN FABRICS MNERS. 


Division N. Y. TWINE CORPORATION 
110 MURRAY STREET NEW YORK 7, N. Y. 





Every Twine or Rope. Every Need. Buy Direct. 
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on your appointment as Associate Editor 

of DISPLAY WORLD and to wish you 
success in your undertaking. I have been 
president of the Chicago Display Club and 
am still active on its Board of Directors. 
Any assistance our group can extend 1s 
yours for the asking. 

Your first editorial intrigues me. Your 
observation about the display man and ad- 
vertising manager are too true, but the 
display man has good reasons for his bit- 
In the past, the display department 
was often under the jurisdiction of the ad- 
vertising manager. The ad manager, often 
very good in his field, did not understand 
the problems of display and the role it 
could play in moving merchandise. It has 
taken a great deal of battling to achieve the 
degree of independence we now have. Many 
display departments are now equal to the 
advertising department in the hier- 
archy and are working in harmony tor the 
good of the store. Others, are not so for- 
tunate and are still battling tor a “place 
in the sun.” 

The advertising department gets much 
help from their organizations — newspapers, 
magazines, radio and TV. The facts and 
figures they get are invaluable to them in 
the annual battle of the budget. Unfortu- 
nately, the display manufacturers are too 
short help us. They give s 
parties —at times—or other small sops — 
but no real help in our struggle to raise 
the status of display. With facts and fig- 
ures we could demand and get bigger bud- 
gets to do better jobs. This is a sore sub- 
ject with me. I have been fighting this 
particular battle for many years. At the 
shows, I would corner the current president 
of the NADI and expound my ideas. They 
would look thoughtful, agree and that 1s 
all that would come of it. 

Your observation about some prominent 
displaymen wanting to form an organization 
is timely. We desperately need a_ good 
strong group to speak for us. I was active 
in the NDA which, unfortunately, did not 
last very long. We need the sponsorship ot 
a strong organization to get started. The 
manufacturers are indifferent to our plight. 
Could the DISPLAY WORLD take a hand? 

Many of the officers of the NDA would be 
glad to help; also, our Chicago group will 
get behind anyone who is willing to give 
a displayman’s organization a boost.—T. W. 
Lees, Display Director, Wm. Y. Gilmore & 
Sons, Oak Park, III. 


eye to congratulate you, Mr. Knapp, 


terness. 


store 


sighted to 


December issue of DISPLAY WORLD. 

As a teacher, it is part of my business to 
try to instill in the youngster the thought 
and idea that the United States is what it 
because people believed and did 
what you wrote in your editorial. It is, 
of course, the one thing to tell, and perhaps, 
convince some of the students that this is 


[> IN accord with your editorial in the 


is today 


so, only to have it thrown in our faces 
when they get on a job and the fellow next 
to him says, “What's the rush, you'll show 
us up,” or “What are you bucking for? 
You’re doing too much already.” They hear 
it from their parents, too. 

It is sad, very discouraging, and I agree 
that the country is not healthy no matter 
what it turns out, or how much each person 
receives — when its moral fiber is of this 
caliber. We need more articles such as 
yours, more examples of how people got 
ahead by doing a “bit more” than just 
passing. Thank you for the splendid article. 
—F. Englander, Teacher of Retailer, Nyack 
high school, Nyack, N. Y. 


HAVE read your editorial in the Decem- 
ber number and find much food for seri- 
ous thinking in it. 

The gentleman who wrote you stating his 
services to his company were undervalued 
perhaps is being valued per his attitude 
towards his job. 

I also am in the hard line display busi- 
Although I put in approximately 350 
to 400 hours of my own time to do a job 
the way I feel management wants it done — 
neat, to the point and attractive, I still feel 
that I am working for the grandest company 
one could wish to work for. 

The Point of Purchase Advertising Insti- 
tute 1s a going organization and it would 
be wondertul if that same interest could be 
developed in the display profession. 

Displaymen seem to be a breed of cats 
(so to speak) whose destiny is of a don't 
care attitude as far as organization and a 
program is concerned. [| found this out just 
last year and this year when I tried to rally 
Public Utility displaymen into membership 
in the Public Utilities Advertising Associ- 
ations. The board of directors voted to 
recognize the display profession in their 
regional and national conventions and pro- 
gramming but the response was so poor that 
I decided to forget the idea. 

Just as a suggestion I would like to 
mention the names of Mr. Delbert S. Ford, 
General Display Supervisor for Consumers 
Power Company, Jackson, Michigan, and 
Mr. E. R. Mitchell, Display Supervisor for 
Commonwealth Edison Company, Chicago, 
to take hold of the program relative to 
Utilities im case you hear of the display 
profession being organized. Both of these 
men are very display minded and do out- 
standing work.—R. KE. Anderson, display 
manager, Minnesota Power and Light Com- 
pany, Duluth, Minn. 


"Goldilocks’’ Solves Problem 
With Northcraft Filters 


The hit production of “Goldilocks” at 
the Lunt-Fontaine Theater, New York City, 
solved a color problem by using North- 
craft's custom-designed color filters Ave 
Feder, renowned lighting consultant of “My 
Fair Lady” fame, required a pure, inter- 
mediary blue which would not fade. This 
was achieved by combining Northcraft's 
medium and deep blues. 

For show window and interior displays 
Northcraft has added sea green, emerald 
green, and medium pink to its color filter 
list. This list is available on request from 
Northchraft Lighting Corp., Haverstraw, 
New York. 


hess. 
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Press Pays Tribute 
To Kansas Displayman 

The tory of Harold E. Schlichter, ad- 
vertising and display manager for Newman's, 
Emporia, Kan. should show other display- 
men how they can emulate his devotion to 
community affairs so as to earn their own 
recognition for jobs well done. 

Mr. Schlichter found that his efforts on 
behalf of his community were not going 
unnoticed when he opened his newspaper, 
the Emporia Gazette, Saturday, January 3, 
to find that he had been named Man of 
the Week. 

Appearing under his large portrait in the 
feature section of the newspaper was this 
tribute: 

He is largely responsible for Emporia’s 
growing Christmas decorations program that 
this year attracted much favorable comment. 
He and other members of the Chamber of 
Commerce's Christmas Decoration Committee 
originated the program in 1946. The deco- 
rations were designed by Mr. Schlichter, 
and he has planned a steady, continuing 
growth of the program — including the Na- 
tivity scene that was erected in front of 
the Civic Auditorium this year. More is 
to be added to the scene each year until 
a panorama of the Christmas story is com- 
pleted. The committee also plans other new 
and improved decorations. 

Mr. Schlichter was born and reared in 
Sterling, Kan., . . . grandson of the town 
founder, John B. Schlichter. He attended 
public schools in Sterling and then went 
to work in the oil fields near El Dorado. 
His employer bought a movie theater in 
Madison and took him out of the oil fields 
and made him manager of the theater. From 
there Mr. Schlichter went to Arkansas City 
where he was assistant manager and publi- 
city director for the three Fox theaters. He 
then was transferred to Topeka theaters in 
the Fox chain and worked there until he 
came to Newman’s Department Store here 
18 years ago. Mr. Schlichter is advertising 
and display manager at Newman's. Mr. 
and Mrs. Schlichter live at 1701 East 
Wilman court. They had one daughter, 
Kay, who died May 21, 1957. Mr. and 
Mrs. Schlichter are members of the First 
Christian church. Mr. Schlichter is a dea- 
con and is a member of the official church 
board. He is also a member of the Ameri 
can War Dads, the Chamber of Commerce 
and now serves as Assistant Disaster Chair 
man for the Lyon County Chapter of the 
American Red Cross. 


Freedom Movement Launched 
By Foundation Firm 


Stores carrying the Hollywood V-ette 
Vassarette line of girdles and bras would 
do well to consider utilizing the national 
display aids to be furnished by Carson/ 
Roberts/Inc., who has set up the advertising 
and promotional campaign. The whole thing 
ties together the freedom movement for 
women, which brought them the right to 
vote in 1920, with the treedom of movement 
allowed by the foundation garments. Even 
the Statue of Liberty and the Gibson Girl 
get into the act. Write to Carson/Roberts,/ 
Inc., 8811 Alden drive, Los Angeles, for the 
promotion kit or information. 
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ow! YOU CAN’T FAIL TO ATTRACT ATTENTION 


with This Sensational 
REVOLVING 


weLcoM 


COLOR CHANGES 
6 EVERY MINUTE 


PERFECT fF FO 
OUTDOOR . R hed eRIOR, 


WIN 
any imagi ae 


This lantern is 
fascinating to watch... 
a tremendous selling AID! 


A rainbow of beacons continuously revolves flash- 
ing its attractive aura. The only limit to its uses is 
your own imagination! Lantern mounts easily by 
its hanging bracket. 10” high, 6” dia. Built like a fine 

watch for years of fool-proof operation. Weather- 
proof! 


T ~ | Pp Pp E M F G . Cc ©) e , Dept. D-8, 133 North Jefferson, Chicago 6, Illinois 





» “FAIRWAY GREEN" 


GRASS MATS 


STANDARD 3 ft. x 6 ft. 


$ 3 75 
EACH 

NOW, just in time to brighten your spring displays— 
(and brighten your budget) Art Cohen Co. is quoting DOZEN $42.00 
the lowest prices on green grass mats —in all sizes! PRICE LIST 
Natural-looking extra thick grass mats, with 72 rows ft.x10 ft. $ 7.50 5 ft.x 15 ft 
of turf stitched to durable burlap and with hemmed iS ft 6 ft.« 6 ff 
edges —so lush and realistic looking. All grass mats 3 *t °2 ' . ~ 
are guaranteed full size, flameproof and mildewproof. : 40" Diam 
Order now at the lowest prices! 36"' Diam. $2.25 


GREEN GRASS SPRINKLINGS 
3 Ib. Carton $2.50 


(Covers approx. 40 sq. ft.—I! in. thick) 
50 ib. Carton 70¢ Ib. 
100 Ib. Carton 60¢ Ib. . e 


! 
Mail orders filled immediately 810 PENN AVE. * PITTSBURGH, PA. 











From a 1” x 2” furring strip 
L U M B E R toa 12” x 12” Timber. 


Masonite Cut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lumber Companies. 
Celotex 


Mouldings © FAST SERVICE e@ 


H 
Plywood TULNOY « mt2e! ne 
y 17 Ridgewood Place Brooklyn 27, N. Y. 


Glenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 





Upson Board 




















ROYAL MANNEQUIN 
P, roudly Presents 


FULL 
L i E 
P 
L 
A 
S 
T 
, 
C 


FIGURES 


children’s. misses. women’s, and men’s. 
HIGHEST QUALITY. EXTRA LIGHT 
WEIGHT, UNBREAKABLE. 


Jobbers: Some Territories still open. 


ROYAL MANNEQUIN 


256 Wallabout St. 
EVergreen 7-3150 





Brooklyn 6, N. Y. 




















Ballou’s 


Glittering products will add 
sparkle to your displays. 


METAL FLAKES AND STARS 
Brilliant, scintillating, non-tarnishing 
flakes and stars in gold, silver and 
colors. 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
for outdoor and indoor displays. Spe- 


clal colors made to order [including 
gold and silver). 
GOLD AND ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 


| clock, 


| beige. 
| the central clock to act as pointers. 


| continue 




















Maletich Wins Award 


OUND-THE-CLOCK = nylons are 
R dramatized in a huge clock as the 

focal point of this display by Luke 
Maletich, display director for Gimbel Bros., 
New York City, which won tor him the 
December Gold Medal for the best display 
received during that month in the Inter 
national Display Contest conducted by DIS. 
PLAY WORLD. 

Legs point in toward the center of the 
which is tramed in gold. The inner 
area is of spun glass. Floor and wall is in 
Both mannequins are turned toward 
Light- 
ing also stresses this focus of attention. 

The 1959 contest, as in previous years, will 
throughout the entire 12-month 
period and is open to any displayman any- 


where in the world. It is not necessary 


| to be a subscriber to DISPLAY WORLD in 


order to compete. The contest has 65 dit- 
ferent classifications, making it possible tor 
display people in practically any kind of 
enterprise to enter 

At the conclusion of the contest on Decem 
ber 31, 1959, entries in each classification 
judged; gold, silver and bronze 


medals will be 


will be 
awarded for first, second, 
and third places, respectively, in each clas- 
sification. First place in each division will 
carry with it three points, second two, and 
third one. The person who scores the high- 
est number of points in the entire contest 
will receive a_ beautiful gold plaque as 
sweepstakes prize, and the next three high 
est will receive, respectively, gold, silver, 
and bronze plaques. 

The results of the 1958 contest appears 
elsewhere in this issue. 











Greatest Values In 
“ae SHOW-CARD PRINTING MACHINES 


Jack M. Sida & Co. 


METAL TYPE Printing Size 


SS 14" x 22" $298 
Giant 26" x 42" .$750 


M 16" x 32”. .$398 


F.O.B. New York 1% 10 days net 36 


2037 STANLEY STREET 
MONTREAL 2, CANADA 
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New Kraft Paper Product 


Has Sign, Display Potential 
Possibilities of embossed signs and num- ie AY C) he . ds 
erous display aids molded from a kraft oO ar ang rten _ 


paper product have been demonstrated with 
the announcement of pressure forming quali- With the turn of the New Year we extend our sincerest 


ties of X-Crepe, a product of Cincinnati In- wishes for a most Healthy and Prosperous 1959. 
dustries, Inc., Cincinnati. Among the ex- 


hibits were signs which had been formed 
from the brown kraft paper product and 
then roller coated with paint for attractive patronage made our recent expansion possible—making our new home one 
effect. While the basic material is in natur- 
al brown coloring, there is also pure white 
as well as unlimited decorative possibilities facilities, and with parking overhead. 
in various colors, according to Ford Larra- : ; —_ ; 
bee, president of Cincinnati Industries. For you who have not honored us with a visit, we wish again to extend our 

The unique feature of X-Crepe is in the 
high degree of all directional stretch that ss 
has been imparted to kraft paper. Forming and Fixtures. 
as deep as 2'%4 inches was demonstrated 
without breaking or seriously affecting the 
appearance or strength of the material and 
Cincinnati Industries officials are confident 


that much deeper draws are practical. Also, | 
the material can be easily and quickly | nc 
laminated with plastics and formed. The | e 


addition of the plastic to the base material | 
provides extra rigidity plus the luster of | 119 LINCOLN ST., BOSTON 11, MASS. 
the plastic for inside or outside use, X-Crepe 
having stretch and laminating qualities 
compatible with plastic. 

The forming that has been demonstrated 


7 ‘ ; . > i lee ait: 
by Cincinnati Industries has been accom- — He ' idk 
plished on an air pressure machine with | | ee B r 

X es ae 
: | Cc 


We at Joslin Displays, Inc., are most grateful for your past favors. Your 


of the most modern showrooms in the field; with larger quarters, up to date 


invitation. You will see a tremendous variety of the newest in Decoratives 


Remember when in Boston it's always open house at 














forming air pressures up to 350 pounds per 
square inch, literally blowing the pre-heated 


material inte female mold. It’s like blow Rainbow , Symphony Plumes 
' ; ' don are ” , . ce OW- ” ” ” ; ” ” 
ing a balloon into a box and having the uf 7 7” x17" x7" $119.00 $332.00 12” x 8" $265.33 


balloon come out completely rigid in the . | 21 Spray Jets. 71 Spray Jets, 4 58 Spray Jets, 4 
box shape. Prior to forming, the material ’ Complete with Tiers, individually Tiers, individually 
is preheated to approximately 300 degrees Brass Fittings, regulated to any regulated. Com- 
F. Most of the work to date has been with Valve, and model Height. Complete plete with Brass 
high impact polystyrene, but a number of #2 Pump. with Brass Fitting Fitting Valves, 


other thermoplastics are being evaluated. e 
. te : ; wie Valves,and #4Pump. and +3 Pump. 
The materials range in thickness from sin- 


gle ply, a few hundredths of an inch thick, 


to multiply materials, a quarter of an inch an | W E SO LV E A N Y P R O B L a M 


thick or more. that are laminated with | We are generally recognized as__ short notice, if necessary, and 
, | the foremost manufacturers and no job is too large or too small 











thermoplastic resins. | | ! by designers of pumps and water to merit our individual attention. 


display fountains for every con- if our stock units are not 
ceivable purpose. We have had adaptable to your plans, we will 


j i years of experience, working custom build to your specifica- 

Federated Chairman Receives with engineers, decorators, ar- tions in any Soom, shane. size or 
National Retailers’ Award chitects, stage and TV prop men, to scale. Please submit blue- 
. ' , estates, penthouses, home own- print, sketch or simple drawing. 
Fred Lazarus, Jr.. Board Chairman ot | ers and fountain lovers all over We will make recommendations 


Sederate ne ' tores . ~T », 2 the world. Our organization is and estimates. 

I ede rated De partment Stores, Inc., was the | A? aaah ae aanameentie ane on % 
recipient of the Gold Medal of the National | div. DW 
Retail Merchants Association for “distin- | CANAL ELECTRIC MOTOR INC Manufacturers of Pumps& 
guished service to retailing’ at the group's | , | ‘ e Water Display Fountains 


pect le le Aaa hn | 310 CANAL STREET © NEW YORK 13, N.Y. © Telephone: WOrth 6-1377-8-9 


A new motion picture film developed to 


nociet retailers in interesting young poopie | A AY NY SMM ume Sw 


in retailing as a career was shown at the 


meeting. It was developed by the Cincinnati | VT ME MAN WHO KNOWS 
Retail Merchants Association armies 


Alfred Cole Opens | 
Silk Screen Firm | 
Alco Advertising Co. is the name of the | BUYS 
new firm specializing in custom-made and | € 


syndicated promotional silk screen display 
material, such as posters, streamers, pen- 
nants, die cut novelties, etc., for every sale 


throughout the year. At the helm is Alfred : I R M A N I 4 : N 
Cole, who was sales promotion manager for 

Ev-Ready Advertising, New York City, for A PLASTIC 

the past ten years. Alco is located at 124] 
Broadway, New York City 15 W. 18th STREET NEW YORK CITY 
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STONE BENCH 


AND 


CAGE DISPLAYER 
9PFW111 

85" tall « 48" wide © 48" deep 

Simulated stone and brick unit with 

wire cage trimmed with blossoms and 

birds on lacquered manzanita. 


For further information on this item 
and our complete Spring Line, write 


david hamberger, inc. 


136 W. 31 St., New York, N. Y. 
PE 6-0464 








| the proverbial 














for maximium illumination... 


POSTOSCOPE Opaque 


_- Projector 


Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch — but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object — and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.8., N.Y. 
LARGE PROJECTORS TOO! 


Send for descriptive folder 
showing entire line of 
opaqve projectors. 


200 PAGE CATALOGUE 


FREE: 10,000 art and draow- 


ing supply items ovailable through 
Arthur Brown. Write today on firm 
letterhead! 


Arthur Brown 


2 West 46th St 


& Bro. 


New York 36 WN. Y 








Penguins Splash-Hit 


By MYRTLE STEWART 


Guard rail required to hold back crowd from Woodward 


& Lothrop's window full of cavorting penguins . . . Not 


a single penguin was sold—but look at the publicity!!! 


WINDOW display of live penguins 
A in Woodward & Lothrop’s department 
store, Washington, D. C., made the 

upper half of the front page of the August 
2nd edition of The Evening Star. The 
display was also given generous picture 
space in The Washington Post and Times 
Herald and The Washington Daily News. 
lf galvanizing thousands of delighted po- 
tential and present customers to a_ store 
window is a desideratum in the display 
field, then Woodward & Lothrop flipped 
jackpot. As many as 275 


people were counted at the windows at one 
time. Because of the press of the throngs 
it was necessary to put up a guard rail 
and have guards check at two-hour inter- 
vals, even all night long. 

The penguins were Humbold’s, purchased 
for the display from South America. They 
were flown to Washington with one stopover 
at Miami, Florida, and have been donated 
by Woodward & Lothrop to the National 
Zoological Park in accordance with arrange- 
ments made beforehand with Dr. Theodore 
H. Reed who is director of the Washington 
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in Washington Window 


zoo. The penguins were cared for at the 
zoo While waiting for the elaborate arrange- 
ments in the display window to be com- 
pleted. 

Two birds (not penguins) were killed with 
one stone, advertising-wise, when Woodward 
& Lothrop officials requested the assistance 
of the D. C. Transit Company in bringing 
the penguins from the zoo to the store. It 
just happened that the transit company 
was simultaneously putting 100 new buses 
on the streets of Washington, 67 of which 
were air-conditioned, Presto! The _ pen- 
guin guests trom South America made the 
trip through the Capital's streets in the 
first run of a brand new air-conditioned 
bus, chartered just for them. The penguins 
rode in a crate, however. 

The trip was run about four o’clock in the 
afternoon when it was considered the largest 
number of people would likely to be out- 
doors and witness the two-fold event 
by Woodward & Lothrop and the D. C., 
Transit Company. Miss Barbara Nordeck 
of the Public Relations Department of W&L 
was the penguins’ attendant during the trip. 

A large placard in the window read: 

We're playing hosts to a group of HUM- 
BOLDT’S PENGUINS, on a= visit from 
their native habitat PERU and TIERRA 
DEL FUEGO, ARGENTINA. At. 10:30 
a.m. and 3:30 p.m. every day we feed them 
their favorite delicacy, SMELT. After 
the termination of their visit with us, 
these penguins will be presented to THE 
NATIONAL ZOOLOGICAL PARK. 

The setting of the window was a replica 
of an actual island in the penguins’ natural 
habitat along the coast of South America. 
formed with celastic. The 
pool was 17 feet long and had cold fresh 
water running into it continuously. (Since 
penguins live in salt water they were given 
one salt tablet daily). The pool weighed 
1,000 Ibs. empty. It was put into the window 
from the street all in one piece during the 
night after the window glass was removed 
to permit the operation. The pool was 


staged 


The ice was 
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—Miss Barbara Nordeck feeding the penguins 

The unusual display was designed and 

developed by the Display and Store Planning 
Department of Woodward & Lothrop— 


made of marine plywood with plastic coat- 
ing. It was cleaned every morning with a 
water vacuum cleaner. The windows were 
scrubbed inside every day with a disin- 
fectant solution. Fresh air inlet and air 
exhaust were provided, as well as a 2-inch 
drain to the sewer. Four air-conditioners 
supplied 6 tons of conditioned air to the 
penguins, and a thermostat kept the tempera- 
ture at or under 65 degrees. 

The Humboldt’s penguins adapt to tem 
peratures ranging from 10 to 70 degrees, 
officials of the Washington 
zoo. The penguins were especially sprightly 
and entertaining at teeding times. Their bills 
are so sharp that anyone feeding them must 
wear sturdy gloves. 

George K. Payne is display manager at 
Woodward & Lothrop’s and Robert Griffith 
is assistant display 


according to 


manager. 


Hoff Resigns at Kline's, 
Replaced by Fagenberg 

J. Norman Hoff, display manager tor 
Kline’s, Kansas City, Mo., has resigned this 
position to become associated with Harold 
Gale 


placement will be 


Displays of the same city His re 
everett 
was tormerly display manager ot 
Utica, Des Moines, 
place December 1. 


The New 
change took 


lowa The 


Tannhauser Returns 
From Trip to Orient 

Kurt Tannhauser ot Kaytee Imports, In 
New York City, has just returned trom an 
eight-week buying trip in the Orient. He 
says that he has contracted tor a. large 
quantity of Christmas decorations and other 
novelties for the coming year. The firm ts 
located at 28 West 27th street 














For Mannequin 


WIGS 


No Measurements Necessary! 


Empire Cut 





Mannequin Repairs . . . Rentals 


RECONDITIONED 
MANNEQUINS 


LADIES ... CHILDREN’S ... MEN 


Hundreds to choose from... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! A terrific money saver. 


Write for NEW 1959 Catalog 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y. 











lfaverberg, who 





PEnn 6-3585 
br or 


ae 


Unbreakable Plastic 
Miss & Junior Miss $29.50 
Girls 2-4-6-8-10-12 24.50 


MADISONIA MANIKINS, Inc. 


NEW YORK * 152 WEST 25TH STREET 
CHICAGO e 11 SOUTH DESPLAINES 
DALLAS e 3007 CANTON STREET 














meet 
our 


LUSTRA 
man 


a Lighting Specialist who can show 
you how to LUSTRA-lite for great- 
est economy’ 


LUSTRA'S superior design and con 
that LUSTRA 
brignter 


struction insure 
double-duty burn 


longer 


lamps 
preatly reduce main 
tenance costs. LUSTRA actually 
Fm UM CCM TLUMCUL LC hiaae 
LUSTRA 


nerformant e| Ask the 


MAN! 


At last! The First Color-True 
Fluorescents... LUSTRA NORTHLITE 


“4 ® «# 


women ft 


Here's the engineer's dramatic light- 
ing answer to the color control prob- 
lem—Lustra Northlite—the first 
fluorescent to approximate the de- 
sirable lighting of the artist's sky- 
light. This unique lighting permits 
every industry, every store, every 
producer of color-true products... 
in printing, textiles, or plastic...in 
department stores, dress salons, 
furriers, milliners, haberdasheries 
...i9 sales areas, work areas, dis- 
play areas...to change from the 
present over-biuve or over-red lamps 
to 24-month-guaranteed Lustra 
Northlite, approximating 5500°K. 
temperatures to a point where your 
color guess-work is ended. Now 
available in all standard sizes... 
for your present standard fixtures! 
Send immediately for the full tech- 
nical details on the amazing new 
LUSTRA NORTHLITE fluorescents! 

LUSTRA-LITE NOW FOR MORE SALES! 

Dept. DW-2 
LUSTRA CORP., 32-33 47th Ave., L.1.C., N.Y. 

LUSTRA—AMERICA'S DATED LAMPS 


| 


' 


| 


MANHATTAN DISPLAYS VARY 
FROM SACRED TO SENSUAL 


[Continued from page 17] 


Among the many wondertul wonderful win 
dows 1s the one pictured from Bloomingdale. 
The caption read: “Wonderful season, won- 
dertul joy, with something that’s special for 
each girl and boy! 
kdward Von Castelberg, the display direc- 
strewn the floor with The 
was framed 1n_ silver stars 
Tiny 


tor, had snow. 
with 


plastic 


window 
blue 
blue lights centered the stars 
The 
a night 


applied in clear and 
a deep blue as of 
stars and 
corner 


window wall was 

sky, with white 
The whole ot the big 
transtormed 


clouds 
window was 
miniature 
trees and shrubs and small scale buildings, 


all decked within and without for Christmas 


into a village, with 


and trees 


and yellow globe lights on gar 


Snow was heavy on the shrubs 


outdoot! >. 


Toy ‘Town, 7th Floor.” 


land-wrapped lightposts illuminated the vil- 
lage. 

A group of beautiful dolls all dressed in 
winter wraps were skating on a mirror 
pond of ice. Other dolls stood and watched. 
One group danced in a circle around a 
huge Christmas tree. Inside all the houses, 
various activities were taking place. One 
doll was sweeping snow from a doorstep. 
One pair balcony and looked 
into the village square at the skating and 
the dancers around the tree. In another 
green curtain covered the down 
stairs opening part of the time, only to be 
drawn back to small boy sliding 
down a banister. 


stood on a 


house, a 
show a 
director tor 


windows into 
window. 


Cranston, display 
Simon, turned his 


within the 


kdward 
Franklin 


shop windows store 


The caption streamer for the window pic- 
tured read: “Hearts and flowers, gifts ga- 


lore — Christmas excitement is in the store! 


TRADE PERSONALITIES Nal86 by (wor 





PIVISION 2 WEARS LATER. 


KOREAN CRISIS. 
IN AUGUST '957. 
OF NAD!.... 
BOARD OF PIRECTORS. 





(Arter ATTENDING NORTHWESTERN UNIVERGertT* 
FRED WAS DRAFTED INTO THE ARMY 
AND RECEIVED A BATTLEFIELD CONM- 
ISSION IN ITALY WHERE HE SERVED 

Witt THe {OTH MOUNTAIN (INFANTRY 
PIVISION. AWARDED THE AFRICAN 
EUROPEAN THEATHE MEDAL WITH ¢ BATTLE ly, 

STARS. AFTER DISCHARGE, IN JANUARY ay 
1946 JOINED REYNOLDS ORGANIZATION nd 
ANO TRANSFERRED To THE PRINTASIGN 


WAS RECALLED INTO SERVKE DURING 
REJOINED PIN TASIGN 
STRONG ADVOCATE 

RECENTLY ELECTED TO 


EVECUTIVE VICE PRES.- SEC.57HESURER....... 
REYNOLDS PRINTASIGN Co., PACOIMA, CALIE 


r. 


(IVES Ar VAN NUYS, CALIE. 
WiTH WIFE, BEA, AND TWO 
BOWS, FRONMNIE AND PETER. 
HOBBIES ARE BOWLING , 
TABLE TENNIS AND SOCCER. 
op rAUuUsIC . 
IN LOCAL PTA 
HE SERVES AS 
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DISPLAY WORLD 








GIVE YOUR DISPLAYS 
NEW DISTINCTION 
WITH VERSATILE 


ACCO-FAB textive covors 


colors the boudoir 


| gloves. 


and 
Cf vered 


Street Floor.” The floor 
side panels of the window were 
in red felt. The opening was tramed in a 
pattern of red roses and green leaves. 

The store front within the window 
covered with cut paper montages 
reds, purples, that gave the effect of stained 
glass. Inside the shop window, the back 
wall was curtained in beige. Giit-wrapped 
boxes in gold and tied with green ribbons 
were arranged in the window within the 
window, along with handbags, jewelry, and 


Handhags, 


Was 


in gold, 


The items were arranged on glass 
and held up 

Two mannequins were posed in the set 
ting: the first stood to the left, the second 
Was stepping out of the shop door 


shelves by gold pedestals 


Lavish displays at Franklin Simon pot 


let 


one 


trayed mannequins enjoying luxurious 
in sumptuous settings. For the 
illustrated, John Liles, the display director, 
used the caption: “How divinely Christmas 


sure 


with clouds ot celestial 
Lingerie, Second Floor.” 

The window was tramed evergreens 
studded with silver and gold balls The 
window wall was covered with a drapery ot 
pale blue. The floor was covered by billows 
of blue spun glass. A gold chaise lounge 
in the center of the billowing blue. 
A powder blue cushion was on the lounge, 
and small in orange. 

A. scroll ot 


blue! 
in 


stood 


cushions 


design gold cherubs, gold 


| tapers and pink ribbon was tastened in front 


| the mannequin resting on the lounge 


Acco-Fab's amazing versatility makes 
screen printing of fabrics, display 
board, paper and allied surfaces 
easier than ever for your most exact- 
ing display requirements. 


Equally adaptable for hand decorat- 
ing, spray printing and block printing. 


WRITE FOR SPECIAL IDEA AND DATA 
FOLDER. DEPT. DW-27. 


THE AMERICAN CRAYON COMPANY 
SANDUSKY, OHIO NEW YORK 


BATES PIN & BRAD PUSHER 





it's Nothing Short of Sensational 


white pine 
a good 


Pushes standard size steel pin through |'' 
board and into walnut and oak fixtures for 
holding job. 


$2.50 and worth it 


ELLSWORTH H. BATES 


207 N. HAMILTON ST., MADISON 3, WIS. 
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| Timers, 4th 


| toward 


| tains hung just inside the 


of the back curtain. Two other gold cherubs 
were on heaps ot pillows on the floor, one 
at either end of the lounge. The 
the foot appeared to be fitting slippers onto 


the lounge, the pillows on the 


one at 


the left of 
floor were turquoise, green, and yellow, with 
the cherub on the yellow (aift pack 
ages in gold, pink, silver, and blue tied 
with green ribbons and decorated with vio 
lets were arranged with jewelry, pertumes 
and blue lingerie. 

At the right, the boxes were in pale blue 
with gold ribbons and green with char 
treuse ribbons and a of gold balls 
The boxes were arranged with jewelry. 
perfume and more blue lingerie. 


One 


decor 


Two mannequins were in the setting: the 
one on the chaise lounge held a cigarette 
in her hand, the second mannequin, standing 
back of the chaise, carried a blue egg deco 
rated in gold in her hand 

An entirely different ot 
Henri Bendel suggested Christmas in color 
richness and in sumptuousness. The 
read “Red, red burning bright Satin dress 
from Sportswear, 3rd Floor. Coat, Young 
Kloor.” 

The display director, Laurence Bartscher, 
had strewn the window floor with powdered 
stump 


sort window at 


COpy 


weathered 
The 
Red 
window 
stark 


and placed an old 
the center back 
was sifted with fine snow 


SHOW 


too, 


stump, 


velvet cul 


ylass ce 


frame the display. Then in contrast, 


| the back wall was covered by a jungle scene 


in deep greens and blues, with a moon rising 
in a blue night sky above the jungle torest 
A card in the window said “Backgrounds 
by Michael De 

Two mannequins the 
burning red were posed in the setting 
was seated on the weathered stump and the 


Leo.” 
brightly 
(ne 


wearing 


other stood heside her 


better 
in colo 


with CRESCENT art poster board 


Color catches the eye first. And 
with signs it’s the first glance that 
counts. So tell the world what you 
have to say the permanently color- 
ful Crescent way! There’s no fear 
of fading, no bleeding when you 
choose Crescent’s 34 brilliant col- 
ors, fade-ometer tested every one. 


CRESCENT 
CARDBOARD 
COMPANY 


Formerly 
Chicago Cardboard 
Company 


QUALITY 
CARDBOARD 





1240 N. HOMAN AVENUE, CHICAGO 51, 


ILLINOIS 


63 





Practical Display Suggestions 


- 
| 
| 







































































































































































DISPLAY WORLD 





tor Every 


HAVE TWO FRIENDS here in New 

England who are in charge of display 

departments for small independent stores 
and they often come to me with their dis- 
play problems. It is gratifying to me and a 
pleasure to try and help them. 

We were recently talking over their num- 
ber one problem, limited display budgets, 
and when [I mentioned that during the many 
years I was in Sears Roebuck & Co. store 
planning department each local display man- 
ager was allocated for his budget half of 
one per cent of total sales. They found this 
hard to believe. 

Of course, I explained to them that in 
some cases, the local would 


store manager 





GOOD LOOKING! 


3 day SERVICE to Chicago, Milwaukee, 
Detroit area 

3 day SERVICE to New York, Philadelphia, 
Boston area 

6 day SERVICE to Los Angeles, San Fran- 
cisco area 

3 day SERVICE to Miami, New Orleans 


area 


NATURALIKE 
GREEN GRASS MATS 
Serving display needs since 1920 


MEMORIAL 


GRASS CO. 


521 East 7th St., Uhrichsville, 
Phone: Wa 2-1261 


Ohio 


| easily draw it 








FEATHERS 


for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 











IMPROVE YOUR DISPLAYS! 


Use Glowing Fluorescent Colors 
with STROBLITE BLACKLIGHT LAMPS 


Write for illustrated brochure 


Stroblite Co. Dept. W, 75 W. 45th St., N.Y.C., 36 


WOOD and PLASTIC LETTERS 


AND SPECIAL SCRIPT 


All styles and sizes. 
Directory 





Custom signs — Window — Store 
— Desk — Trade Mark Reproductions 

Ww. , 
DISPLAY CRAFT Soaeaaan wae 
— interested in Salesmen and Jobbers — 


FEBRUARY, 1959 


Store == 


hold out some of the monthly display budget 
to pad another account, but this was the 
fault of the display manager himself who 
did not fight for his full appropriation. 

Our conversation usually centered on how 
to build and install attractive window dis- 
plays at a minimum expense and the eye 
catching trim featured at the top of this 
page (A) is an actual example of one we 
worked out. 

Two 4 foot by & foot sheets of wallboard, 
a little black poster paint and a _ length 
of bright red window background paper are 
the only props and expense necessary. 

The large eye catching design is cut out 
of the wallboard and_ then 
short lengths of 1 inch by 2 inch lumber 
so it will stand out against the red paper 
background in a two dimensional effect. 

A small piece of SCTap board can be used 
for the card sign holder. A black gown o1 
dress can then be featured on an attractive 
mannequin and the result will be a very 
effective prestige type trim that will com 
mand maximum comment and attention. 

Any other color garment can be used on 
the mannequin with the color of the design 
and background changed accordingly. 


nailed onto 


(B) Here is another good example of a 
low cost display prop; a perforated board 
or plywood panel, is used to feature display 
a few men’s accessory items and then a card 
man’s head cut out is tacked in position to 
provide the necessary the 
trim. 

The was purposely designed 
with straight lines, so that any shop man can 


punch to entire 


man's head 


on the card in any required 
Size. 

(C) The that spring 
is just around the corner and this unit can 
easily be constructed out of lengths of pine 
hoard, strips of | inch by 2 inch 
and plywood for the shadow box. 

It will make an attractive unit for the 
display of a new line of ladies’ spring shoes, 
or other 


calendar tells us 


lumber, 


should he 
painted in soft shades of green and yellow 
and a few sprays of spring flowers can be 
used to decorate the unit. 

I have been busy this 


fashion accessories. It 


New Year's Day 
finishing up these drawings and | want to 
take this opportunity of wishing you all a 
VERY HAPPY AND SUCCESSFUL NEW 
YEAR, in this fascinating display 
of ours. 


business 





TICKET HOLDERS 


Molded of 
CLEAR PLASTIC 


Pyramid Ticket Holder perfect 
for small point of sale pricing. 





Complete the picture of ultra-smartness created 
with plastic displayers by using ticket holders of 
clear plastic. These beautifully molded ticket 
holders are just the thing for soft line display. 


CL 10 Package of 50 $ 9.00 
Lots of 100 15.25 


QUENSELL DISPLAYS INC. 


6856 EXETER STREET FOREST HILLS, N. Y. 
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NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


+ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 














JIFF-E-POLE 


A new, 

Suprisingly inexpensive, 
telescopic pole 

to help you 

display more, 

in less space, 

more attractively. 


SLIDES IN PLACE 


... READY TO USE IN A JIFFY 
The 


See your Display Jobber 


lower section of the telescoping 
steel tube secures firmly to the floor 
with a heavy-duty 
the 


suction cup. Slip 
top 


the 


section up to the ceiling, 


Jit E Pole 


is in place, ready for use. Heavy one 


lock collar, and your 


inch-steel tubing in satin-black baked 


enamel. 


Write for new brochure 


heights up to9 feet $4.95 


heights up to 14 feet $7.45 





ERROCRAFT 
Morganfield Kentucky 


65 








FOIL PAPERS 


BASE METAL — PUFFING FOIL 





ALL COLORS 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 














—Rotaseller and Husky— 


TURN 
TABLES 


The finest quality 

turn table on the 

market today. 

They will give you wonderful motion dis- 

plays. 10 models. Write for literature. 
Sold by leading jobbers 


ULRICH BROTHERS 


2923 Agnes Corpus Christi, Texas 





STUDY 
WINDOW DISPLAY 
AT HOME | 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you — 
names of our graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 


lj 





DISPLAY TURNTABLES 
© Heavy Duty © All Steel 
SIZES FROM 34" UP 





Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
80S £.134 S¢t., Bronx 54,N. Y. 


el 
FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 











New Merchandise Display Kit 


FOR MODULAR DISPLAY STANDS 
Versatile, Attractive, No Tools Required. 
WRITE FOR LITERATURE 


DESIGN TODAY 


P. O. BOX 8627 CHICAGO 80, ILL. 











DOMESTIC POLYETHYLENE FERNS 


Asparagus and Maidenhair 
$6.60 per Gr. $7.20 per Gr. 
— Blue — White — Pink — Green 

IMMEDIATE DELIVERY 


Write Box T-2 
DISPLAY WORLD, Cincinnati 1, 


Yellow 


Ohio 


Maison Blanche Launches 
50th Anniversary 


Window displays depicting the 
otf New Orleans through the past 50 years 
unveiled by Maison Blanche, kicking 
the year-long celebration of its 

anniversary. 


were 
off 
50th 


store's 


Recalling its earliest years, the store first 
salutes the city’s public in a class- 
room scene complete with latter-day black- 
boards, wall map, flag and the characteristic 
pedestaled statue. At her desk, the shirt- 
waisted teacher underscores a point in the 
with the indispensible pointer, while 
two young scholars are all attention. 


Qn the 


schools 


lesson 


window's fore- 
ground actual texts, courtesy 
of the New Orleans public library, includ- 
ing such mainstays as spellers, geographies, 
and “The Riverside 


The importance of New Orleans as a port 


the 


schoo] 


desks and in 


are 
Reader.” 
acknowledged in a riverfront setting, 


dockside, 


unloading of cargo is seen in the 


city 1s 
a typical cotton steamer at 
the 
foreground. 

The 
guests 


with 
while 


extended to thousands of 
typified in a_ hotel 
with furni- 
period's 


hospitality 
and 
setting, 


visitors 1s 
detailed 
and palms so tamiliar 
decor. 


wicker 
to the 


lounge 
ture 
interior 

Memorabilia and photographs ot the ho- 
tels of the early 1900s complete this display. 
is paid to the cuisine for which 
New Orleans has become world-famous, 
a window salute includes a restaurant scene 
circa 1909, with waiter serving a fashionably 
pair of 


Tribute 
and 


diners. 

In portraying New 
love of music, Maison Blanche a set- 
ting that survives only in memory —the 
French Opera House which was destroyed 
in 1909 


dressed 
()rleans’ traditional 


chose 


by fire 

The richly 
and gold 
pomt of 


ornamented and draped white 
from the vantage 
artists. Programs 
along with photo- 
graphs of the building, complete the display. 
The pageantry of the Carnival 
brought to lite in a recreation of the 
of the Atheanaeum, with Rex 
queen receiving their court. 


boxes are seen 
two on-stage 


from the 1909-10 season, 


season 1s 
Stage 
1909 and his 
window is a series ot 
the work of a 
organization, along 
tures of early Rex parade scenes. 
at the start of the 
a street scene, 


Bordering the 
Hoats, 
Rex 


member of 
with pic- 


miniature 
today s 


(anal street 
glimpsed in 


century is 
featuring mother 
and daughter studying the new millinery on 
display in the windows of Maison 

\nd finally, there’s jazz, at 
(anal and Dauphine, which demanded 
mation and sound. It has 
jazzmen cut out with banjo, 
and drum. 


the 
ani- 
four 


bass 


both, as 
trombone. 


kmile Alline is 


Maison Blanche. 


display director for 





THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 


INDOLA 


8820 Sunset Bivd., Los Angeles 46, California 





character 


Blanche. 


corner of 
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DISPLAY- ART SERVICE & SUPPLY 


Replica of Garrison Gun 
Authentic Ancient Spear Head. 
Fencing Foil and Mask 
Tarnished French Horn 9.00 
Replica of Egyptian Mummy Case 35.00 
Send for our complete list of unique Display Props 
ae SPECIALTIES COMPANY 
. and suppliers of unique display props 
RR-1, DEPT. D12 HARTLAND, WISCONSIN 


00 
7.00 





FLAMEPROOFING 


FOR FABRICS AND PAPERS 


GIANT ‘< 1.89 


can 
INDUSTRIES INC. 
1211 East Fayette St., Box 122 
Syracuse, New York 
Write for literature 











Highest Quality Wood Display Letters 


WOOD LETTERS 


20 Stock Alphabets from 1° to 12” high 


[ tt 206 MAIN PROFESSIONAL BLDG 


104 W. FOURTH ST 
ROYAL OAK, MICHIGAN 
Write for descriptive literature and prices 





SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 


WOOD FLAKES —KUT GRASS 


Starfish, Palmetto, Cycas leaves, Sand, Stones, Coral, 
Plastic for Spring Displays. Contact your jobber to 
see our 1958-59 catalogue. If necessary write direct. 


National Display Materials 
Div. of National Sawdust Co., Inc. 
65 N. 6th St. Brooklyn Ii, 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 


~ 


woo 











N. Y. 














iis 


mwncornvogoanarvres 


151 WEST (8th nt. NEW YORK 11 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

tor Vets and Foreign students. The only thorough 

orofessional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


| RUSTIC & WESTERN DISPLAYS | 
RUSTIC 


Furniture Co., Inc. 
& Feeders 'Parkcraft'’ 


BIRCH Poles & Branches Phone NAtional 9-6479 
CEDAR Poles & Slabs Williamstown, N. J. 
=” e 


FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 


N Y 











@ Rustic Frames 
@ Rustic Boxes 
@ Bird Houses 

















DISPLAY WORLD 








SALESMEN 
WANTED 


Texas, Oklahoma, Loutsiana, 
New England and Canadian 
territories open for productive 


salesmen. 


Four Seasons 


Associates, Inc. 
141 West 24th Street 
New York 11, N. Y. 


WEST COAST REPRESENTATIVE 
WANTED 


to handle exclusive decorative line for N. Y. Mir. (NADI 
Member) selling to the dept. stores and beter specialty shops. 
As our line is introduced in the area, we know from actual 
experience an excellent opportunity awaits the right man. 
Principal will be in L. A. from Jan. 26th thru Feb. 10th for 
personal interviews. 


Address BOX 2 EF 


Care of DISPLAY WORLD 


FOR SALE 


Silvestri Animated Display 


Ideal tor corner window lex 
cellent condition, Reasonably 
priced. Write tor picture and 


description, 


Marlo G. Moore 
Gold’s of Nebraska 


Lincoln, Nebr. 








Mannequin & Fixture 
Business For Sale 


Well established with commis- 
sion salesman. Beautitul show- 
room with low rent in good 
N.Y.C. location. $2500) cash 
required. Terrific opportunity. 
Q)wner must sell due to other 
business. 


Address Box 2 CD 


Care of DISPLAY WORLD 


JOBBERS WANTED 


For a new line of lightweight unbreakable plastic mannequins 
Individually styled wigs. Beautiful art work. 


Protected territories — write for information & photos. 


ARTS & CRAFTS STUDIOS 


15 N. W. 3rd Avenue Miami, Florida 





Shop Foreman Wanted 


Qualifed man to supervis 
wood work department tor on 


ot New 


display 


knglands largest 
companies building 
booths, animated exhibits and 


pomt of sale units in volume 


Address Box 2 AB 


DISPLAY WORLD 


(are oft 








DISPLAYMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 


WANTED — SCULPTOR 


with ability and talent for high fashion figures: high salary; ex 
cellent opportunity; permanent position. Write or phone: 


WOLF & VINE, INC. 


225 S. Los Angeles St. Los Angeles 12, Calif. 
Phone MAdison 6-4737 





WANTED: Comuras or backvrouns 
cepicting crowds: small te 
ires; old-tashioned family tig 
bor anniversary event incl | 
lepictinyg crowds: mal] é teh f 
hackgrounds and space ship 


\ddress BOX 2 FG 
(are of DISPLAY WORLD 








WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 
and attractive position. Write or phone: WOLF & VINE, INC., 
wt Los Angeles St., Los Angeles 12, Calif. Phone: MAdison 
§-4737. 








POSITION WANTED 
Display Nig preter dept tore 
position Several year experience 
window incl Interior displa 
| yive relerence i te ctoatat 
charactes lave clone vive! 
\ddress BOX 2 BC 

(are of DISPLAY WORLD 














Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 


MADISONIA 
152 W. 25th St., New York 1, 
N. Y., Chelsea 3-1550 











Salesman Wanted—JI. handle our 
complete line of display materials, 
fabrics, foliage, props, ete., in the 
(Chicago and Midwest area. We 
carry only top lines. Also our com 
plete line of display fixtures. Must 
he experienced. Commission basis 
Address BOX 2 DE 
Care of DISPLAY WORLD 








Use the 
Opportunity Exchange for... 


Men Wanted 
Salesmen Wanted 
Jobbers Wanted 
Business For Sale 


Positions Wanted 
Displaymen Wanted 
Close-out Equipment 
for Sale 
$5.00 2 in. x 1 Column 
$10.00 2 in. x 2 Columns 
(Cash with copy) 


$10.00 
$20.00 


1 in. x 1 Column 
1 in. x 2 Columns 


Any Larger Size Units may be inserted at the rate of 
$5.00 per Single Column Inch 


MARCH OPPORTUNITY EXCHANGE FORMS 
CLOSE FEBRUARY 5 





FOR SALE 


Animated Christmas Window 
“Santa’s General Store” 


lor detagl 
and photographs, write 
Gene Therkleson 
DAVIDSONS 


7th and Walnut 
Des Moines. Iowa 


made by Silvests 














WANT TO BUY 


\nimated Christmas Window 
tor 1959. Write Gene Therkle 
son DAVIDSONS, 7th and 
Walnut, Des Moines, lowa. 





FEBRUARY, 1959 








R s 4 ! ° 


FEBRUARY, 1934 


Kdward E. O'Donnell, vice-president of 
the International Association of Display 
Men, Region 4, said of the LA.D.M. that 
“we can see definite results already accom- 
plished, and the building up process goes on 
day after day with the ultimate success 
definitely assured by the splendid coopera 
tion of old and new members ... All worth 
hile industries and professions are organ 
ized tor the simple reason that it 1s quite 
impossible to accomplish any definite aim 
or conduct research work of benefit to the 
individuals without maintaining such an 
organization, whi h. in turn, devotes its time 
and energy to constructive help to its mem 
wen 
Sol Fisher, Howard J. Cox and Frederic 
|. Wertz, members of the code authority ot ate tal | 
the advertising display installation § trade, ; - - oe fr : a Pa 5s ee 
attended the NRA conferences held at oe , | 
Washington, 1). ¢ 


[he New mn leans Diapeny Men $ . lub —First class in advanced display techniques, sponsored by the Southern California Display Association 
vas formed and immediate consideration | | | Photo was taken on the steps of the Los Angeles Trade Technical Junior College, where the class 
being given to joining the 1LA.D.M . eondustedes 


FEBRUARY, 1949 


(On February 25, a meeting of some of thi 


SCDA Sponsors Class Only people now engaged in the field of 


+ : display are eligible for this initial course. 
leaders in the poimt-ot-purchase advertising In Advanced Display od . 


stallation field trom the Midwest took kifty one enroll for a regular three hour The idea for it was initiated by Jim Mc- 
place in Chicago The session lasted all college credit course in advanced display Cracken over a year ago. It was originally 


day and its purpose was to lay the founda techniques. This course complies with the presented by him as a recommendation to 
ion tor an torganization to elevate, to im requirements ot the California State Board the Advisory Board of the L. A. Trade 
[-ducation and 1s sponsored by the South- Technical Junior college which convenes 
Association. regularly to discuss the curriculum for the 
every two year course in display taught here. 


prove and to dignity the display installa 
tion business so it would occupy a more ern Caliornia Display 
espected position in the advertising family The three hour classes are held ' 
Emile Alline, display director for Maison Tuesday evening for 20 weeks at the Los Many members of the SCDA serve on this 
Blanche, New Orleans, won first prize in Angeles Trade Technical Junior college. board. 
a national display contest sponsored by Jim McCracken, display director at Sears, After the recommendation was made, a 
McGregor Sportswear. Roebuck and Co., Inglewood, who holds long struggle by many followed to materi- 
W. J. Kickirillo of Dallas joined the teaching credentials for this state, is the alize it. And enough credit cannot be be- 
sale force of Garrison-Wagner Company, instructor. He is assisted by Lee Hansen, stowed for its success on John Kozak, in- 
St Louis Prior to that he was with who 1s a treelance displayman. structor of the regular two year course, for 
Sanger Brothers, Dallas, for 29 years. A different specialist in some phase of his guidance; Ray Elliott, then president 
Iemery Gregory returned to his duties as display or kindred field is the speaker at of the SCDA, and his officers: William F. 
head of the Men's Shop display division of | each session. The overall program places Meissner, then chairman of the board, and 
Nieman-Marcus, Dallas, after a vacation special emphasis on problems of store and his members; and the present president of 
spent in Springfield, Mo., and Little Rock, display management in successfully coor- SCDA, Dick Franklin, and his officers and 
Arkansas dinating promotions. hoard members. 
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This advertiser's index is provided as an additional service. The publisher does not assume any liability for errors or omissions. 
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DISPLAY WORLD 








Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon . . . to turn out multiple 
cards faster and more economical than anything of its kind. It has proved so popular 
that we've taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


f 


vesTIGATE 
: BEFORE YOU 
| INVEST 
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MART, CHICAGO 54, ILLINOIS 
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University Microfilms 
313 N Pirst St 
Ann Arbor Mich 


Cha NE le a Le ER CEE OS 


Facial decor is ‘alive’ with fashion brilliance 

. eyes, lips, brows...every detail custom- 
coordinated to your taste...topped with new 
Vogue-inspired coiffures in tuccinaiios blend- 
ed or tipped hair colors! 


iv ell 


AY777 


studio beau monde mannequins 


“above the world in refinement’ 


THANK YOU, Display Directors... 
for giving ASTRAL mannequins a 
TRIUMPHANT DEBUT! Your switch 
to ASTRALS has given them an ex- 
citing debut year, and insured the 
continued success of the only really 
new mannequin on the market! 


To quote one important Display Direc- 
tor: “ASTRALS are the finest expres- 
sion of the Molded Look...the only 
mannequin that makes ANY dress 
look like it just came off a fashion 
illustrator’s drawing board!” 


See Astral mannequins in vour 


Korrect-Way distributor’s show room 


Write today for photographs of the newest 
group of ASTRAL mannequins. 


bean moude 


DIVISION OF 


American Fixture Duc. 


2300 LOCUST ST. « ST. LOUIS 3, MISSOURI 


Se eee Delicately sculptured hands impart a touch of grace... 
11 West 42nd Street New York 36, New York ‘ ” we - ; 
so exclusively ASTRAL... .grace’’ dramatically repeated 
CHICAGO OFFICE: in every body plane and curve! 
220 West Adams Street Chicago 6, Illinois 





